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Rough Proofs 


An up-state New Yorker objects to 
advertising the 1939 world’s fair on 
his 1938 license plates. Maybe he is 
planning to go to San Francisco. 
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And on the other hand, perhaps 
the recalcitrant motorist who objects 
to advertising copy on his license 
plates feels that even the sandwich- 
man is worthy of his hire. 
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The next time you refer to the 
new deal, maybe you had better find 
out whether you are talking to a 
politician, a retail druggist or a 
poker player. 
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Bissell Carpet Sweeper hopes to 
make house-cleaning a joke. It may 
be fun to housewives, but it means 
only privation to homeless husbands. 
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President Roosevelt pays his re- 
spects to high-pressure salesmanship, 
but just what kind of selling did 
Maine and Vermont resist? 
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An advertising agency ought to be 
restless, it is now suggested. Most 
everybody thought the only thing 
that would make an agency reatless 
was a restless client. 
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Ayer’s directory reports 128 maga- 
zines as having made their bow in 
1937. Surely there were more new 
picture papers and digests than that. 
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Poor Richard Club’s celebration of 
Benjamin Franklin’s birthday comes 
at a bad time. Thrift was never more 
owner in the U. S. A. than in 
1938. 
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Fred Clark, Northwestern's hand- 
some professor, caught the presiden- 
tial gavel of the marketing associa- 
tion without an error, living up per- 
fectly to the baseball reputation of 
his famous name. 
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The new Nielsen liquor index has 
a its objective picturing the flow 
of Sales. It is hoped even the statis- 
“es will give the sales and advertis- 
ing managers a kick. 
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The female of the species is more 
deadly than the male, if you believe 
man who designed those new 
_ creations made of python 

in. 


. 2.2 
In view of the trouble advertising 


oa ators seem to be having pictur- 
‘tg a French phone, maybe Western 


“lectrie’s institutional advertising 
8 ? 
sould be addressed especially to 
Mem 
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Bing Crosby’s new baby is starting 
” farn money on the radio already. 
least Al Jolson and Eddie Cantor 
owe him something for his handsome 
‘ntributions to their programs. 


Copy Cor. 
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General Motors Biggest ‘37 Magazine User 


SHIFTS STRESS 


Bryten?. 


STAINS DISAPPEAR QUICKLY eves 
stubborn smoke stains—with lodent No. 2 
Tooth Paste or Powder. Specially com- 
pounded by o Dentist to clean hard-to- 
bryten teeth sofely. Polishes your teeth to 
glistening beauty. Also made in No. | tea- 
ture for teeth easy-to-bryten. Try lodent— 
enjoy its purity and delicious minty flavor. 


IODENT 


xe TOOTH PASTE “2 
Soswi @250 POWDER nore ver 


fasy Hy BRYTiN 


WARD TO BRYTIN 


IODENT PICKS 
NO. 2 PRODUCT 
FOR ’38 STRESS 


- Detroit; Jan..13.—Iodent Chemical 
Company, mapping its first long 
range program in many years, today 
revealed plans for its full 1938 cam- 
paign, with the budget stepped up 
considerably over 1937 and major 
emphasis placed on its No. 2 tooth- 
paste and powder. 

The company, which has featured 
the American Dental Association seal 
of approval exclusively among the 
big deniifrice manufacturers, will 
continue to emphasize this angle in 
car card campaigns in New York, 
Chicago and Detroit. 

The bulk of the budget this year, 
however, is being devoted to maga- 
zines, with a broad list of publications 
to be used, and copy throughout the 
year stressing the No. 2 product un- 
the question headline, ‘Teeth 
Hard to Bryten?” and omitting the 
ADA seal angle. Company execu- 
tives said the decision to map a full 
year’s program was based on the be- 
lief that a far more effective adver- 
tising job could be done than by 
somewhat sporadic promotion bursts 
which have marked past efforts. 


Bows In February Issues 


Publications to be used, with copy 
breaking in February issues, include 
American Magazine, The American 
Weekly, Collier’s, Cosmopolitan, Faw- 
cett Women’s Group; Good House- 


keeping, Holland’s, Ladies’ Home 
Journal, Liberty, Look, McCall's, 
Macfadden Women’s Group; Mod- 


(Continued on Page 33) 


DIRECTORY OF FEATURES 
Ad-libbing ..... 12 
Basic Business Index 34 


Coming Conventions 32 
Editorials 12 
Getting Personal 32 


Information for Advertisers 
Magazine Lineage 


Photographic Review of the 
Week 


Rough Proofs 
Voice of the Advertiser 


REGULATION IS 
NEAR AS HOUSE 
OK'S LEA BILL 


Companion Measure Already 
Passed by Senate 


Washington, D. C., Jan. 12.—Refus- 
ing to accept an ameliorating amend- 
ment offered by Bruce Barton, New 
York Congressman and advertising 
man, the House today pzssed the Lea 
bill, which not merely broadens 
power of the Federal Trade Commis- 
sion to regulate advertising, but ap- 
parently will prevent many products 
from using advertising. A com- 
panion measure, the Wheeler bill, 
was passed by the Senate March 29, 
and the bill now goes to a conference 


committee. 


Congressman Barton attempted to 
(Continued on Page 37) 


State May Ban Hidden 
Beer Labels Message 


——— ea 


: > 
Latsing, Jan. 13—The Michigan 
State Liquor Commission moved 
this week to outlaw use of beer bot- 
tle labels which are backed with con- 
cealed messages of any description. 

The move was launched when the 
Pfeiffer Brewing Company, of De- 
troit, was forbidden to continue use 
of its “poker hand” labels. These 
labels contain concealed poker hands 
on their backs. This was interpreted 
by the commission as a gambling de- 
vice, subject to prohibition in its 
entirety. 

Labels of the Tivoli Brewing Com- 
pany, Detroit, which contain “catch” 
questions of thought-provoking inter- 
est on the back, also are under com- 
mission scrutiny. Edward W. Mc- 
Farland, commission chairman, said 
he believed that any labels of this 
sort constitute unfair competition. 


ABC TREASURER DIES 


Edward R. Shaw 


EDWARD R. SHAW, 
PUBLISHER, ABC 
LEADER, TAKEN 


Chicago, Jan. 13.—Edward R. 
Shaw, publisher of Power Plant 
Engineering, and long-time treasurer 
of the Audit Bureau of Circulations, 
died last night at the Barfield Sana- 
torium, Tucson, Ariz., where he went 
six weeks ago. Death was due to a 
thrombosis, following a long illness 
of arthritis. 

Mr. Shaw was 67 years old. The 
funeral will be held early next week 
at Corfu, N. Y., where he was born. 
A memorial service will be held in 
Chicago in the near future. 

Ed Shaw, as he was known to hun- 
dreds of advertisers, agency men and 
publishers, was one of the outstand- 
ing business publishers of his gener- 
ation. A vigorous, four-square per- 
sonality, he commanded respect for 
his ideas, and waged a constant bat- 

sinieienaneses on Page 35) 


Last Minute News Flashes 


Young & Rubicam Gets Kaffee Hag Account 


New York, Jan. 


14.—While no plans for 


advertising of Kaffee Hag 


under the new aegis of General Foods Corporation have been revealed, the 
account today was placed in the hands of Young & Rubicam,,Inc., which 
also handles the erstwhile competing Sanka coffee. 


Sterling Products Renews Three Network Shows 


Wheeling, W. Va., Jan. 


14—Sterling Products Corporation today re- 
newed three NBC Red network programs, effective Feb. 


6—‘‘Manhattan 


Merry-Go-Round” for Dr. Lyon’s toothpowder; Bayer aspirin’s “American 
Album of Familiar Music,” and Phillips Milk of Magnesia’s “Waltz Time.” 


Propose Chain Store Tax in New York 
Albany, Jan. 14.—The possibility of New York being added to the list 
of states levying graduated taxes on chains according to their total units 
was presented today with introduction of such a bill by State Senator Jacob 


P. Schwartz. 


The tax would range from $10 to $550 per unit. 


W. W. Wachtel Elected Calvert President 


New York, Jan. 14.—W. W. 


Wachtel today was elevated from vice- 
president to president of Calvert Distillers Corporation. 


Before joining 


Calvert, he was vice-president of Loose-Wiles Biscuit Company in charge of 


sales and advertising. 


R. L. Myers Named Olds Eastern Sales Manager 
Lansing, Mich., Jan. 14.—R. L. Myers, former Atlantic region sales 
manager, and with General Motors 23 years, today was named assistant 


general sales manager of Oldsmobile in charge of the Eastern Division 


Repeats From ’36; 150 Lead- 
ers Spent $101,554, 745 
During 1937 


New York, Jan. 14.—Responding to 
the quickened business tempo of 1937, 
the 150 leading magazine advertisers 
invested $101,554,745 in that medium 
‘ast year, a gain of $10,992,174, or 
12.13 per cent over the amount spent 
by the 150 leading magazine advertis- 
ers of 1936, according to an ApvER- 
risInc AGE tabulation based on fig- 


ures of Publishers’ Information 
Bureau, Inc. The tabulation is on 
page 26. 


While these statistics reveal the 
general trend of magazine lineage in 
1937, many individual changes took 
place in the list of leaders, as some 
advertisers became business casual- 
ties or made shifts in their appropri- 
ations. For every vacancy in the 
ranks a new and aggressive magazine 
advertiser sprang up to fill the gap. 
The list of leaders for the two years, 
however, reveals a surprising number 
of the same names. 


New Magazine Leaders 


New faces in the distinguished 150 
leaders of 1937 include American Gas 
Association, American Radiator & 
Standard Sanitary Corporation, Asso- 
ciation of Pacific Fisneries, Best 
Foods, Inc., Bourjois Sales Corpora- 
tion, Edward G.Rud¢d Manvfactiring 
Company, Corning Glass Works, A. B. 
Dick Company, Grace Line, Kendall 
Company, George W. Luft Company, 
McGraw Electric Company, Maybel- 
line Company, Paramount Publix Cor- 
poration, Park & Tilford, Pittsburgh 
Plate Glass Company, Pullman Com- 
pany, Real Silk Hosiery Mills, Schick 
Dry Shaver, Inc., William Wrigley, 
Jr. Company, and Yardley & Co. 

Most of these advertisers were 
largely represented in magazines in 
1936, but they stepped up expendi- 
tures considerably in 1937 to be 
ranked among the first 150. 

Among the elect of 1936, but miss- 
ing from the latest list of magazine 
leaders are Borden Sales Company, 
Chesebrough Mfg. Company, Conti- 
nental Can Company, R. B. Davis 
Company, Gold Dust Corporation, 
Grove Laboratories, Hawaiian Pine- 
apple Company, Hoover Company, 
Literary Guild of America, Loose- 
Wiles Biscuit Company, Matson 
Navigation Line, New York Life In- 
surance Company, Pet Milk Sales 
Corporation, Quaker State Oil Refin- 
ing Company, Tattoo, Inc., Wesson 
Oil & Snowdrift Company, and Wil- 
lard Storage Battery Company. Many 
of these, however, are included in a. 
supplementary list of advertisers ' 
spending $100,000 or more in maga- 
zines in 1937. 


First Three Repeat 


The three leading magazine adver- 
tisers of 1936 retained their relative 
ranks last year. They are General 
Motors Corporation, again the heavi- 
est magazine user in the United 
States, Chrysler Corporation, which 
was second, and R. J. Reynolds To- 
bacco Company, third. 

Bristol-Myers Company, which was 
fifth a year ago, climbed into fourth 
place in 1937, followed by Procter & 
Gamble Company, which was fourth 
in 19386. Liggett & Myers Tobacco 
Company, which was far down the 
1936 list, is in sixth place for 1937, in- 
creasing its magazine expenditure 
from $934,981 in 1936 to $2,230,120 in 
1937. Lambert Pharmacal Company 
retained eighth place, while Colgate- 
Palmolive-Peet Company increased its 


.|1937 magazine advertising decisively 
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to gain ninth place. It invested $2,- 
007,690 in magazines in 1937, com- 
pared with only $1,393,380 in 1936. 

American Tobacco Company is in 
tenth place in 1937 use of magazines, 
spending $1,909,644 compared with 
$1,469,994 in 1936. Its margin over 
Campbell Soup Company was slender, 
however, as Campbell spent $1,813,- 
543 in magazines in 1937, a substan- 
tial gain over 1936, when it invested 
$1,539,209. 

While four cigaret manufacturers 
loom large in magazine expenditures 
in 1937, with a total of $7,711,571, the 
motor industry made an even greater 
contribution, seven manufacturers in- 
vesting no less than $14,643,285 in 
magazines in that year. 


Kilfoil to Caravel 


Thomas A, Kilfoil has been ap- 
pointed booking director of the 
sponsored shorts of Caravel Distrib- 
uting Corporation, New York. He 
was formerly with Pathe Film Cor- 
poration, and previously was con- 
troller of National Screen Service, 
Inc., New York. 


Woehlke in New Post 


Paul Woehlke, formerly on the ad- 
vertising staffs of Schenectady Ga- 
zette and Knickerbocker News, Al- 
bany, has joined Reynolds-Fitzgerald, 
Inc., New York, newspaper represen- 
tative. 


“= 
Must ‘Promote’ Fair, 
Says Judge With Fine 


New York, Jan. 11.—The incipient 
revolution of New York motorists 
against World’s Fair promotion on 
1938 license plates, as reported in 
ADVERTISING AGE Jan. 10, was nipped 
in the bud today as Martin McBohin 
lost the first round of his one man 
battle and was fined $5 by Justice of 
the Peace Julius A. Raven, Armonk, 
N. Y., for putting adhesive tape over 
the part of his license plate that 
bore the Fair “advertisement.” How- 
ever, ex-Sergeant McBohin, a veteran 
of Belleau Woods, announced him- 
self unvanquished and said that his 
next offensive would be in the West- 
chester County Court at White 
Plains, N. Y., where he would appeal 
his conviction on the grounds that 
“no one gave me any compensation 
for advertising the fair and the 
State has no right to make me carry 
around an ad on my car for some- 
thing that is a private commercial 
enterprise.” 

Latest reports dre that Mr. Mce- 
Bohin is still driving his car through 
the streets with the objectionable 
phrase “New York World’s Fair 1939” 
neatly covered with tape. 


Kimball and Gallow 


to Brown & Tarcher 


Frank T. Kimball and William 
Gallow have joined Brown & Tar- 
cher, New York. Mr. Kimball for- 
merly headed his own service spe- 
cializing in copy development 
through research. 

Mr. Gallow was media director of 
Donahue & Coe for four years. 


Mason to Head 


Promotion Group 


Kenneth Mason, promotion man- 
ager of the New York Sun, has been 
named president of the New York 
Newspaper Promotion group. 

Lee Tracy, promotion manager of 
the World Telegram, has been elected 
secretary. 


Ray Brown Retires 


Ray Brown, vice-president and sec- 
retary of Hawley Advertising Com- 
pany, New York, who has been with 
the agency since its inception in 
1916, has retired. William H. Meyer, 
treasurer, has been named senior 
vice-president and treasurer. Harry 
H. Field is new vice-president and 
William H. Kelley, secretary. 


Revlon to Ritter 
Revlon Nail Enamel Corporation, 
New York, has placed its advertising 
account with Philip Ritter Company, 
New York. Magazines will be used. 


wa 
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1938 advertising dollars answer the question for manufac- 
turers of everything from sleek new automobiles to toothpaste 


by producing more sales at less cost in America’s high profit 


spots. 


Leader among these prosperous areas is Iowa. . 


. where 


federal census sleuths find employment highest in the nation 


($1.72). 


*Brookmire income report, November, 1937—April, 1938 


(97.5%) ... where Brookmire economic sages note a 13% income 
GAIN as compared with a national average -2% loss.* 


Leader in directing the buying desires of two and a half 
million Iowans is advertising in the one newspaper half the 
families in Iowa read, The Des Moines Sunday Register. More 
than 315,000 circulation unites selling efforts for easy capture of 
the extra-rich 1938 Towa market—at lowest milline rates in Iowa 


CORPORATIONS’ 
INCOME REPORTS 
GIVEN PUBLICITY 


House Committee Vacillating 
in Policy 


Washington, D. C., Jan. 13.—Brief 
glimpses of 1936 income tax records 
vouchsafed to reporters this week by 
Chairman Robert Doughton, of the 
House ways and means committee, in- 
dicated that merchandising experts 
did all right in that year. Mr. Dough- 
ton indicated that an effort will be 
made in Congress to repeal the law 
authorizing publication of salaries in 
excess of $15,000, though his con- 
struction of the law is that publicity 
is not mandatory. 

Two officers of General Motors Cor- 
poration, Detroit, drew aggregate sal- 
aries of more than $1,000,000 in 1936, 
the income tax returns reveal. Alfred 
P. Sloan, Jr., then president, dis- 
placed William Randolph Hearst as 
the highest paid corporation execu- 
tive in the United States, with $561,- 
311, compared with the $500,000 sal- 
ary of the publisher which led the 
1935 compilation. 

William S. Knudsen, who was vice- 
president of General Motors in 1936, 
received a salary of $459,878. The 
noted Charles F. Kettering, vice-presi- 
dent in charge of research laborator- 
ies, received $304,400. Other General 
Motors salaries were reported as fol- 
lows: 


Other Automotive Salaries 


E. G. Biechler, general manager, 
Frigidaire division, $108,958; Marvin 
E. Coyle, general manager, Chevrolet 
division, $194,641; Harlow H. Cur- 
tice, general manager, Buick division, 
$137,605; Felix Doran, Jr., assistant 
general sales manager, Chevrolet di- 
vision, $158,127; Nicholas Breystadt, 
general manager, Cadillac division, 
$63,258; Harvey J. Earl, director, art 
and color section, $113,817; Lawrence 
P. Fisher, vice-president, $307,773; 
Edward F. Fisher, general manager, 
Fisher Body division, $303,423; Rich- 
ard H. Grant, vice-president, $288,- 
394; Perry J. Klinger, general man- 
ager, Pontiac division, $122,919; 
Charles L. McCuen, general manager, 
Olds division, $129,103. 

Salaries of Chrysler Corporation 
were considerably below the General 
Motors scale. Walter P. Chrysler, 
chairman, drew only $200,700 in 
19386; B. C. Foy, vice-president, $72,- 
200; B. E. Hutchinson, vice-presi- 
dent, $90,600; K. T. Keller, president, 
$100,500, and F. M. Zeder, vice-presi- 
dent, $80,616. 

A. E. Barit, president and general 
manager, Hudson Motor Car Com- 
pany, received $76,800 in 1936, ac- 
cording to the Washington tabula- 
tion. 

Lee Anderson, head of the Detroit 
advertising agency of that name, had 
a 1936 salary of $36,000. Executives 
of Campbell-Ewald Company were re- 
munerated as follows: H. T. Ewald, 
president, $76,024.84; W. W. Lewis, 
vice-president, $25,025; R. H. Crook- 
er, executive vice-president, $66,096; 
Halsey Davidson, art director, $15,- 
024.92; J. J. Hartigan, media direc- 
tor, $16,025; J. H. Neebe, service 
manager $19,025; John Terns, copy- 
writer, $15,024.84; R. K. White, serv- 
ice manager, $30,024.84. 

Ralph Yonker, advertising man- 
ager of the Hudson Company, Detroit 
department store, had a 1936 salary 
of $17,383.33, according to the income 


| tax returns. 


High Pay in New York 


Returns from New York showed 
that George Washington Hill, presi- 
dent, American Tobacco Company, 
made the lucky strike of $246,153 in 


his 1936 salary. Mortimer Berkowitz, 


president, The American Weekly, re- 
ceived $214,825, and William S. Pa- 
ley, president, Columbia Broadcasting 
System, $236,924. Bruce’ Barton, 
chairman of Batten, Barton, Durstine 
& Osborn, drew $58,333. while Wil- 
liam H. Johns, chairman of the ex- 


_ 
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VARIETY DISPLAY 


Edison General Electric Appliance Com. 
pany has created this new Hotpoint Red 
Man, movable molded figure, for window 


displays. The Red Man can hold a dis- 
play card in each hand. 


ecutive committee, received $59,679. 
Roy S. Durstine, president of the 
agency, had a salary of $91,666. 
William Esty, president of the New 
York advertising agency of that 
name, had a 1936 salary of $100,000; 
T. J. White, general manager, Hearst 
Enterprises, Inc., $100,000, and R. E. 


Berlin, vice-president and general 
manager, Hearst Magazines, Inc., 
$92,698. 


William B. Warner, president, Mc- 
Call Corporation, drew $126,560 in 
1936. 


To the Ladies 


Salaries were reported as follows 
by the News Syndicate, Inc., publish- 
er of the New York Daily News: J. 
M. Patterson, president, $45,000; R. C. 
Hollis, vice-president, $140,400; J. 
W. Barnhart, secretary, $140,400; R. 
T. Wilken, advertising manager, 
$140,400; M. Annenberg, circulation 
director, $140,400; L. E. McGivena, 
promotion manager, $49,363; Lee J. 
Mohr, Western manager, $28,996. 

Three feminine executives proved 
that sex is no bar to success in the 
business world. Lillian S. Dodge, 
president and treasurer of Harriet 
Hubbard Ayer, was the highest sala- 
ried woman on record in 1936, with a 
salary of $100,000. Florence N. Lewis, 
president of Elizabeth Arden Sales 
Corporation, drew $50,000, while the 
talented Mary Lewis, vice-president 
of Best & Co., had 1936 compensation 
of $58,330. 


Give Agents’ Salaries 


Chester Bowles, chairman of Ben- 
ton & Bowles, New York agency, 
drew $51,000. Stanley <A. Brown, 
chairman of Brown & Tarcher, had a 
salary of $59,829, while Jack D. Tar- 
cher, president of the same agency, 
drew $57,779. 

Other New York agency salaries 
were reported as follows: 

J. Stirling Getchell, Inc—J. Stir- 
ling Getchell, president, $62,000; 
William A. Blees, vice-president, 

(Continued on Page 36) 


Look at the nation’s busi- 
ness map—the sun still 
shines brighter in Macon ter- 
ritory. Associated Press dis- 
patches report big increases 
in postal receipts for 1937 
over 1936 at Macon and other 
leading cities; all-time rec- 
ords at several. The custo- 
mers are listening—tell them 
now in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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Mason Britton 
New Chairman 
of Federation 


New York, Jan. 12.—Election of 
Mason Britton, vice-chairman of the 
board of directors, McGraw-Hill Pub- 
lishing Company, as chairman of the 
board of the Advertising Federation 
of America, to succeed E. H. McRey- 
nolds, of St. Louis, who died last 
month, was announced today follow- 
ing the January meeting of the board 
at the Hotel Pennsylvania. Henry 
Obermeyer, assistant vice-president 
of the Consolidated Edison Company 
of New York, was also elected a 
director of the federation. 

Mr. Britton, who has served as a 
director of the federation since 1935, 
is a director of the Audit Bureau of 
Circulations, a member of the execu- 
tive committee of the Associated 
Business Papers, affiliated with the 
federation; and a vice-president of 
the National Publishers Association. 
He is a charter member of the Ad- 
vertising Club of New York and was 
a prominent figure in the convention 
of the Associated Advertising Clubs 
at Boston in 1911 when the Truth 
in Advertising movement was inau- 


— — et 
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gurated and was chairman of the 
1936 convention held in the same 
city to mark the movement’s 25th 
anniversary. Mr. Britton has long 
been connected with the McGraw-Hill 
Publishing Company, joining a 
predecessor organization in 1901 and 
serving as vice-president of the pres- 
ent company for a number of years. 
Mr. Obermeyer joined the Consoli- 
dated Gas Company in 1925 to or- 
ganize the advertising department, 
and on the merger of the company 
with the New York Edison Company, 
was appointed assistant to the vice- 
president and director of advertising. 
He was appointed to his present 
position in 1937. He has been an 
active member of the Advertising 
Club of New York since 1926, is a 
former president of the Public Utili- 
ties Advertising Association and has 
served for the past five years as 
chairman of the publicity and adver- 
tising committee of the American 
Gas Association and, also, for the 
past three years as chairman of the 
advertising committee of the Elec- 
trical Association of New York. 


Two Appoint Leeford 

Victor Safe & Equipment Com- 
pany, North Tonawanda, N. Y., and 
Singer Shaver Corporation, Newark, 
have appointed Leeford Advertising 
Agency, Inc., New York, to handle 


their accounts. 


SURVEY SHOWS 
DEALERS’ USED 
CAR STOCK LOW 


Report Field Is Clear for New 
Car Promotions 


By FLOYD MILLER 
New York, Jan. 13.—Contrary to 
proclamations of some automotive 
manufacturers, New York dealers 
have used car inventories that are, 


in many cases, lower than last 
spring, and in every instance not 
large enough to hamper the turn- 


over of new cars or in any manner 
“glut the market,” it was revealed 
here this week in a survey conducted 
by ADVERTISING AGr, which brought 
to light resentment among used car 
men at being used as “whipping 
boys” of the industry. 

“When we can’t sel] old cars,” said 
William S. Knudsen, president of 
General Motors in a recent state- 
ment, “we can’t sell new ones.” 


UPSTATE 57.2% 


UPSTATE 60.3% 


A real buying habit with 114,423 Oregon 
families—day-in and day-out consumers 
of your merchandise. With the lowest 
milline rate in the Northwest, the Ore- 
gonian is a crack salesman—the most 
economical medium to create a demand 


for your product in the Northwest. 


The OREGONIAN 


TH 14,4 
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that parallels BUYING POWER [ieee 


OREGONIAN DAILY CIRCULATION 
PORTLAND 42.8” 


RETAIL SALES IN *OREGON 
PORTLAND 39.7% 


*Southwestern counties of Washington are part of the Oregon market. 


The larger circulation of the Oregonian 
parallels the spending of the retail sales 
dollar in Oregon—that’s coverage 


WHERE coverage counts. 


OREGON 


110% increase in number of new homes 
—12% gain, national average. 


109% increase in valuation thereof 
—11% gain, national average. 


* From BUSINESS WEEK, November 27,1937. 


LEADS THE NATION* 


PORTLAND, OREGON 


National Representatives: VERREE & CONKLIN 


285 Madison Ave. New York 


333 N. Michigan Ave. Chicago 


321 Lafayette Blvd. Detroit 


5 Third St.San Francisco 


Color Representatives: ASSOCIATED WEEKLY, Inc., New York, Chicago, Los Angeles, San Francisco 


THERE'S THAT PUN PROMOTION 


LL , 


WE HAVE A LARGE 


_-— a 


“INFANTORY” 


For 68 years we have been providing the 
warm. comfortable welcome for the Wast's 
furst family babies And again tris year with 
the city’s finest “Iniantory.” we will fumish 
the welcomes tor the new year s most impos- | 
tant youngsters, } 


The Z. C. M. |. department store in Salt Lake City starts off the new year through 
this merchandising copy in local newspapers for its infants’ department laboring 
under a large “infantory.” 


Mr. Knudsen was explaining why his 
company was being forced to lay off 
30,000 workers. He went on to point 
out that general unemployment had 
reduced the sale of used cars until 
150,000 more used models are on the 
lots than were there last spring. 


Hold Promotion Level 


The ADVERTISING AGE survey of 
principal New York City dealers re- 
vealed that of the eight leading 
makes of automobiles, only two re- 
ported appreciably higher inventories 
and those two predicted sharp reduc: 
tions as soon as the spring season 
gets under way. Advertising budgets 
will be generally the same as last 
year with main emphasis being given 
to newspapers. The following table 
graphically shows at a glance the 
New York situation. All figures are 
in relation to spring 1937. 


Make Inventory Advertising 
Buick 10% less Same 
Cadillac 10% less Same 
Chevrolet 5% greater Larger 
Chrysler 35% greater Larger 
Ford 20% less Same 
Hudson Same Same 
Nash 25% greater Larger 
Packard 5% greater Same 
Studebaker Same Same 


Advance Spring Advertising 


Used car men reported that in 
some instances new car sales had 
been retarded by the reluctance of 
dealers to increase used car inven- 
tory, but they denied that this was 
the general rule and that it was re- 
sponsible for the recession in auto- 
mobile production. 

Cadillae’s announcement of a new 
model to be priced $400 below the 
present base price, and the Hudson 
plan for “invading the lowest price 
field’”’ were reflected in the local used 
car markets. Both Cadillac and 
Hudson used car dealers expect in- 
ventory increases as soon as the new 
models are marketed and they are 
planning increased advertising to 
meet the situation. While there is 
a tendency to mark time and see 
what the other fellow will do, the 
situation is generally bullish and 
spring advertising campaigns are ex- 
pected to break a month earlier than 
usual. 


Hamilton Advanced 


Robert L. Hamilton. formerly ad- 
vertising and sales promotion man- 
ager, has been appointed sales man- 


ager of the Dumore Company, Ra- 
cine, Wis., maker of universal mo- 
tors and lathe grinders. He _ sue- 


ceeds Leland B. Augustine who» will 
have charge of Dumore sales in the 
Chicago territory. 


EXPECT GAIN IN 
‘98 OUTLAY FOR 
FINANCIAL COPY 


Chicago, Jan. 13.—Increased expen- 
ditures for financial advertising in 
1938 were indicated in a report re- 
leased today by the research com- 
mittee of the Financial Advertisers 
Association which disclosed that 
36% of the members responding to 
an inquiry planned increases in this 
year’s budgets. 

The committee, under the chair- 
manship of Henry C. Ochs, associa- 
tion vice-president, further reported 
that more than 50 per cent of asso- 
ciation members would maintain 
1938 campaigns on a par with 1937. 
Less than 9 per cent, it was reported, 
will decrease advertising in 1938 
under the 1937 level. 


Stress Educational Copy 


In the latter group, it was pointed 
out, are many banks which have 
utilized special media during the 
year for specific, one-time occasions 
such as bank openings and anniver- 
saries. 

An analysis of campaign plans, the 
committee said, revealed that educa- 
tional and institutional themes would 
be in the majority. Much emphasis, 
however, will be placed upon various 
departmental services, ranging from 
Christmas savings accounts to large 
corporate trust and investment serv- 
ices. 

Some concentration will be placed 
upon present customers, it was 
added, with approximately 65 per 
cent of the association’s membership 
utilizing point of contact advertising 
in lobby and window displays to tie 
in with the use of other media. 


Newspapers Lead 


Newspapers lead in the list of 
media selections, it was reported. 
although many plan direct mail, out- 


|door, radio and magazine advertis- 


ing. 

Financial advertising in newspa- 
pers gained 17.4 per cent in 1936 over 
1935, according to the Media Rec- 
ords, Ine., tabulation published in 
ADVERTISING AGE Jan. 10, 1937, Final 
1937 figures have not been reported 
but at the nine months pust financial 
advertising had decreased 4.37 per 


cent from comparable 1936 figures. 


Nearly all large national 


tion in metropolitan areas. 


tion in these centers. 


Magazine a better buy—a 95% 


Avenue. Chicago. 


magazines 
have a preponderance of their circula- 
The Elks 
Magazine reverses this and gives you 
advertising dominance in cities of from 
10,000 to 100,000 with 75% of its circula- 


Two other distinctions making The Elks 
home 
delivery and a longer reading life be- 
cause it prints news about its readers. 
The Elks Magazine—500,000 ABC—5S0 East 
42nd Street, New York—307 N. Michigan 
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How To Get 3,642 
Advertising Men Excited 


FINAL TABULATION OF TRUE STORY’S HOW TO GET PEOPLE EXCITED 
CONTEST SHOWS NATIONAL ADVERTISERS LEADING BY A HAIR 


Dx: the past three months, 3,642 
advertising men went out on a limb. That 
in itself is a record. 

The limb, How To Get People Excited*, was 
first presented by True Story Magazine to the 
advertising world back in October. At that time, 
True Story announced the results of a five year 
study of the human interest reactions, as 
measured in reader mail, to plot problems appear- 
ing in the magazine with the biggest monthly 
voluntary sale in the world. Some of these 
plots pulled tens of thousands of letters—others 
only hundreds. 

Advertising men were invited to test their own 
judgment of what excites people . . . against the 
facts. The Box Score printed elsewhere on this 
page will tell you how the two main classifications 
of advertising men scored in this informal quiz. 

The editors of True Story did not guess, for 
reasons that we hope are not obvious. But here 
are the names of some who did guess and whose 
answers indicate a thorough acquaintance with 
the things that excite people’s.interest: 


L. D. MILLIGAN 
Vice President 


Blackett-Sample-Hummert, Inc. 


The cross with palms and other sundry decorations—go 
to Mr. L. D. Milligan, not alone because of an extremely 
good examination paper, but also because True Story 
must credit his agile brain for the plan to study reader 
reaction to editorial matter. It was his belief that such 
an analysis might uncover principles applicable to the 
writing of advertising copy. 


E. C. BENNETT 
Vice President 


McCann-Erickson., Inc. 


And strike another medal for Mr. E. C. Bennett, of 
McCann-Erickson. Mr. Bennett marred a perfect score 
only by underestimating the human interest excited in 
the mind of Wage Earner America by the familiar 
problem of the husband who disagreed with his wife 
in regard to the disciplining of their child. 


SAM THOMPSON 
Borden Sales Company 


Mr. Thompson missed a perfect score only when he 
dubbed into the rough on the subject of wives who 
work. 


THE BOX SCORE 


Agencies 
vs. 
Advertisers 


True Story shows the final results to be 
—agency men 62.7% correct, clients of 
agency men 63.0%. 

Just close enough are these answers to 
keep the seat of advertising knowledge in 
the customarily acknowledged place. 


Within each group, some 25% made 
scores ranking above these figures. To 
the remainder we recommend a regular 
monthly application of True Story Mag- 
azine as America’s best class in “How To 
Get People Excited” —for magazines or 
merchandise. 


SELLS STITES 
President 


Keelor & Stites Company 


Mr. Stites, well-known Mid-Western agency executive, 
underestimated the human interest quotient of the 
familiar problem of insurance versus a home. 


JOHN TATTERSFIELD 
McJunkin Advertising Company 


Mr. Tattersfield is another agency man who has cap- 
tured the mood of the people. His only error was in 
misjudging the interest in a family problem involving 
a husband, a car and a baby. 


E. J. K. BANNVART 
Blackett-Sample-Hummert, Inc. 


The highest score in the Mid-West was that of Mr. 
E. J. K. Bannvart. His only error was in judging the 
reaction to an in-law problem. 


HARRY BILLERBECK 
Alley & Richards Company 


Mr. Billerbeck also receives True Story's degree, Doctor 
of Human Interest, cum laude, for his unusually high 
score. The “insurance versus a home” problem, threw 
him, too. 


ROBERT BEUCUS 
Advertising Manager 


Andrew Jergens Company 


Selling soap gave this well-known advertising manager 
his down-to-earth ideas about what interests people. 
His almost perfect score was marred only by his incor- 
rect estimate of the mail-pulling power of a problem 
about an irate parent. 


ROBERT TINSMAN 
President 


Federal Advertising Agency 


Robert Tinsman’s honor mark in this human interest 
examination proves nothing that’s not already known. 
His brilliant copy has long demonstrated that he knows 
how to get people excited. His only error was in mis- 
judging the story of a childless wife. 


MARVIN RUSH 
Advertising Manager 
Battle Creek Food Company 


Mr. Rush was another advertiser to make the human 
interest honor roll. His error was in underrating the 
story of a man who wanted a home in the country. 


Constructively, this quiet little examination of ad men 
shows: In True Story—and True Story alone, for edi- 
torially the magazine has no competitors nor compari- 
tors, there is much food for advertising thought. 


This magazine—with the biggest voluntary public 
support of any monthly in the world—literally edited 
by, and accurately reflecting the tastes, likes and habits 
of the kind of people who comprise the biggest group 
of customers for advertisers—is a veritable laboratory 


of human emotions and reactions. 


Here the advertiser may almost listen to the mass 
mind tick. Here is no froth of sophistication but real 
life pictured as it is lived. 


In True Story the inquiring advertiser may actually 
read the facts of life for sales-minded adults. Proof of 
this nineteen year old magazine's right to speak about 


what excites people is its record of newsstand leadership. 


For more than ten years True Story has sold twice as 
many copies across the newsstands as any other major 
women’s magazine despite the fact that it sells at a price 
fifty per cent greater than four out of five of them. For 
four years Dr. Starch’s measurements of reader interest 
have shown that advertisements in True Story are better 
read than in any other magazine checked. 


Recognition of this value lies in True Story’s con- 
sistent advertising progress. This month True Story 
publishes its 22nd consecutive issue to show a gain in 
advertising dollars over the same month a year ago! 
February will be the 23rd month and March, the 24th 
to register such a gain. 


Is True Story Magazine going to help you get people 
excited about your product in 1938? 


* It you haven't yet received a copy of this Human Interest Handbook, True Story will be glad to send you one. Write to True Story, 122 East 42nd Street, New York City. 
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Levi Publisher 


of ‘American’ 
in Consolidation 


Chicago, Jan. 12.—Consolidation of 
the Chicago Evening American and 
morning Herald and Examiner under 
a single publisher was announced 
here today by the Hearst newspapers. 
Emanuel Levi, who became publisher 
of the Herald and Examiner March 1, 
1936, will be publisher of both papers. 

Merrill C. Meigs, who has been 
publisher of the American for sev- 
eral years, will become vice-presi- 
dent and Western manager of 
Hearst Magazines, with headquar- 


ters in Chicago. The title is a new 
one as each Hearst magazine has di- 
rected its own representatives here- 
tofore. 

Prior to becoming publisher of the 
American, Mr. Meigs was Western 
manager of The American Weekly. 
Mr. Levi was formerly vice-president 
and general manager of the Louwis- 
ville Courier-Journal and Times. 

Mr. Levi has appointed William M. 
McNamee, advertising director of the 
Evening American since 1926, adver- 
tising director of both papers. Car- 


lin French, who has been advertis- 
ing director of the Herald and Ez- 
aminer for the past year, becomes 


assistant advertising director of both 
papers. 

Edwin T. Heister has been ap- 
pointed local advertising manager of 


the .wo papers, in charge of depart- 
ment store advertising, and J. L. 
Tunstead local advertising manager 
in charge of specialty shop advertis- 
ing. 

Walter J. Parker, circulation man- 
ager of the American, has resigned, 
Carl Guelzo, circulation manager of 
the Herald and Examiner, becoming 
circulation director of both papers, 
with John M. Black and Clay Smith 
acting as circulation managers of the 
American and Herald and Examiner, 
respectively. 


Weiskopf Resigns 
Daniel K. Weiskopf has resigned 
as vice-president of National Dis 
tillers Products Corporation, New 
York. He will continue as a member 
of the board of directors. 


WRANGLE OVER 
HIGH =MARGINS 
ON FURNITURE 


Chicago, Jan. 13.—Reduction of 
prices is the paramount task of the 
furniture industry, A. P. Haake, 
managing director, National Associ- 
tion of Furniture Manufacturers, 
told Louis J. Breuner, Oakland, Cal., 
president, National Retail Furniture 
Association, in an open letter today 
as the mid-winter market neared its 


Average net paid circulation 
months ended Sept. 30, 1937, 
Publisher's Statement. 


71,418 Daily 
78,463 Sunday 


New York 


Then, as a plus-value, your advertising messages receive intensive circulation 
in Jacksonville's rich and responsive trading territory where the Times-Union is 
delivered daily by our own huge fleet of trucks. This truck system, unique in 
the newspaper distribution field, enables us to deliver the Times-Union to all 
trading territory readers by 6:30 a.m. daily and Sunday. 

As a final plus-value, you benefit from a state-wide circulation that pene- 


trates the best buying levels and stimulates sales throughout Florida. 


for six 


A. B.C. 


advertising campaign that is expected to produce profitable results in Florida. 


Daly 


Philadelphia 
GARNER 


Jacksonville's trading territory (up- 
per map) is intensively covered by 
the Times-Union. Lower map shows 
Times-Union delivery truck routes. 


You BLANKET This 


You get all of this for exceptionally small cost. 
rates of $1.96 daily, $2.04 Sunday, are among the lowest in the United States. 


Adequate schedules in the Times-Union will demonstrate to you why leading 


national advertisers regard this newspaper as the backbone medium for any 


The Florida Cimes- Union 


LARGEST CIRCULATION IN JACKSONVILLE 


FLORIDA'S LARGEST NEWSPAPER Stieclay- 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Chicago 


San Francisco 
& GRANT, Atlanta, Georgia 


Detroit 


MEMBER AUDIT BUREAU OF CIRCULATIONS 


uch 


Of The FLORIDA Market With 
‘The TIMES-UNION 


First and foremost the Times-Union advertiser gets 92°/, coverage of all 


families in Jacksonville, Florida's largest city and best year-round market. 


The Times-Union's milline 


Los Angeles Seattle 


ey 


Wisconsin Plans 
Co-operative Week 


Madison, Jan. 12.—“To ac- 
claim the accomplishments of 
our various lines of co-Opera- 
tive endeavor in Wisconsin,” 
Gov. Philip F. LaFollette today 
proclaimed the week of Feb. 14- 
18 as Wisconsin Co-operative 
Week. Further, the week will 4 
“take inventory of the impor- 
tant part that co-operation is 
playing in the economic and so- | 
cial welfare of our people and 
emphasize the possibilities of 
service through co-operative ac- 
tion.” The governor said that, 
to attain the utmost good from 
co-operation, “it is well to study 
and promulgate the principles 
of co-operative marketing.” 


close here. Mr. Breuner had vigor- 
ously criticised diversion of business 
from retail channels before depart- 
ing for the Coast. 

Attendance for the first eight days 
of the market reached 8,158, com- 
pared with 9,253 a year ago, and 
7,575 in 1936. 

Dr. Haake told Mr. Breuner that 
he is thoroughly in accord with the 
latter’s announced purpose “‘to elim- 
inate fraudulent and misleading sale 
of home furnishings through fake 
wholesale and bootleg operations,” 
but that he regards the public’s be- 
lief that furniture prices are too 
high as a far greater threat to the 
industry’s prosperity. 


Fundamental of Marketing 


“Our entire industry, makers and 

sellers both,” said Dr. Haake, “‘must 
compete with other industries for 
the consumer’s dollar. Unless we re- 
duce the price of furniture to a point 
where she will buy it in larger quan- 
tities, having in mind quality as well 
as price, we are going to sell less 
furniture that can and should be 
sold. Any arrangement that pro- 
tects manufacturer and dealer, but 
fails to remove the real reason for 
consumers going to other outlets, 
might result in merely loading the 
cost of distribution.” 
Dr. Haake said that retailers them- 
selves have fostered the public con- 
ception of inordinate mark-ups by 
such advertising as “50 per cent off 
from regular prices.”” He asked Mr. 
Breuner to base calculations of 
mark-up on selling, rather than cost 
prices. The retail furniture presi- 
dent recently referred acidulously 
to the margins prevalent among 
manufacturers, fixing them as high 
as “100 per cent.” 

Both manufacturer and _ retailer 
have been guilty of charging exces- 
sive prices, Dr. Haake said. In- 
creased efficiency will reduce prices 
to the point where volume will come 
almost automatically, he concluded. 


Sloane with Mailings 
Chester L. Sloane, formerly in 
charge of direct mail promotion for 
New York Daily Investment News, 
has joined Mailings, Inc., New York. 


Complete Broadcast: 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK. PRESIDENT 
NEW YORK woLLyweed 
521 Fifth Ave sage Fernwood 
MUrray Hit! Avonus 

HOtlywood 5315 


6-2370 
CHICAGO 
333 N. Michigan Ave. 
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Part-dealer-part-consumer .. . 
that’s the ‘‘customer’’ your ad- 
vertising has to aim at. 


That’sthe‘‘customer’ THIS WEEK 
Magazine was designed to sell. 


For THIS WEEK also has a dual 
personality. It’s a topnotch mag- 
azine for the whole family. It’s a 
part of 24 great metropolitan 
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newspapers that your best deal- 
ers swear by. 


THIS WEEK can make more than 
5,300,000 families, from coast to 
coast, want your product. It can 
make their local retailers want 
to sell it to them, too. 


In short, THIS WEEK can do a 
real sales job for you, because... 
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IS WEEK sells BOTH sides of the counter 
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Both Sides Win 
Epochal Kansas 
Dog Food Case 


Kansas City, Jan. 13.— With both 
sides claiming victory, the $100,000 
damage suit of Quisenberry Food 
Products Company, Kansas City, 
against the Wichita Beacon and four 
Wichita retailers was settled out of 
Federal court yesterday. H. L. Mce- 
Gehee, general manager of Quisen- 
berry, asserted that the Beacon made 
“a large cash settlement,” while in 
Wichita, Louis Levand, publisher of 
the Beacon, said that the two parties 
“mutually agreed to release any 
claims against each other, and any 
other statement made in connection 
with the case is definitely not in ac- 
cordance with the facts.” 

The suit, filed in the Federal court 
at Wichita last August, alleged viola- 
tion of the Kansas fair trade act by 
the Beacon, which, Quisenberry 
charged, was responsible for sales of 
Green Gold dog food at less than the 
stipulated price of 35 cents for a two- 
pound box. The Beacon, according 
to allegations contained in the suit, 
bought 20 cartons of Green Gold dog 
food from the John Milgram Stores, 


Kansas City, and gave or sold it be- 
low cost to the four retailers, then 
running free advertisements offering 
the dog food for sale at 19 cents. 

Quisenberry charged that the al- 
leged conspiracy was formulated 
after the manufacturer had placed 
an exclusive advertising contract 
with the Zagle. 


McHugh to Head 


Publishers’ Group 


Earle H. McHugh, vice-president 
and general advertising director of 
Hearst Magazines, New York, has 
been named president of Periodical 
Publishers’ Association for 1938. 

J. A. Welch, vice-president and ad- 
vertising director of Crowell Publica- 
tions, is new vice-president, and Mal- 
colm MacHarg, vice-president and ad- 
vertising director of McCall Corpora- 
tion, secretary-treasurer. 


San Antonio Club. 


Names Swartzkopf 
L. Leroy Swartzkopf, manager of 
D & M Advertising Company and 
governor of the Tenth District of the 
Advertising Federation of America, 
has been named president of the San 
Antonio Advertising Club for 1938. 
Other officers are John S. Phillips, 
Phillips Posting Company, vice-presi- 
dent and Etta Martia, public rela- 
tions director of the Plaza Hotel, 
secretary-treasurer. 


POOR RICHARD 
CLUB TRIBUTE 
FOR FRANKLIN 


Birthday Recalls Career of 
‘Patron Saint’ 


Philadelphia, Jan. 14.—The phase 
of Benjamin Franklin’s adventurous 
career which has won for him the 
title of “patron saint of American 
advertising” will receive due homage 
here on Monday, as the Poor Richard 
Club stages its annual  celebra- 
tion of the famed printer’s birthday. 

Sharing the limelight with Frank- 
lin will be Will Hays, czar of the 
motion picture industry, whose 
achievements of “general excellence” 
during 1937 will bring him the club’s 
gold medal award. 

An all-day fete is planned, with 
more than 1,500 notables in adver- 
tising and business fields expected as 
guests at the banquet concluding the 
day’s celebration. Franklin’s posi- 


ARTISTS ®* 


A LARGE, EFFICIENT AND 
COM PLETELY EQUIPPE! 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


hn CwWD _—f 


workmen 


All Departments 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS ° 
PLANNING © 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 
(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


*f 


PRINTING PRODUCTS CORPORATION | 


Telephone WABASH 3380 


Established 1888 Po 


ENGRAVERS @ 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


lk and La Salle Streets 
Chicago, Illinois | 


SIMPLE STORY 


a 


FOR ARMOUR 


OLE STORY” 


& 


Armour Fertilizer Works is using this simple and effective poster throughout the 


South for its Old Black Joe fertilizer. 


Gottschaldt-Humphrey, Inc., Atlanta, 


_ designed the poster. 


tion as one of the nation’s first and 
most important figures in publishing 
and advertising are easily evidenced 
by a backward glance at the pages 
of history which reveal him always 
as an entrepeneur, sometimes in 
trouble, but never down or out. 


Publisher in 1728 


Franklin’s career as a publisher 
began in Philadelphia in 1728, and 
Frank Presbrey’s “History and De- 
velopment of Advertising” sheds 
much light on Franklin’s history. 

Mr. Presbrey recalled that year as 
one in which Franklin, after moving 
to Philadelphia following some lively 
experiences as journalist in Boston 
with his brother, acquired control of 
a journal in partnership with H. 
Meredith. 

The somewhat complex name of 
this publication, Universal Instruc- 
tor in All the Arts and Sciences and 
Pennsylvania Gazette, was imme- 
diately changed to the Pennsylvania 
Gazette, and this, Mr. Presbrey said, 
is the basis of the editorial page por- 
trait in The Saturday Evening Post 
and the words, “Founded A. D. 1728.” 
The contemporary magazine is a 
lineal descendant of Franklin’s pe- 
riodical of news and essays. 

Donning the _ publisher’s robes, 
Franklin had at that time six com- 
petitors in the newspaper field, but 
his genius was not long in making 
itself felt in circulation figures. 
Among his early ventures were new 
and larger type, a closer check on 
paper, press and ink work, more use 
of white space and an increase in 
size to four pages from two. 

From the start, Franklin’s journal 
carried more advertising than any of 
his contemporaries. Much of this 
was book advertising. Another 
bountiful source of advertising rev- 
enue during that period was in ad- 
vertisements for the recovery of 
runaway bond servants and runaway 
slaves, 

It was in the advertising columns, 
Mr. Presbrey relates, that Franklin’s 
typographic skill found its chief op- 
portunity. He improved closely 
printed columns by separating each 
advertisement from its neighbor 
above and below with several lines 
of white space. Other improvements 
were 14 point headlines and more 
pleasing combinations of type. 

Franklin is also reported as a pio- 
neer in the use of illustrations in 
advertising. These, it is recalled, 


began to appear in his journal be- 
fore 1750, even though tabooed in 
London until much later. The first 
illustrations were stock cuts of ships, 
set into announcements of cargo 
space and passenger accommoda- 
tions. Later there were half-column 
or even full-column cuts made for 
individual advertisers. 

One representation recorded by Mr. 
Presbrey was that of the “Sign of 
the Golden Spectacles” for a certain 
optician, and the “Sign of the Blue 
Hand” for a glove and clothing 
cleaner. 

Retail advertising brought further 
use of stock cuts; scythes and sickles 
for hardware dealers; clock faces for 
watchmakers; and a hand holding a 
book for booksellers. 

These developments not only im- 
proved Franklin’s advertising but 
brought him an increasingly broad 
list of advertisers. In 1758 page size 
was changed to accommodate three 
deep columns instead of two short 
columns, giving the publication the 
approximate size of a current tabloid 
newspaper. 

A few years later, half of the jour- 
nal was devoted to advertising, with 
copy appearing on all pages rather 
than in the back pages only. 


Copywriter as Well 


An example of Franklin's tech- 
nique as a copywriter is found in 
this advertisement written by him 
for “Super Fine Crown Soap,” a 
product of his brothers: “It cleanses 
fine Linens, Muslins, Laces, Chinces, 
Cambricks, etc. with Ease and Expe- 
dition, which often suffer more from 
the long and hard rubbing of the 
Washer, through the ill qualities of 
the soap than the wearing.” 

Franklin’s clients were a varied 
lot. Products advertised included 
wine, coffee, chocolate, tea, spec- 
tacles, palm oil, linseed oil, mathe- 
matical instruments, Rhode Island 
cheese, codfish, stoves, lottery tickets 
and patent medicines, in addition to 
the copy for books and runaways 
previously mentioned. 


To Los Angeles 


The Ovrhaul Company, manufac- 
turer of Ovrhaul motor recondi- 
tioner has moved its entire personnel 
and equipment from Kansas City, 
Mo., to Los Angeles. Frank E: 
Whalen Advertising Company, Kan- 
sas City, will continue to handle the 
account. 


Chicago. 


investigation. 


BOOST 1938 SALES 
IN CHICAGO 


Independent dealers are doing an in- 
creasing amount of the retail business in 
Get your share of these extra 
sales by using our display service organiz- 
ation to place your advertising in Chicago's 
independent retail stores. There is a “plus” 
service we can give you that is worth your 


Hawe Fowill 
mse & Company 


217 WEST 
ONTARIO ST. 
CHICAGO 
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~ A SALES WEAPON TO CHANGE eo 
YOUR RED INK INTO BLACK! 


CORCORCORLORLOR CUR COR COL LOL 


THERE IS ONLY ONE PUBLICATION THAT HAS A FAMILY COVERAGE OF 8,000,000 OUT OF OUR 30,000,000 U. S. 
FAMILIES. THAT PUBLICATION IS SIMPLICITY MAGAZINE. 


ot Maat fas tad tad tactadta tas tas 


IN THESE FAMILIES THERE ARE SOME 26,500,000 HOME-MAKING WOMEN. THEY ARE THE BUYING HEADS 
OF THEIR FAMILIES AND ARE INVARIABLY “WOMEN WHO SEW.” FROM THEM, SIMPLICITY GETs ITs 
:. ENTIRE READERSHIP BECAUSE ITS PAGES DEAL EXCLUSIVELY WITH FASHION AND SEWING. 


alalalalalalalarare 


LAST YEAR, OUT OF THE TOTAL 75,000,000 DRESS PATTERNS MADE, ONE COMPANY, ADVERTISING ONLY IN 


— 
—__—_ 


n- ONE PUBLICATION, SOLD 48.000.000. THESE WERE ALL SIMPLICITY MADE PATTERNS. SOLD THROUGH 
- SIMPLICITY MAGAZINE. 

ze 

pe SIMPLICITY HAS DONE A SALES JOB FOR US! CAN IT DO ONE FOR YOU? 


) Ae db db 2b db db db db db 


LET’S SEE! THERE ARE 122,000 CITIES AND TOWNS IN THE UNITED STATES. LESS THAN 1% OF THEM 


HAVE A POPULATION OF 10,000 AND OVER... BUT 
h- 
in 
im . 
a 
eS 
eS, 
pe- 024 Th Tt tt ons 14 Te Te Th Tt 
) 
... IN THESE 995 KEY CITIES LIVE 49% OF ALL U.S. FAMILIES. 


= ee = % z z =f = ~ 
he- Bed Ed PP: = : % 3) =| =z = 
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be ... AND THESE 995 KEY MARKETS ACCOUNT FOR 70% OF ALL RETAIL SALES. 
oe Gimplivs bul buim Joan hal hal i i typ lic S kro Loni 
nel 
ity, 
'E \ ~ ~ \ \ \ * % \ ‘ 
as SIMPLICITY SENDS 81% OF ITS 8,000,000 MONTHLY CIRCULATION, (6,643,000 COPIES) INTO THESE KEY 
MARKETS ... 
i 
...AND GIVES YOU A FAMILY COVERAGE IN THESE CITIES OF 45% ...A COVERAGE THAT CAN BE AP. 


PROACHED ONLY BY LOCAL NEWSPAPERS. 


In other words, SIMPLICITY gives you more circulation in these 995 key cities than ANY 
OTHER WOMAN’S MAGAZINE HAS IN TOTAL. This is where the bulk of your business comes 
from! Isn’t this where you must advertise in order to outsmart competition? 


“a 


Why not investigate the only magazine that thoroughly covers ALL your best markets? 


WRITE FOR THE SIMPLICITY svory Topay! 


333 NO. MICHIGAN AVE. 
CHICAGO, ILL. 


419 FOURTH AVENUE 
NEW YORK, N. Y. 


etl) Bide ae eae af Basing Be oP de, * eee Pa Ss ; ret = OTe ro TEN sy Es SRI, ite 2 ag DS I I ates My eee Sa IE ae oe ee ee et Naty iy Piel bac BI, bos, Eee Ste => 2. => oo = nee Fo Se re ee 
if io . * -{ + ake . % * ve ie d " . , aM Sua % at se ‘ ! oo Sete eee j Re AG EY, gh ae sg a De 5 
ee (es ¥ a ame + Ay a - _ thes Y s ; * pee, TE Ae a > wi ps ‘a Se ‘i ear : Py ‘. at ‘ nae ye 
oe Y , Se 
° ty 
January 17, 1938 
4 paid 
ig x 
Sige 
ae: 
eae al 
ae 
Cea eae 
“it Saat 
ee apie z anes oat 
rex ‘ies a 
he 4 
iH Paes 17 iu 
| wie 65s Be 
baa pave 
t eS ee 
eee 
3, a a 
Bet ca. 
0 ieee aoe 7 
l- ae te eee 
Rea ote 
ce: 
ae 
fe es 
> Gg Ee 
ae 
yf ae 2 
ae 
n ee ae in 
’ mee ae 
ie ey ae 
ae a a 
& ae t . 
r si on me 
ie a 
8 ae tk 
rh fh! = 
or Rae 
aia oe Ua 
: aE 
rt 
1e 
. ’ 
id : 
7 
is tas vel 
Pre oy ae 
ea > 
ir- ae ne “ts 
eee ee ae 
er ge Sis Sa 
et yi 7 
1 ae. 
i Sa 
ie 
te, 
ie 
‘igs 
x am 
oe 
a 
oF 
ee 
ae 
jas 
Paneer eee, 
> eee 
2 ene s 
ape & : 
of oo ae 
. ak 
a 
ied m a ‘ 
re om a 
> a — — ee 7 
— — = = —_ — _— whee — ee 
Pest eo) 
1 eee 
oe 
yo 
i Pe 
ae 
Jvc nes 
A, TU re a 
ogee. oa 
fast a 
per) 
ae 
a an: 
Se Ve 
sli es 
i me ese 
dere 
Bre 
cae 
ee 
4 zi 
i E Be ape 
tae me 
tiles eo Ey 
aed hk f 
Uae oy 
“x MEN Be 
/ Riek 
MOT ees! 
ret 
: ieee ri aye 
2 Bice oa os Rage he cals 
Ee ae ae Gis © PMN et geet ees WS), pepe ae 9 eae icbeies OR "a io) te SU ae er 5) oe er et Tee Be SONS ket ee Res aed slit! Reg a iam 2 ey Re a Rae Nay ee oF ROE A nena pee ae ne hh ee wees ape os me + ‘ oe aie a eons 
erodes Mls Upeienre ia es oars reg ITER R oo oy dig Date ie MO EMMY atl lo hg feo ISN rat eel By eas Ngoc | ae Pie RCE) Ca Rie EL cg ary ny enh ah Sihee ee octal SOR a Uy 29 a oe or tig as en Foy wpe ee SSeS pace aaa 
ie en Cg Ota? enn ea gz howe eee wees nh Cee: pe ae bee aa py" Re ee ESR Pn ae PE eee Se baal facies Pah Sa Ps ; ch nga eae ge Ne era pe SIS ee ae ye eee # ae ets 
ee a one iM , a“ were 2 et hs 4 ’ =o Se wes ~ eS Ga pene gee a Ee ee % Cee OF its wes Ae Ri ad can aera Wun Cat cots Ce ae aR RE Neo! ee al a a i a ee ae “re Kot pe eet mT SESE GOONS Tiled st ae Sr Sy NF oy 
Sgn cigs, Riese! fea Sa ae Sagas Ws 2 Dee i la 2. 1 ay alin + Sy Bat Sada ty +t ne) oe tle nude rangle oh Us ea sf me ee ea | Tae ot Pe, “SR ee Se Dt ta) a ge eto gen soe He. bea Spe Bee Eat! ORE wy Wh gare oad ra , aX aaa, ee eee f oo har Sea ay: Piped Conereah Ban Caer 
De eek Sa es se SSS es a seca I Sy eT eA: ae Ly col Sy aa alma ae SN oa Sea AS PAR sees ae ep sepheee hy Sema Noten ee See Tae ae on So ages Bea eee cue og ive th ee FAP Lome teseR Cie me anor ateth yF a) Sean oa. Lee 
Nabe Sloe hy a a cg Bas AT Ree Sachem) | bes ea gaa EGS dopa nema SP ot at ANS Jp Bye ae CAE RS i of Rese ot i ‘nigh SPS cipc 6 A yg CORN a Cgc an | seme ete oe Rae SAN ae oe ae eae RENE BRC cle en tote cee ARs aaetiey. SADE Yee nbd 27 SP SRE” Sat Papa vy at age en Ou ae 3 ee ee ‘ 
Peet Paadeneee Se aoc sae oie ace ee if emer otk SEO e Ne pee z ae i. aging st a23 cf eS i i EME ie eae Bests emis ae PBS iat ENS a ee ees ee reese ge trae ey phe ele tte Pee cy cca 


Soe 
ir) 


10 


ADVERTISING AGE 


January 17, 193g 


Two to Gussow, Kahn 


Gussow, Kahn & Co., Inc., New 
York, has been appointed by the 
Town Shop, New York, to handle its 
advertising. Class magazines and 
newspapers will be used. The real 
estate holdings of Warren L. Marks 
and Daniel Brenner, Inc., New York, 
will be advertised in the metropoli- 
tan newspapers through Gussow, 
Kahn. 


Judson, Quinlan Named 


Brown & Tarcher, Inc., New York, 
has appointed Arthur A. Judson to 
head the agency’s Schenley Blend and 
Bond division. Roy Quinlan, for- 
merly publisher of American Youth 
and Opportunity Magazine and presi- 
dent of Quinlan Company, Chicago 
agency, has been named to head the 
Old Quaker division. 


Initials Play 
Vital Role in 
G & W Campaign 


New York, Jan. 13.—-Dramatiza- 
tion of the initials “G" and “W” will 


|dominate 1938 promotion of Gooder- 


ham and Worts, Detroit, it was re- 
vealed here today by Fletcher & Ellis, 
Inc., agency in charge, as it launched 
a consumer contest in five national 
magazines. 

A play on the company’s initials 
will lead all insertions with “Re- 
member your friends’ General Wel- 
fare ... serve them G & W.” The 
contest offers a prize of a party game 


entitled “Gang Way” to those cor- 
rectly unscrambling eight pair of 
words, all of which begin with “G” 
and “W.” The concluding slogan of 
all advertisements will be “Get Wise 
‘ get G &€ W it’s Great 
Whisky.” 


Has Highest Consumer Response 


Consumer promotion will appear 
in Collier’s, Cosmopolitan, Esquire, 
Life and Time. While newspaper 
and trade campaigns have not been 
set, the agency predicted that they 
would be considerably larger than 
last year’s. It was also reported that 
research conducted during 1937 by 
Daniel Starch credited G & W promo- 
tion with highest consumer response 
of all black and white magazine in- 
sertions. 


NPA DEFENDS 
SECOND CLASS 
RATES ON MAIL 


New York, Jan. 13.—-Increase in 
second class mail rates would wipe 
out many of the country’s 10,000 
small daily and weekly newspapers, 
the National Publishers Association 
concluded this week in a survey of 
the postal situation. President Roose- 
velt said at a recent press confer- 
ence that the practice of making a 


STORE MANAGERS 


November Sth issue 


receive? 


w 


Safeway Stores, Inc. 


Osblend, Calitornis 


FAMILY CIRCLE MAGAZINE QUESTIONNAIRE 


CHANGE IN SCHEDULE 


It takes approximately six weeks to put into effect any changes in circulation. |t will therefore be neces- 
tary for you to anticipate your requirements Any change asked for will not be effective until about the 


When answering question No 5 please keep in mind that under no circumstances should you STUFF the 
magazine in with customers’ orders Order enough copies to supply the demand of those customers who 
either pick up or ask for their copy. and a sufficient number of extra magazines to present te new customers 
oF to Customers you want to become interested 

Your careful attention in answering the following questions will be very helpful in securing and main- 
taining a uniform and efficient distribution 
1. How many customers do you now have on an average Friday and Saturday 

combined? (Give exact figures.) ‘ . 
2 How many magazines did you receive for issue of September | 7th? 
According to your understanding. is this the amount you are supposed to 


4 How many magazines. if any. do you have left over each week? 
How many magazines would yew order each week to take care of your customers? 


6 What is the reception given the maga by your customers at the present time? (Give your honest 
opinion. as this is our best method of getting your reaction as well as public opinion ) 


leftovers supply stores 


weekly to match demand. Also, stores having 


which have run out. 


The most recent questionnaire check-up was 


made during the week ending September 
18, 1937. In reading the following tabulations, 
made from all the questionnaires, it is well to 


remember that at the time of this check-up, 


The Family Circle’s advertising rate for the 
Western (Safeway Stores) Edition was based 
on a circulation of 839,300. The leftovers 
amount to less than half of the bonus circula- 
tion of 88,900—and to only 4.2% of the total 
circulation of this edition. 


Some results of this survey: 


The average store has 1,046 Friday and 


Any criticism or suggestions? 


OISTRICT MANAGERS (This space to be filled in by District Managers | 
Based on the above information. how many magazines do you feel this store should receive? 


THIS QUESTIONNAIRE 


about The Family Circle Magazine was sent 
to managers of all 2,620 Safeway Stores. 
Similar questionnaires are sent to these 
managers every six months, as one of several 
checks to minimize waste and insure proper 
distribution of The Family Circle. (Stores dis- 
tributing The Family Circle to customers pay 
us for each copy—naturally want distribution 
to be effective.) Other checks are made fre- 
quently by district supervisors and store 
managers. At their request, store orders for 


Family Circles are increased or decreased 


Saturday customers. 

The average store gets 368 Family Circle 
Magazines weekly. 

986 stores (388%) had 39,189 Family Circles 
left over. 

1,578 stores (60%) had NO Family Circles 
left over. (2% didn’t answer question 4.) 

693 stores asked for increases amounting 
to 16,750 copies. 

The net circulation increase (that is, 


with decreases subtracted) was 30,650 


Nearly all the managers made comments on 
The Family Circle Magazine. Most of the 
comments, of course, reflect the opinions of the 
magazine voiced by its readers—the customers 
of the stores. These comments show clearly 
how the magazine is received—how well it is 


read and liked. 


We will gladly send you the complete tabula- 
tion of this questionnaire survey—and that 
includes all the managers’ comments in full, 


exactly as they were written. 


THE FAMILY CIRCLE MAGAZINE 


Published weekly. Issued in six separate editions for five groups of chain grocery stores: Safeway Stores; Fisher Bros. Company; Sanitary 
Grocery Company; American Stores Company; First National Stores. National circulation—1,510,000. 


The Family Circle, Inc., Raymond -Commerce Bldg., Newark, N. J. 


Represented by The Family Circle Magazine, Inc., New York e 


Chicago e San Francisco 


INCLINE LIFTS SALES 


This inclined corrugated display for 
Holland American Wafer Company wes 
selected on the basis of tests by the 
company showing the inclined presenta. 
tion boosted sales. The combination 
carton and display was produced by, 
Hinde & Dauch Paper Company, 
Sandusky, O. 


special rate for publications was 
necessary in the early days of this 
country, but that its continuance is 
“unhealthy.” 

In the fiscal year ended June 30, 
1937, the revenue from second class 
mail was $24,963,969, while the cost 
of handling it, according to the post- 
office department, was $113,309,580. 

“There may or may not be agita- 
tion at this session of Congress for 
a reduction of first class to two 
cents,” said the NPA analysis, “and 
as justification for the reduction, at- 
tention will be called to the profit of 
$123,271,000 on first class and the 
loss of $89,148,000 on second class. 


Deficit Not Significant 


“The deficit on a given class of 
mail affords no measure whatever of 
the increase in the rate that class 
of mail can stand. If apportioned 
cost should be the measure of rates, 
each comparable unit of mail, re- 
gardless of its class, should have the 
same rate of postage per unit. This 
theory is contrary to sound reason- 
ing and an enlightened intellect. 

“Low second class rates were 
made for the primary benefit of the 
public. Among fundamental requi- 
sites for obtaining low rates on sec- 
ond class is the requirement that the 
publication must be ‘circulated in re- 
sponse to a genuine public demand.’”’ 

The association also pointed out 
that numerous changes of second 
class rates have proved that the 
present scale, which became effec- 
tive July 1, 1934, is most profitable 
to the postoffice department. In 1937, 
the NPA pointed out, the low rates 
in vogue yielded $1,387,000 more 
revenue than the high rates in effect 
in 1932. 

The department itself is making 
no demand for higher second class 
rates, the NPA said, but on the con- 
trary points out that its balance 
sheet “does not take into account 
relative priority, degree of prefer- 
ment and value of the service in 
respect to expenditures.” 


Agency for Laskin 
J. Laskin & Sons, Milwaukee and 
New York, lamb skin tanner and 
dyer, has appointed Sterling Adver- 
tising Agency, New York, to handle 
its account. 


For 1938 
WFBR RESOLVES 


“... to give our 
advertisers even 
better cooperation 
than ever before” 


In Baltimore, its 


ON THE NBC RED NETWORK 
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THE TALKING DRUMS 


CANADAS MAGAZINES 


FROM VILLAGE TO VILLAGE...until all 
the people of the land have heard the 
message...the talking drums carry the 


news ... news of peace, or of bar- 


Through the use of these magazines 
they have seen their markets expand 


and develop into nation-wide distri- 


( 


cae. bution. These manufacturers know 
SELL CANADIANS 


barities ... of alarms or opportunti- today that there is no better nor 


ties. Even among primitive peoples, more economical means of obtaining 


quick communication has been achieved. simultaneous national coverage than the 


THROUGH the eagerly welcomed national national magazines of Canada. 


magazines of Canada, your message may be 
communicated quickly to a rich, able-to-buy 
market...a market of more than 1,000,000 


homes... homes where leisure to read is 


THAT EXPERIENCE CAN BE YOURS ALSO. 
If you wish to sell the buying leaders of 
every community across the Dominion... 
if you wish to secure the sales advantages of 


backed by power to purchase. goodwill and friendly acceptance . . . then, 


SCORES OF MANUFACTURERS have selected whether you market a service or merchandise 


the national magazines of Canada as the basic a product, the national magazines of 


medium of their advertising campaigns. Canada merit your earnest consideration. 


BUSINESS IS GOOD IN CANADA...BUDGET ACCORDINGLY 


Maclean’s Magazine - Canadian Magazine - Chatelaine 
Canadian Home Journal - National Home Monthly 


NATIONAL COVERAGE FROM SEA TO SEA 
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High-Pressure Salesmanship? 


Several times recently President 
Roosevelt has attributed the present | 
business recession to high-pressure | 
salesmanship, which he says resulted | 
in selling more goods than the pur- | 
chasing power of the country could 
absorb. Along with excessive prices, 
he believes, salesmanship of this 
character has been responsible for a 
decline in the volume of business. 

{It is no doubt true that prices rose 
taster in 1937 than purchasing power, 
but much of the rise was due to in- 
creasing costs which producers could 
hardly avoid passing on to their cus- 
tomers. It is of course a_ short- 
sighted policy, both from the stand- 
point of the individual manufacturer 
and business as a whole, to allow 
prices to run up faster than other 
factors in the economic situation 
justify. But it is human nature to 
buy on a rising market, and with 
prices necessarily moving up some- 
what, the trend was accentuated by 
a speculative desire to be covered 
further advances 
into effect. 

American industry as a whole is 
committed to the policy of making 
better and cheaper goods; the mod- 
ernization of our mills and factories 

-which has been definitely hindered 
by the current tax policies of the na- 
tional administration—has been car- 
ried forward more rapidly here than 
anywhere else in the world only be- 
cause American manufacturers be- 
lieve in constant improvement of 
their machines, materials and meth- 


before were put 


ods as a means of giving the con- 
sumer each year more for his money. 

Lammot duPont, head of E. I, 
duPont de Nemours & Co., who testi- 


fied at the Senate committee hearing 


on unemployment, emphasized the 
fact that his company has continued 
its sales promotion and advertising 
in spite of the appearance of a reces- 
sion last fall. This is not what we 
would call high-pressure selling—it 
is the common sense program of a 
large manufacturing company which 
realizes that personal salesmanship 
alone will not move goods in the vol- 
ume required by a mass-production 
economy. The maintenance of full 
employment requires actual consump- 
tion of a maximum quantity of goods, 
and only through modern sales pro- 
motion methods can the steady flow 
from factory to user be maintained. 

The automobile industry might be 
accused of high-pressure salesman- 
ship through its liberal policies with 
reference to time payments and trade- 
ins; but since this great industry is 
a mainstay of steel and other pro- 
ducers of materials, it would not im- 
prove the situation to ask the motor 
makers to adopt a more conservative 
basis of salesmanship. Incidentally, 
the administration’s housing  pro- 
gram is based primarily on easing 
credit, and the automotive industry 
likewise has employed that device as 
a means of broadening its markets. 
Perhaps it has indeed gone too far 
in that direction, as indicated by ex- 
cessive stocks of used cars. 

The country’s capacity to consume 
is always greater than the available 
volume of goods, and with other eco- 
nomic factors properly adjusted, mod- 
ern salesmanship and _ advertising 
perform the useful task of creating 
maximum consumption on -the one 
hand and maximum employment and 
purchasing power on the other. 


How Not to Sell Advertising 


One of the most frequent criticisms | 
ot current methods of selling adver- | 
tising voiced by buyers among both | 
advertisers and agencies is the em- | 
ployment of a type of competitive 
selling which does not cease after 
the orders have been placed. De- 
structive salesmanship continues in 
an effort to overturn the judgment of 
the buyers and to make room for 
media not included in the initial pro- 
gram. 

There are two primary results of 
One is to 
make it more difficult to maintain 
schedules, since the attacks of sales- 
men on the media employed tend to 
weaken the confidence of the adver- | 
tiser in the use of those publications; | 


this type of salesmanship. 


and the other is a definite addition to 


the cost of administering advertising 
appropriations. 

very advertising manager and 
every agency knows that after an im- 
portant campaign has been planned 
and placed, attacks from competitive 
media begin immediately. Valuable 
time is taken up in listening to sales 
talks which are primarily negative 
in character, but many of which are 
supported by jobbers, dealers and 
other trade factors who have been 
enlisted in the cause of the medium 
which failed to get the business. Both 
sales and advertising activities are 
interfered with while these competi- 
tive blasts continue. 

All advertising and all media 
would be helped if salesmanship were 
constructive and positive 
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Ad-libbing 


“Two Wicked Uncles” 

Writing in The Advertising 
World of London, J. B. Nicholas, di- 
rector of Rumble, Crowther & Nich- 
olas, London agency, declares that 
too many good merchandising and 
advertising programs are killed be- 
fore they get a chance to prove their 
value because there are too many 
over-cautious advertisers and too 
many irresponsible agents. 

“Unfortunately,” he says, “there 
survive in advertising — generally 
found, I am sorry to say, on the 
advertiser’s side-—two prehistoric 
persons who conceive it to be their 
destiny to keep those bright agency 
boys down to brass tacks. 

“One of them is the man who has 
had far more experience than is good 
for him (he generally starts: ‘I’ve 
been in this business 30 years .. .’), 
and the other is a man who always 
talks about hard selling—-forgetting 
that it is hard because he always 
makes it hard. 

“These two gentlemen are the two 
wicked uncles, and many are the 
babes they have quietly put out of 
the way.” 


Doing It Right 


Consolidated Edison's recent full- 
page newspaper ad reporting that its 
tax bill is almost $1,000,000 a week 
comes in for special mention not so 
much because its idea is unique as 
because it manages, somehow, to get 
over the impression that Consolidated 
isn’t grousing about its tax bill, but 
on the other hand is really sort of 
pleased to be able to contribute so 
much to New York and the nation. 
The very effective copy points out 
that the $32,000,000 in annual taxes 
it pays to New York City would run 
the police department for more than 
half a year, or the fire department 
for a year and a half, and that if the 
tax load were cut off residential elec- 
tricity bills could be reduced 79 per 
cent. So it gets its points over with- 
out loss of emphasis, and still in the 
most friendly fashion--without com- 
plaining. and without giving anyone 
much chance to wax bitter over its 
“propaganda.” 


It Almost Ran 


As 1987 ended, the Cupital News 
of Boise, Ida., told the sad tale of 
the Idaho potato campaign which al- 
most ran in 54 newspapers in 17 
states during the holiday season 
“The schedule was canceled when 
funds of the commission were tied 
up by a suit brought by a group of 
growers in Canyon County.” So the 
potato growers of Idaho who feel 
that a little judicious promotion can 
enlarge the market for Idaho tubers 
tremendously, will have to wait yet 
a while before they can discover 
whether they are correct or not. 


And the 54 newspapers will have 
to wait a while, too, before they get 
a chance to run the attractive 560- 
line copy which Capital News ran as 
editorial material under the _ head- 
line, “Idaho potato ad held up by 
suit.” 


Swift Tells All 


One of the best corporation § re- 
ports we have seen in a long time 
is the Swift & Co. Year Book for 
1937, in which the usual financial 
statements are given, and a lot more, 
so that readers will really feel they 
are getting an insight into the opera- 
tion of the company and its prob- 
lems. The book, for example, con- 
tains very clear and very readable 
discussions on price trends during 
the year, Swift’s relative position in 
the meat-packing industry, the intro- 
duction of new products and new 
methods of marketing them, the 
problems that arise in connection 
with the purchasing, handling and 
merchandising of various Swift prod- 
ucts, the distribution of the Swift 
income dollar, etc. The well printed, 
attractively illustrated booklet of 40 
pages is in reality a liberal education 
in the meat packing business, and a 
careful and concise elucidation of 
Swift operations. 


Jottings 


The Financial Advertisers Associa- 
tion is asking members if they can 
think of a better name for the or- 
ganization. A complete, descriptive 
title, the association says, would be, 
“The Bank, Savings, Trust and In- 
vestment Association of Advertising, 
Public Relations, Publicity, Person- 
nel and New Business Men,” but for- 
tunately it adds that such a title 
would have its drawbacks, too. 
The bards of yesteryear may have 
known their meter and their rhyme, 
but they knew mighty little about 
business. None of them, we feel sure, 
used the technique which the ‘'ouse 
of Presscraft is currently employing: 
sending multigraphed form letters to 
publishers offering one-time publica- 
tion rights to a soul-stirring, uplift- 
ing verse called, ‘The Test,” at $100 
a throw. Life Bread, with the 
name plate an almost exact duplicate 
in style and size of the magazine 
cover plate, has been introduced by 
Jung Spotless Bakeries down in Mis- 
souri. . . The biggest stake in the 
razor-electric shaver controversy is 
held not by the razor and blade man- 
ufacturers, but by the hundreds of 
producers of shaving aids, lotions, 
soaps, ete. And they can be expected 
to do their share of fighting. F’rin- 
stance, Molle shaving cream’s vox 
poppers cracked on their radio pro- 
gram last week: “Once you try 
| Molle, you won’t want to fool around 
|with any mechanical gadgets.” 


— 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu. 
tive writing on his business letter. 
head. 


No. 1283. Influence. 

In this brochure, Mill & Factory de- 
scribes the course it charted when 
American industry and its labor prob. 
lems became spotlighted news, and 
outlines its coverage of some of the 
outstanding industrial events. Repre- 
sentative comments on the publica- 
tion’s editorial policies are included, 
with a reader survey, and a list of 
1937 advertisers. 


No. 1284. A Study of the Buying 
Power of City Clubs and Country 
Clubs. 

This, study, issued by Club Manage. 
ment, provides a buying power esti- 
mate based on the 2,070 city clubs 
and 4,000 country clubs in the United 
States which are classified as having 
full club facilities. Club membership 
by years, incomes, budgets, purchases, 
and 1938 remodeling plans are cov- 
ered. 


No. 1285. Contests for Children. 


True Story Magazine has issued 
this short treatise on the experiences 
of an organization which has run 
2,000 contests for children, with con- 
clusions on youngsters’ preferences 
in prizes. 


No. 1255. Let’s Be Practical. 

This brochure, issued by Practical 
Builder, evaluates the importance of 
the building contractor, gives a list 
of products habitually bought by con- 
tractors for new building and mod- 
ernizing, and shows Practical Build- 
er’s coverage of this field. 


No. 1258. Census of the Plumbing 
and Heating Industry. 

This new 16 page booklet, issued 
by Domestic Engineering, presents 
the marketing story of the plumbing 
and heating industry, compiled from 
material on this field in the 1935 Cen- 
sus of Business. The data has been 
organized into three parts: The 
Plumbing and Heating Industry, The 
Plumbing and Heating Contractor, 
and The Plumbing and Heating 
Wholesaler. 


No. 1250. 1938 Market Data and Cir- 
culation, Metropolitan Sunday 
Newspapers, Inc. 


As in previous years, this annual 
study issued by Metropolitan Sunday 
Newspapers, Inc., offers more than a 
statement of circulation. With mar- 
kets the basis of consideration, it 
establishes the relative sales impor- 
tance of different sections of the na- 
tional market, applies circulation to 
these markets, and points out differ- 
ences in distribution of circulation, 
intensity of coverage and limitations 
of circulation. 


No. 1272. The Golf Market. 


A breakdown of the 5,196 golf 
courses of the country is contained 
in this brochure issued by Golfing 
and Golfdom, with details of prod- 
ucts bought by clubs for members 
needs, and a picture of the club mem 
ber, his occupation and buying abil- 
ity. Coverage of the market and the 
service for advertisers offered bY 
these publications are discussed 12 
detail. 


No. 1265. In How Many of These 
Mills is Your Equipment Being 
Used? 


Over 75 per cent of all new con- 
struction in the textile industry is lo 
cated in the South, and Souther? 
mills consume more than 70 per cent 
of the total textile fiber used by mills 
of the country, according to this 
folder issued by Cotton. The folder 
lists new textile mills or additions 
since January, 1937, and describt® 
Cotton’s coverage of the textile ! 
dustry. 
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| There’s your man... 


THE FARMER 


” | There is no “recession” down on the 


ws farm. The farmer has more cash than 
on he has had for many years — over 
bi 8% billions. Best of all, he has a 
™ large share of it to spend NOW. And 
a in 1938 the farmer is going to buy. 


+" A Tell your story to rural America. Reach 
the man with the money. Concentrate 
ymbet on the customer who can buy your 


merchandise NOW. Sell the farmer — 


ath he is today America’s number one 


ie ggrh come” gain. customer for what you have to sell. 


Vv 
° F 
: pnd the PID | gain Aah au tiTran.. 


: Publisher 
con- issVve . yanvory ' 


: FARM JOURNAL 


“THE RURAL SIGNIFICANCE OF THE NEWS" 
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Crowell Makes 
Motley Head of 
Western Office 


New York, Jan. 13.—In issuing new 
rate cards for Collier’s and American 
Magazine, based on higher circula- 
tions, Crowell Publishing Company 
today announced appointment of A. 
H. (Red) Motley as Western manager 
at Chicago. This is a new title, as 
each of the Crowell publications has 
been autonomous heretofore. 

Mr. Motley has been in charge of 
Crowell’s Detroit office for 10 years. 
He is noted for his habit of signing 
all communications in red ink or 
pencil. 


Ray Blackwell Joins 


Ray C. Blackwell, formerly of Mac- 
Manus, John & Adams, and formerly 
with several other agencies and au- 
tomobile manufacturers, has joined 
Crowell’s Detroit office to represent 
Country Home. 

New rates for Collier’s are based 
on a net paid average circulation of 
2,500,000, and for American, 2,050,000. 
It is expected that a substantial ex- 
cess will be delivered to advertisers, 
according to J. A. Welch, vice-presi- 


ee 


Oo of the best things about 

spot radio is that it enables 
you to fit your weapon to your 
job: Whether you hunt busi- 
ness on a local or a national 
scale, spot broadcasting _per- 
mits you to do it more sensibly 
and economically than by any 


other method. .. . 


That’s why so many advertisers 
are getting away from hard-set 
groups 
works, and are buying individ- 


and chains and _ net- 


LIGHT AND MOTION 


b 


LESS DIPPING Py 
LESS BACKSTRAIN (ae 


| 


This new display for Devoe & Raynolds 

brushes synchronizes a flasher light on 

the name "Superkleen" with stooping 

motion of the painter. The display was 

produced by Einson Freeman Company, 
Long Island City, N. Y. 


dent and advertising director. The 
new line rate for Collier’s is $10.25, 
and for American, $12. 

Acceptance of bleed borders for 
half-page units and addition of letter- 
press for half-pages in color are fea- 
tures of new Collier’s card. Hereto- 
fore, gravure has been used in print- 


ing half-pages in one color and black. 
The half-page bleed borders will be 
available at 15 per cent over regular 
rates. 


Maclean Issues New 
Rate Cards for 1939 


Maclean Publishing Company, To- 
ronto, has issued new rate cards for 
Maclean’s Magazine and Chatelaine. 
Effective with the March 1, 1939, is- 
sue, Maelean’s increases the circula- 
tion guarantee to 275,000 and the rate 
for black and white pages to $1,320 
per insertion. 

Chatelaine’s card, effective with the 
issue of March, 1939, increases the 
guarantee to 250,000 and the rate for 
black and white pages to $1,300 per 
insertion. 


WOR Advances Danzig 


Jerry Danzig, formerly of the press 
department, has been appointed com- 
mercial program manager ot Station 
WOR, New York, succeeding John 
Bates, who has resigned to establish 
his own agency. Mr. Bates will pro- 
duce “Famous Fortunes” on WOR- 
Mutual for Richland Shoe Company. 


| Neiman Buye Interest 


S. I. Neiman has acquired the in- 


Frank & Neiman, Chicago agency. 
Mr. Frank has joined W. C. Mitchell, 


Chicago. 


ual stations. The time-buyer to- 


day is playing a more valuable 


role in radio than the talent. 


Free & Peters, Inc. is a national 
group of time-sellers. But many 
a conscientious time-buyer 
knows that Free & Peters is es- 
sentially on the same side of 
the desk, since our final fate 
depends on our ability to help 
make radio more productive. 
Do you want help in that as- 
signment ? 


Exclusive Representatives: | 
WGR-WKBW .. Buffalo | 
Oo Cincinnati 
WHK-WCLE . Cleveland 

YHKC . .. Columbus 
woc . ... Davenport 
WHO .. Des Moines 
I Ea bles y 1k vate uke Fargo 
Wwowo-WaL .Ft. Wayne 
KMBC .. . Kansas City 
EE 65. o 5. d-sss eee ae Rane Louisville 
WTCN ........ Minneapolis-St. Paul 
KOIL-KFAB Omaha- Lincoln 
WMBD .... Peoria 
KSD .. St. Louis 
WFBL . .Syracuse 
WKBN . .. Youngstown 

Southeast 
Wwcsc Charleston 
WIS... Columbia 
|. Ar are ona ree ee Raleigh 
Southwest 
KTAT . .... Ft. Worth 
KTUL . ceeds Tulsa 
Pacific Coast 
KOIN-KALE .......Portland 
KSFO San Francisco 
KVI Seattle-Tacoma 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


Dicueer Radia Station Representatives 


CHICAGO 
180 N. Michigan 
Franklin 6373 


NEW YORK 
110 EK. 42nd St. 
Lexington 2-8660 


DETROIT SAN FRANCISCO 
New Center Bldg. One Eleven Sutter 
Trinity 2-8444 Sutter 4353 


LOs ANGELES 
Cc. of C. Bldg. 
Richmond 6184 


ATLANTA 
Bona Allen Bldg. 
Jackson 1678 


terest of E. S. Frank in Ernest, | 
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The best advertised product in 
Cuba, if you believe the tourists who 
troop to Havana every winter from 
the United States, is Coca-Cola. And 
their verdict, in spite of the fact 
that they are not exposed to all 
local advertising media, is just 
about right. 

Everywhere you go in the island 
you are reminded, “Tome Coca-Cola 
—Deliciosa y Refrescante.” You see 
24-sheet posters and smaller signs 
as well. And though there is plenty 
of local competition, Coca-Cola is 
apparently available as generally as 
in its native habitat. 


An interesting thing about the 
Coca-Cola posters is that they are 
beautifully lithographed, with ap- 


parently the same care as given to 
outdoor advertising in the United 
States. This is also true of Palm- 
olive soap and a few other nation- 
ally advertised products represented 
in the Cuban market, but unfortu- 
jnately the statement cannot be gen- 
erally made. 

Some American advertisers who 
iuse posters in Havana have either 
not taken the trouble to do the job 
right or have left it to local dis- 
tributors to handle, with the result 
that their stenciled posters reflect 
amateurishness both in design and 
production. This is particularly 
true of the numerous proprietary 
products advertised to the Cubans. 

The thoroughness which charac- 
terizes Coca-Cola in its approach to 
Latin-America, as represented by 
the Pearl of the Antilles, is dupli- 
cated by a number of other well- 
known advertisers. For example, 
Wrigley’s chewing gum is available 
at most local outlets, whereas some 
of the other well-known brands can- 
not be had at most stores. in 
Havana. Eastman Kodak films are 
to be had in most places, certainly 
all those patronized by tourists. 

If you go to Cuba as one of the 
quarter of a million tourists who 
annually visit the island, you will 
be taken on trips which will include 
well-known cigar factories, distil- 
leries and similar representatives of 
\its leading industries. And in the 
‘cigar plants you will find that the 
‘men who roll hand-made cigars now 
{employ moistening bowls, instead of 
relying on nature’s methods. Maybe 
ithe famous Cremo cigar campaign, 
\to which there was so much objec- 


| 


tion, had some _ beneficial results, 
after all. 
When you visit Cuba, make a 


point of attending a movie—one 
which is patronized principally by 
the local talent. You will be im- 
pressed with the fact that American 
movies, titled in Spanish, are one 
of the principal reasons why Amer- 
ican ideas are so popular. The mov- 
ing picture producer may be a trade 
ambassador as well. 

Advertising movies, featuring 
American products, run to much 
greater lengths than would be prac- 
ticable in the United State. The 
audiences apparently do not resent 
them. For example, a Rexall movie, 
showing the great manufacturing 
facilities and laboratory controls of 
this company, is now getting an in- 
terested reception from Cuban au- 
diences, in spite of its unusual 
length. 

Cuban rum distillers can’t under- 
stand why all Americans are inter- 
ested in Bacardi. They say there 
are many other Cuban rums which 


are much better than this well- 
known brand. But the answer is 
easy—Bacardi is well advertised, 


and its big blue neon sign is one of 
the last things the visitor sees as his 
boat slips out of the Havana harbor. 

Havana’s wealth—and its miles 
of beautiful residence streets help 
to make up for the abject poverty 
viewed in many other parts of this 
historic old city of 750,000—is evi- 
denced in the large number of new 
motor cars rolling the streets every- 
where. Most of the American 
makes are represented with big, 
handsome show-rooms on the prin- 
cipal boulevards. In fact, few motor 
|cars sold in Cuba come from any- 
where except the United States. 


TOME COCA-COLA 


You Will Be Reminded as Successfully in Cuba as the U. S. A. 
BY G. D. CRAIN, JR. 


If you have an old touring car of 
good make, however, Cuba is the 
place to dispose of it. The tourist 
agencies, for instance, have nv- 
merous Lincolns, Cadillacs and 
Packards in use. Though they are 
likely to be from 10 to 15 years old 
they are kept in spick-and-span con- 
dition, and run as smoothly as ever. 
They are much better suited to the 
needs of sight-seers than closed 
cars, and yet current models would 
cost a lot more than sedans. Hence 
their owners hang onto them and 
keep them in excellent condition, 
both mechanically and from _ the 
standpoint of comfort and appear. 
ance. 

The number of Americans who 
visit Havana and don’t go to Sloppy 
Joe’s is too small to bother with 
another tribute to the power of ad- 
vertising. This is in spite of the fact 
that Sloppy Joe’s is merely a bar and 
liquor store, in which you pay un- 
usually high prices for unusually 
poor drinks. Maybe that is why a 
local competitor has established his 
place, only half a block away, under 
a name which should be equally at- 
tractive—‘Dirty Dick’s.” 

Seventeen travel agencies which 
maintain service in Havana find 
Cuba a popular spot for Americans, 
especially those who are wintering 
in Florida and would like to spend 
a week-end or longer in a tropical 
island only 200 miles away. Their 
advertising in the Miami news- 
papers results in many a provincial 
getting his first taste of foreign 
lands, foreign tongues and foreign 
modes of life. And it’s not a bad 
way for an advertising man to study 
at first hand some of the problems 
and opportunities of trade with the 
Latin Americans. 


Ray Named Head 


of Art Directors 

Bert Ray, art director of Runkle- 
Thompson - Kovats, Ine., has _ been 
elected president of the Art Directors 
Club of Chicago for 1938. 

Other new officers include Kemper 
Feree, J. Walter Thompson Company, 
vice-president; C. Howard Magers, 
Leo Burnett Company, secretary, and 
John Breunig, Needham, Louis & 
Brorby, treasurer. 


Clapham Joins Logan 
W. Edwin Clapham has been ap- 
pointed assistant to Harlan Logan, 


president of Harlan Logan Associ- 
ates, Inc., New York, publisher of 
Scribner’s. Mr. Clapham was. for- 


merly director of research for Station 
WOr, New York. 


Copyright—1937—MeLaurin-Jones Co. 
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—AND ALWAYS COLOR IN OUTDOOR ADVERTISING 


_. | Outdoor advertising is always clearly advertising, explains why it is favored 
visible—always stands squarely before by advertisers who want messages 
the eyes of the passersby—always has’ that will win the eye—the mind— 


front page position! This, plus the fact and the sale! Better schedule outdoor 


q that there's always color in outdoor advertising for your product— now! 


INCORPORATED 


60 EAST 42ND ST.,.NEW YORK 
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Plan Campaign 
on Ready-Made 


Steel Edifices 


Kansas City, Jan. 13.—Taking ad- 
vantage of intense public interest in 
the building situation, and particu- 
larly ready-made steel] structures, 
Butler Manufacturing Company will 
add a consumer campaign to its 
trade paper advertising, starting 
Feb. 1. 

Consumer copy will feature such 
headlines as “Speedy Erection Now 
Easy with Inexperienced Labor,” and 


“Clean, Enduring, Practical Beauty 
of Steel Buildings Spurs Trend to 
Steel.” 

While ready-made _ steel service 


stations will be featured in some of 


this advertising, the major theme 
will be the general utility of the 
structures which has been respon- 


sible for orders from companies in 
many different lines, representing a 
cross-section of industry. Even the 
Russian government has been a re- 
cent purchaser. 

The company reports a sharp in- 
crease in demand for buildings for 
“outpost” operation, indicating that 
industry generally is extending its 
borders. Butler claims to be the 


French to Curb Power 
of “English” Stations 


Paris, Jan. 8.—French gov- 
ernment officials today revealed 
plans to introduce legislation 
shortly to curb the power of 
radio stations broadcasting 
commercials in English and to 
adjust wave lengths of these 
stations to conform with in- 
ternational allocations. 

Action was prompted by re- 
cent construction by Radio- 
Normandy of a 100,000 watt sta- | 
tion at Louvetot and renewed 
representations by the British | 
government against French- | 
originating commercial broad- 
casts in English. 


largest manufacturer in this country 
of prefabricated steel buildings. Fer- 
ry-Hanly Company is in charge of 
advertising. 


Set ANA Dates 


The Association of National Adver- 
tisers, Inc., will hold its 28th annual 
meeting at the Homestead, Hot 
Springs, Va., Sept. 28-Oct. 1. Arthur 
E. Tatham, Bauer & Black, Chicago, 
is chairman of the program commit- 
tee. 


WHITE INK BASE — 
SOLVES MIDDLE 
TONES PROBLEM 


By C. WESLEY EDWARDS 


San Francisco, Jan. 13.—‘How to 
lick the problem of holding shadows 
and middle tones in newspaper copy 
reproduction?” 

Joseph F. Mannion, production 
chief of J. Walter Thompson Com- 
pany here, today revealed details 
of an attack which has this problem 
reeling on the ropes and bids fair, 
he believes, to score a clean knock- 
out when some final wrinkles are 
ironed out. 

The problem came to a head, ex- 
plained Mr. Mannion, when the 
agency was handling Norman Bel 
Geddes’ “City of Tomorrow” illus- 
trations in the Shell Oil Company 
series. The illustrations consisted 
principally of shadows and middle 
tones which he found almost im- 
possible to hold in reproduction in 
newspapers. 

Key to solution was employment 
of a solid tint plate, using white ink. 


— ee — 
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SHADOWS EMERGE IN SHELL COPY 


Ah the Cg of TOMORROW 


predicts NORMAN BEL GEDDES, 
outhority on Future Trends 


"Vem wee’ have we wait far irate aghis to change vtrn 
Yow wae! to overs Bere terre: in | 6 © noe Mh Cention 
“Comvemmmatiy becener) camincpaners ©! ime yom rgke 
ere ve! 6 choy 

“Trafic gring 10 bdowks on mare =i pond ainng “0 
wileae bow Express ‘rests commetcd by honpe wan 
6 wet-work of | wal Servet 

“Thane herald areces will ales be frr> from interteremce 
trom balbding tne to buibding thee. Oper areas be 
neath buildings «tll provuhe parking qpme — huwling 
plattarwe me wucks Pedowriaes «ill me elevate wide 
walks — sloop aad eres wevets at the wecwmdoners iene! ~ 


-but TODAY, 


: 14 miles in 5 are 


TO MATTER where you live, you average 
30 mops a day and, Ome stop can waate 
enough gasoline to drive you & city blacks! 

That's why stop and go ix costly! 

While tralhe authorities are planning “the 
City of Tomerrow,” Shell engineers have de 
veloped.a fuel, Super-Shell, to meet todey’s 
driving problem tudiy 

They have found a way to rearrange the 


chemical structure of gasoline . . . ectyally to 
balance it! 

Autometive enginerrs uve the torm “motor. 
digestible” to describe Super Shell became at 


all motor speeds, it is converted se gusckly, en 
cam pletely into power 

The regular use af Super-Shell will save 
money on your stop and po. 
dealer near you. 


Thece's « Shell 
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“The South's Greatest Newspaper’ 
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This Shell Oil Company newspaper copy is the poser on shadow detail which 
has been solved by use of a tint block with a white ink base. 


As Mr. Mannion explained it: “We 
discovered that running a_ white 
background made it possible to 
maintain these tones as well as set 
the advertisement off pleasantly 
from the rest of the paper.” 

There was no difficulty, said Mr. 
Mannion, in maintaining an even 
distribution of ink with the solid 
tint plate, and no offset problems 
other than those encountered with 
ordinary inks developed. 

With the white ink, including a 
tincture of blue, acting as a coating 
on the paper, the experiment was 
carried further and an attempt was 
made to print a fine screen halftone 
of the same advertisement which 
had already appeared in national 
magazines. 


This Works, Too 


“And strangely enough,” 
mented Mr. Mannion, “this 
screen printed.” 

Of course pioneers’ problems be- 
set Mr. Mannion and his colleagues 
in making the initial experiments. 
When they first proposed running a 
white background, everyone’ con- 
sulted “frankly told us we were 
crazy,’ he recalled. Meantime, the 
California Ink Company was. co- 
operating with the production man. 
They enlisted the Sacramento Bee 
and got the advertisement in print. 
Despite tear sheet proof, however, 
other newspapers were dubious, and 
demanded, said Mr. Mannion, that 
permission be given to yank the in- 
sertion if they encountered difficul- 
ties in printing. 

The copy all 
smoothly. 

“This thing has a world of possi- 
bilities,” Mr. Mannion concluded, 
“but there are a number of things 
to be ironed out. At the moment 
we're still ironing.” 


com- 
fine 


went through 


New “Tribune” Rates 

The Evening Tribune, Winnipeg, 
Man., has issued a new rate card, ef- 
fective Jan. 1. Political advertising 
by federal and provincial parties will 
be 11 cents per line, and advertising 
on the comic strip page must have a 
minimum width of 5 columns, mini- 


5,000 WATTS—DAY 
1,000 WATTS—NIGHT 


mum depth of 35 lines and must be 
| built up from the bottom of the page. 


APA Issues Rate Book 


American Press Association, New 
York, is distributing the 11th edition 
of “Country and Suburban Newspa- 
pers,” in which advertising rates and 
mechanical requirements for adver- 
|tising copy for 10,000 newspapers are 
listed. 


Borg-Warner Shifts, 
Adds to Personnel 


William H. Dennison has been ap- ; 
pointed new sales manager of Detroit 
Vapor Stove Company, a division of 
Borg-Warner Corporation, Detroit, tf 
and M. G. O’Hara has resigned as d 
vice-president to establish his own ’ 
office as marketing counsel. George 
Boeddener, formerly general sales 
manager of Fox Furnace Company, 
subsidiary of American Radiator and 
Standard Sanitary Corporation, has j 
joined the Norge Heating and Condi- 
tioning Division. 

Changes in the Norge Division in- 
clude Jack Seekamp, formerly prod- 
uct specialist, now department store 
sales representative; Charles H. Mac- 
Mahon, national sales manager of the 
range department; George McIntyre, 
vice-president, head of newly created 
national sales and utility operations 
department; E. R. Lovegren, for- 
merly Chicago district manager, head 
of newly created educational divi- 
sion; R. E. Densmore, field sales man- 
ager; Paul H. Puffer, domestic refrig- 
eration sales manager, and William 
B. Burruss, New York, special sates 
consultant. 


Now “Beverage News” 

Yankee Package Store and Dis- 
penser, Boston, has changed its name 
to Yankee Beverage News, effective 
with the January issue, and a Wash- 
ington bureau has been added under 
the direction of Emmett Dougherty. 


| 
On Lithographed Letterheads! 


In today’s rapidly changing business world 
first impressions are becoming more and mort 


important. That is one reason why 4 
designed Lithographed Letterhead is a super 
investment. Yet, there is no need to pay 
high price for a modern, well designed lette™ 
head, in fact we offer you prices that challens¢ 
comparison! Send for our newest Portfolio of 
samples and our price-list and see for y 

why alert buyers all over the nation hav* 
learned that it pays to order from Universal. 
Write today! Or attach this advertisement © 
your business letterhead and mail it to “— 
the Portfolio will go forward to you FREE 
and without obligation. 


Universal Litho & Stationery © 
4317 Diversey Ave. Chicag® i. 
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THIS GENTLEMAN is the only member of a 


family of six who does not read LOOK from cover 


= to cover. 2,000,000 purchasers every issue take LOOK 


_ ome for a whole-family cover-to-cover reading. 
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Voice of the Advertiser 


Allis-Chalmers Films 
Tell of Soil-Saving 


To the Editor: In connection, with 
your recent story on use of motion 
pictures by farm implement manufac- 
turers you will probably be interested 
in the fact that we have been using 
motion pictures for the past three 
seasons to advertise tractors, harvest- 
ers and implements direct to the con- 
sumer. The method employed gives 
us reasonably good coverage, as each 
of our branch houses is equipped with 
one or more portable talking motion 
picture machines, and each branch 
house arranges with its retail dealers 
to hold an “opening day,” and invite 
in all their former customers and 
prospective customers. 

At these opening days talking pic- 
tures show all of our new equipment. 
Usually the machines are shown per- 
forming actual operations in all parts 
of the territory. Shows are adver- 
tised in advance by the dealer with 
promotional material furnished by 
this office, and attendance has been 
very gratifying. 

While direct results are somewhat 
hard to trace, we are well satisfied 
with both the interest and the actual 
sales. 

Films are produced entirely by our- 
selves, and while they are strictly ad- 
vertising in nature, we have endeav- 
ored to keep an educational trend 
through the whole procedure, and 
have featured the use of soil building 
and soil conserving crops with our 
equipment. 

We have also used for the last two 
years dealers’ advertising trailers, to 
be run in local theaters, each of 
which features some particular prod- 
uct of the company, and calls atten- 
tion to the fact that the local dealer 
is ready to serve the community. 
Dealers are well satisfied with this 
medium. 

J. H. Wape, 


Tractor Advertising Department, 
Allis-Chalmers Mfg. Company, 
Milwaukee. 

v v v 


Service Story Brings 
SNPA to Record Size 


To the Editor: The facts I am giv- 
ing you may be generally interesting 
in the light of organization possibili- 
ties. 

On Jan. 1, active membership of the 
Southern Newspaper Publishers Asso- 
ciation reached 250, the highest point 
in the history of the organization 
which comprises 14 Southern states. 

This peak has been reached due to 
the active leadership of President Ted 
Dealey and co-operation of individual 
members of the board in bringing to 
the attention of Southern daily news- 
paper publishers service rendered by 
the SNPA. And this was one of the 
major objectives of the present re- 
gime, elected at the convention last 
May to tell members as well as non- 
members more about these services. 
The outcome of the program is shown 
by the long list of new members com- 
ing in since then. 

The total daily circulation repre- 
sented by the 250 member papers is 
5,570,767. Sunday circulation is not 
included because some of the mem- 
ber papers do not publish on Sunday 
and average daily circulation is used 
to establish the dues of member pa- 
pers according to circulation brack- 
ets. 

The largest number of members in 
any state is Texas and the total aver- 
age daily circulation of the Texas 
member papers is 1,343,963. 

CRANSTON WILLIAMS, 

Secretary - Manager, Southern 

Newspaper Publishers Associa- 

tion, Chattanooga. 
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Pierces Today's Maze 

To the Editor: As the advertising 
manager for a large industrial corpo- 
ration I found AbDVERTISING AGE in- 
strumental in the presenting of ideas 
that were invaluable to that organi- 
zation 

Now, as an instructor in merchan- 
dising for the Massachusetts Depart- 
ment of Education, university exten- 


This department is a reader's forum. 


sion division, I find ADVERTISING AGE 
again extremely valuable. It cuts 
through the great mass of complex 
and tangled commercial relations of 
the day and gives one a graphic and 
concrete presentation of rapidly 
changing events and conditions in the 
world of advertising. 


ArTHUR A. RILEY, 
Boston. 
vvweyY 


Public Safety Served 


by Bus Home Delivery 

To the Editor: With railroads tak- 
ing a new tack in “public safety” pro- 
motion this holiday action of the bus 
division of the Detroit Street Rail- 
way company may be generally inter- 
esting. As on previous New Year’s 
Eves, coaches and street cars gave 
all night service, but .. . all coaches 


A Special D.S.R. Service 
for YOUR SAFETY 


leaving the downtown area between 
1 a. m. and 5 a. m. took each passen- 
ger to his individual home if he lived 
on a paved street and not more than 
two blocks from the regular route of 
the coach upon which he was riding. 
If the rider lived more than the two 
blocks from the coach line, the coach 
took him the two blocks, and it was 
necessary for him to walk the rest 
of the way. If the passenger trans- 
ferred to an outlying coach route, the 
same service was given. 

DSR officials, in promoting this 
move, advised that this service was 
rendered in the interests of public 
safety. The object was to make it 
unnecessary for celebrators to drive 
their own cars and to keep pedes- 
trians off dangerous streets. While 
officials said that it probably would 
be unprofitable, and presented many 
operating difficulties, they believed it 
a worthwhile effort to reduce the ap- 
palling number of accidents at this, 
the most dangerous time of the year. 

Also a traffic survey indicated that 
the two block limit is adequate to ac- 
commodate the great majority of 
people, and it was felt that this would 
get all but a very few riders com- 
pletely out of danger, and near 
enough home to make the rest easy. 

The “home delivery” idea received 
such an enthusiastic reception that 50 
per cent more passengers were car- 
ried in the period covered than dur- 
ing the same time for the previous 
year when only ordinary service was 
available. 

PauL F. WIrtE, 

Witte & Burden Advertising, De- 

troit. 
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Kiss Provides Copy, 
Editorial Contrast 


To the Editor: When it comes to 
coincidences, we submit this one ap- 
pearing in the Peoria Star. Under a 
two-column picture appeared a wire 
story from Chicago on a divorce case 
with this headline: ‘“Kiss-A-Minute 
Cady Case Ruling Promised Monday.” 

Right next to this headline ap 
peared copy for Dr. Edwards’ Olive 
Tablets, with a headline reading: “No 
One Ever Kissed Her Good Night.” 

This particular position was en- 
tirely accidental. 

JostrpH M. Scurry, 

Manager of Merchandising, Peo- 


ria Star Company, Peoria, Ill. 


Letters are welcome. 


Extra Sensory Note 
Manifested in Copy 

To the Editor: There has been so 
much talk recently about extra-sen- 
sory perception and related matters, 
that we feel impelled to submit an 
unusual manifestation in the field of 
applied telepathic advertising. 

As you may be aware, we have pre- 
pared and written the advertising for 
Mervin S. Levine, Inc.,, New York 
tailor, since he first broke in news- 
papers in 1930. Our style on this 
account has received some unsolicited 
applause. 

It was inevitable that the waves 
emanating from this successful cam- 
paign would reach certain “sensitive” 
advertisers in the metropolitan re- 
gion, and we have observed Levine- 
inspired advertisements appear with 
unfailing regularity. Each imitative 
campaign, following some inexorable 
law, lights up for a few brief flashes, 
sputters and snuffs out. But recently 
something really extraordinary has 
occurred. 

On the sports page of the New York 
Times of Nov. 15, 1937, we inserted a 


DOES DRESSING DISTRESS YOU? 
ls that tummy getting out of bounds? Does 
your conscience hurt when you look in the 
mirror? What you need is a good cost, 
ponts and vesting by a sympothetic seom- 
ster. Tell all to Uncle Mervin and I'll foilor 
your troubles awoy 


ee wre A WD. ebro 0s © soon 
‘s encore! orce Wort pat obow 
$16 more — act 995. Tepcoen ore $34 ond 597. 


MERVIN S$. LEVINE, =<. 


Levine advertisement titled “Does 
Dressing Distress You?” Now we 
hadn’t concentrated particularly on 
this piece of copy but evidently the 
thought waves were so powerful that 
they crossed the Hudson, climbed the 
Alleghenies, romped across Ohio, de- 
flected north and landed smack on 
the sports page of the Detroit Eve- 
ning Times on Nov. 18, 1937. The 
headline was identical, the copy was 
identical, the illustration was identi- 
cal, the layout was identical; in fact 
the advertisement was identical but 
for a slight typographical error which 
substituted the name of another ad- 
vertiser. 

Further investigation disclosed that 
another Levine advertisement which 
we had published originally on Nov. 
4, 1936, arrived in Detroit belatedly 
on Nov. 11, 1937. Evidently this 


piece required a second vibration 
from us in the form of a repetition of 
the copy on Nov. 3, 1937, before De. 
troit got the range. 

Other agency men have told us that 
such a phenomenon occurs now and 
again, and we ourselves have wit- 
nessed partial thought-transference, 
but for the completeness with which 
every detail of this advertising has 
been preserved in transmission, and 
for pure perfection on the part of the 
“sensitive” medium in Detroit, we 
never have heard of or seen the equal. 

We submit the evidence in the in- 
terest of science, and with the hope 
that some day somebody will be able 
to do something about this sort of 
thing. 

S. T. SEIDMAN, 

S. T. Seidman Advertising, New 

York. 


TO MANUFACTURERS 
SELLING IN ENGLAND— 


For 1938 


The “Radio Times” guarantees 


AVERAGE 
NET SALES 
OF 


3,000,000 
COPIES A 
WEEK 


4 


COVERAGE 
3 TIMES AS 
GREAT AS 
THE SATURDAY 
EVENING 
Post | 


More than one million well-to-do families 


take the Radio Times every Friday 


ERE is an English magazine, 


pence, 


the Radio Times is able to guarantee an average 
net sale of 3 million copies a week. 
What is the reason for this success? he 
Radio Times satisfies a real need. Published by 
the British Broadcasting Corporation— which 
controls every radio broadcasting station in 
Great Britain—the Radio Times is the only pub- 
lication allowed to print full details of the entire 
week's radio programme in advance. 

This means that every issue of the Radio 
Times is read day by day for a whole week. 


ith three times the coverage of 
The Saturday Evening Post! Founded in 1923, 
today, after fourteen years of steady increase, 


price only two- 


publication in 


Publications, 


And who reads the Radio Times? People 
who have money to spend. Actually, more than 
1,000,000 well-to-do families take the Radio 
Times every Friday. This is more than any other 


Great Britain. If you are selling 


in the British market, then you should be adver: 
tising in the Radio Times. 

Write for full information to: The Advertise: 
ment Director, 


British Broadcasting Corporation 
Broadcasting House, Portland 


Place, W. 1, London, England. 


RADIO TIMES 


MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS 


GUARANTEED AVERAGE NET WEEKLY 
SALES FOR 1938. . . 3,000,000 
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PEOPLE WHO BACh 


js BUSINESS OF AMUSING PEOPLE is so risky it 
isn’t a business—just a gamble. 


Veteran theatrical producers will have a run of 
hit shows, and make millions. Then a series of 
flops, and go broke—with the same casts, in the 
same theatres. | 


Successful actors start with natural talent, often 
take half a lifetime acquiring technique. They 
spend months rehearsing a new role or act; open 
with it, and often see the audience sit on its hands. 


A film company turns out a string of four-star 
pictures, shows a fat profit; then with the same 
company, with the same authors, same stars, same 
studio staffs, does a series of duds, shows a red 
ink statement. 


Three unpopular pictures can reduce a film star 
from top box-office rating to the ranks of the un- 
employed. 


This fair country of ours is lousy with bands and 
dance orchestras—but name ten in the Big Time. 


A song writer has a smash hit, rakes in the 
royalties; and you get tired hearing the song. But 
all his subsequent efforts may never get heard out- 
side of Tin Pan Alley. Count all the successful 


living song writers you can think of; you won't 
even need your thumbs. 


Seasoned sports promoters get a big gate with 
one proposition, lose their shirts on the next. 


Think of three who died wealthy. 


Do you know the type of amusement enterprise 
that has the longest and most consistent success 
on record? The national magazines! 


The magazines draw a gate of millions, hold the 
same audiences year after year, gather new cus- 
tomers every year. No other form of entertain- 
ment affords more satisfaction to more people. 
They are without exaggeration the Greatest Show 


On Earth All The Time! 


* * * 

IL. YOU want to mix entertaimment with 
advertising, give a cool thought to the risks of 
Show Business. You may be an unsung impresario, 
or maybe not. A good show is rare. Talent is 


limited, and high priced. Good scripts are hard to 
find. Good songs are few, and don’t live long. Hit 
bands are scarce as hens’ teeth, and come high. 
Production and props need a fat purse. Even a 
Shakespearean repertoire doesn’t hold up for a 
whole season. And getting good time for your act 
is a problem! 


The magazines, however, put on the program; 
the advertiser just rides. The magazines find the 
talent, supply the scripts, skits and novelties, pay 
for the production. The audience supplies the 
time—its own time. You just advertise, and stay 
out of Show Business. 


If you are backing shows with money that 
should be spent to sell goods, you can do less 
spending and more selling in the magazines. Peo- 
ple who back shows are called angels. Angels, you 
will remember, are pure spirits, uninterested in 
material rewards. 


THE CROWELL PUBLISHING COMPANY 


PUBLISHERS OF THE AMERICAN MAGAZINE - COLLIERS - THE COUNTRY HOME MAGAZINE - WOMAN'S HOME COMPANION 
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~ Nettleton Shoes feel the phenomenal — 


& ‘ Among Nettleton’s series of 4 page 
1h Ap ae advertisements in LIFE was this one 
cae in the November 22nd issue. Some 
é results are shown on these pages. 


Already LIFE has served 15 manufacturers in the billion 
dollar shoe industry. Here is the LIFE story of one of them, 
some dealer reports on what happened when a manufac- 


turer chose LIFE exclusively to promote a $5.50 slipper. 


Schenectady, N. Y., Joseph Nusbaum, “From this advertisement in LIFE, we 
have sold over fifty pairs of Nettleton Ldafers.""—Joseph Nusbaum 


San Diego, Calif., Lion Clothing Company, ‘From Nettleton’s recent advertis- 
ing in LIFE, we have received more direct inquiries plus sales than 
from any other advertising you have ever run before. The inquiries 
from these ads, roughly speaking, will total over 200 and the direct 


sales in this city on Loafers alone, have far surpassed what we had 
planned on.” —A. J. Hilbert 


Philadelphia, Pa., Jacob Reed’s Sons, ‘‘To date we have received about 
sixty carbon copies of your answer to LIFE ad inquiries to ‘name local 
dealer,’ and the demand for the slipper among our own customers 
has been so great that we have not been able to keep up with it.” 


Houston, Texas, Battelstein’s, “Men and women are coming in every day 
and asking for the ‘Original Algonquin Loafer’ that has been adver- 
tised in LIFE. Every day we receive mail orders from all over the 
Southwest and from Mexico with clippings from LIFE asking us to 
send them a pair of these Loafers. I must say that in my twenty-five 
years on the sales floor I have never seen a medium of advertising that 
I can positively trace its source, produce the results that the ads in 
LIFE have done in so short a time. Our hats off to LIFE, as I feel we are 
indebted to them in no small measure for the part they have played 
in helping us to increase our business.’’—Chas. S. Slater 


———— 
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Indianapolis, Ind., Gaines Shoe Company, “The Nettleton Loafer Slipper has 
been the biggest selling individual shoe in my forty years experience 
in the shoe business. Your advertisement in LIFE has been a wonder- 
ful help, so keep up the good work.’"—Frank E. Gaines 


Toledo, Ohio, The B. R. Baker Company, ‘‘Thank you for the splendid co- 
operation in sending orders and inquiries for the Loafer Slipper adver- 
tised in LIFE. These are being followed up diligently and we are 
running an ad in local newspapers.’’—Fal Warner, Adv. Mgr. 


Denver, Colorado, The May Company, ‘‘Time after time people come into 
the department with a clipping of this LIFE advertisement saying ‘this 
is the slipper I want to see.’ ’-M. R. Meyer 


Gadsden, Alabama, Hagedorn & Company, “I would like to have a newspaper 
mat of the Algonquin ad used in LIFE several weeks ago. These LIFE 
ads are doing a good job.” —]. R. Williams 


Tucson, Arizona, Albert Steinfeld & Co., ‘‘We have received wonderful re- 
sults from your advertising in LIFE on the Nettleton Loafer and shoes. 
We consider this one of the best national advertising mediums in this 
country.” —V. L. Cren, Men’s Shoe Buyer 


Hartford, Conn., Horsfall’s, Inc., “I have sold men’s fine footwear exclu- 
sively for twenty-six years and I feel you should know I have neve! 
had a shoe that sold so easily and freely as the Nettleton Loafers. No 
doubt but that your ad in LIFE helped in no small degree as a grea! 
many customers when asking for Loafers would say ‘I saw it in LIFE!’ ” 


—T. J. Mildren, Mgr. Shoe Dept: 


Des Moines, lowa, Younker Brothers, Inc., ‘The Nettleton Loafer ad in LIFE 


did a grand job in promoting and getting sales for the Double Duty 
Nettleton Loafer."—W. P. Carlson 
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Baltimore, Md., N. Hess’ Sons, “Amazing things have been happening 
with our ‘Loafers’ . . . you have referred approximately one dozen 
inquiries stimulated by the LIFE advertisement from this immediate 
area to us for Loafers and ten out of twelve have been sold. Much 
more remarkable is the number of people who came directly to us, 
either mentioning or bringing in the LIFE advertisement. This morn- 
ing we had four calls for the slipper directly traceable to the LIFE 
advertisement and three of the customers actually brought in the 
clipping. In my entire experience I have never seen such outstanding 
response. We are reordering for the third time this week.” 
—George B. Hess 


Lincoln, Nebr., Ben Simon & Sons, ‘“‘The advertisement in LIFE has had a 
tremendous pulling power. People are coming in every day asking 
for the Nettleton Loafer.” 


Wichita, Kansas, Henry’s, ‘You have sent us about twelve inquiries which 
you received in response to LIFE advertisements, and practically all 
of them have resulted in the sale of Nettleton Loafers and additional 
Nettleton Shoes ... and we believe that LIFE advertising has been 
instrumental in bringing Nettleton to the ‘front.’ ” 


—Lloyd Purdy, Mgr. Shoe Dept. 


Canton, Ohio, C. N. Vicary Co., ‘“We have received tremendous response to 
the Nettleton LIFE advertising. The direct response of customers walk- 
ing into our store and asking for Nettleton Loafers has been substan- 


tially beyond any demand we have experienced for a specific item 
for some time.”"—H. H. Krider, V. P. 


Greensboro, N. C., Younts-DeBoe Company, ‘All the lines that we sell in our 
store are nationally advertised, but I have never had as much response 
on any item as I have on the Nettleton Loafer. Every few minutes 


some lady will come in with a clipping from LIFE saying ‘give me a 
pair of these.’ ’—D. D. McDade 


Lexington, Ky., Graves, Cox & Company, “Your advertising in LIFE on the 
Nettleton Loafer has resulted in considerable inquiry and sales on 
this shoe. We think this form of advertising is very effective.” 


Washington, D. C., B. Rich’s Sons, ‘The sales success of the Nettleton Loafer 
slipper has been phenomenal. The direct response to the advertise- 
ment in LIFE was almost unprecedented in the history of our retail 
business in Washington. There is no doubt in our mind that without 
your advertising in LIFE, this would not have been possible.” 


Dallas, Texas, Titche-Goettinger Co., ‘Our customer reaction for the new 
Nettleton Loafer has been stupendous, especially since you began 
your LIFE advertising. The power of these ads is evident by the 
number of inquiries asking for local retail purchasing sources.” 


—L. L. Chinnis, Mgr. Shoe Dept. 


New Orleans, La., Keller-Zander, Inc., “‘That advertisement in LIFE on the 
Loafer has surely done a lot for me. Eight out of ten customers who 
come in ask for ‘the slipper that was in LIFE.’ "—M. Adiger, Mgr. 


Trenton, N. J., Fischer’s Shoe Shop, ‘A few weeks after we received our first 
shipment, you ran the first ad in LIFE. The following morning (Satur- 
day), we sold four pair. As we had not as yet displayed the Loafer in 
our windows, we asked these men what prompted them to buy a pair. 


And they all gave the same answer, ‘We saw the advertisement in 
LIFE!’ “—Norman H. Kuehner 


“The results of our LIFE advertising have been extraordinary. 
We have never encountered such violently spontaneous 


55 
response from our dealers. 


—S. M. Webb, Mubvertising Mor., Nettleton Shoe Co. 


Jackson, Mich., Mickey’s Shoe Store, ‘‘The selling of your new Loafers was 
certainly made easy for us by your LIFE advertising. During my en- 
tire experience of over twenty years in the retail shoe business I have 
never seen a magazine ad bring such a response from the public as 
your recent Loafer ads in LIFE have brought to our store. We had 
completely sold out of Loafers by the first of December and had to 
place an order with the factory calling for approximately three times 


as many pairs as we had originally stocked and we have almost sold 
out on them.”—M. A. Dalton 


Scranton, Pa., Lewis & Reilly, Inc., ‘‘In practically every sale of Nettleton 
Loafers the customer knew what he was looking for and asked for the 
slippers advertised in LIFE.” 


Lake Charles, La., Daigle-Lemke, Inc., “In this little town of twenty-five thou- 
sand, it is remarkable how the Nettleton Loafer has been accepted. 
Mail orders were sent us by people who knew we carried Nettleton 
Shoes and in every one they enclosed the ad from LIFE.” —N. Lemke 


Minneapolis, Minn., Juster Bros., ‘Your advertisements in LIFE brought so 
many requests that we were forced to double and triple our stock, 
and even then we found ourselves short in filling the demands for this 
ideal slipper. In checking over the sheafs of carbon copies of inquiries 
referred to us by you, we find that we have sold every one, with many 
buying two and three pairs each. When we followed up with our own 
advertisements in newspapers, the LIFE readers poured orders into our 
department so fast that we were in danger of being completely sold 
out before the peak of the season.” —H. Mellon 


Memphis, Tenn., J. Goldsmith & Sons Co., ‘We certainly have had a surpris- 
ing number of customers from the Nettleton Loafer advertisement 
which appeared in LIFE."—A. B. Thomas 


Worcester, Mass., Ware Pratt Co., ‘“We had many calls for your Loafer 
Slipper from people who read the advertisement in LIFE and came in 
directly to inquire if we had the slipper. We sold sixty to seventy 
pairs with still three more days to go before Christmas.”—I. A. Curtis 


Pittsburgh, Pa., Rehling-Nettleton Co., “You are to be congratulated on its 
conception and also on accomplishing the task of supplying the 
demand which was created through your advertising in LIFE.” 


—John W. Rehling 


Springfield, Ill., Myers Brothers, ‘‘We do not recall in the history of our 
Men's Shoe Department having had as many inquiries for a definite 
item as we have had for the Nettleton Loafers, particularly from your 
advertisements in LIFE."—C. M. Kramp 


Columbus, Ohio, Walkers, “LIFE has been helpful in promoting the Loafer. 
We have received between forty-five to fifty inquiries from readers in 
our trade area. Not only did the Loafer add fifty percent increase to 


our gift sales in the shoe department, but it is daily sought by men for 
their own use.”"—Floyd Linn 


Tulsa, Oklahoma, Clarke’s, ‘We have found public acceptance for Nettleton 
footwear in Tulsa most gratifying due to the splendid advertisements 
which you have been running in LIFE. This publication has many 
readers among the citizens of Tulsa, one of America’s best dressed 
cities, and we are highly appreciative of the results we have received 
from the Nettleton advertisements in LIFE.”—Harry Clarke 
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anal Radio 
Activities of 
Ayer in N. Y. 


New York, Jan. 12.—Marking ex- 
panded radio activities of N. W. Ayer 
& Son here, H. L. McClinton this week 
was appointed director of radio pro- 
gram creation and production in the 
New York office, and C. Halsted Cot- 
tington was named director of radio 
plans, merchandising and station con- 
tacts. Mr. Cottington joined Ayer 
in 1925, serving as an acceunt execu- 
tive and art director, and since 1931 
he has been active in radio sales pro- 
motion and planning. Mr. McClinton 
joined the agency eight years ago in 
the public relations department, and 
for the past few years has been an 
executive in the radio department. 

Under the new set-up Fred P. 
Fielding, who has been acting man- 
ager of the agency’s radio activities, 
returns to general advertising serv- 
ice in an executive capacity and will 
be associated with Edward R. Dun- 
ning, manager of the New York of- 
fice. Prentice Winchell, formerly 
program director, will move to Phil- 
adelphia to work with Gerold M. 
Lauck, executive vice-president, in ra- 
dio promotion. 


Four Name Busbey; 


Two Join Agency 


Ralph C. Busbey Advertising 
Agency, Akron, O., has been appointed 
advertising counsel for Gibbs Mfg. 
Company, Canton, O., manufacturer 
of A. VY. A. household deodorant, no- 
tions and toys; Bauer Mfg. Company, 
Wooster, O., ladders, trestles and 
scaffolds; Donnelly Mfg. Company, 
Ravenna, O., chromsteel beauty shop 
equipment and accessories, and M. F. 
Murdock Company, Akron, junior 
traffic officer safety belts and stop 
flags. 

Wm. D. Griffiths, formerly with 
WADC and WJW, has joined the 
agency as account executive in charge 
of radio programs. Paton Edwards, 
for 16 years chief artist of the Akron 
Times-Press, has been named art di- 
rector. Offices have been moved to 
31 N. Summit street. 


Climax to Williams 
Climax Cleaner Mfg. Company, 
Cleveland, wall paper cleaner, has 
placed its advertising account with 
The Roger Williams Company, Cleve- 
land. Newspapers and radio will be 
used. 


Completes M eving Picture 


A full length feature moving pic- 
ture has been completed for Cooler- 
ator Refrigerator Company, Duluth, 
Minn. The picture will be shown 
by Coolerator dealers at their local 
theaters to prospective customers. 


NEW PUBLISHERS’ 
STATEMENT FORM 
GIVEN HEARING 


NIAA President Explains Need; 
Agencies Voice Approval 


Chicago, Jan. 11.—Business paper 
publishers, agency executives, and 
industrial advertising managers 
agreed last night at a meeting of the 
Engineering Advertisers Association, 
that the National Industrial Advertis- 
ers Association publishers’ state- 
ment form is a step in the direction 
of more intelligent purchase and use 
of business paper space. While the 
form is acceptable to agencies and 
advertisers in its present state, there 
is reservation on the part of some 
publishers on various details, prin- 
cipally regarding county breakdown 
of circulation and “average circula- 
tion-per-issue-per-year .and advertis- 
ing rate, for the preceding 15 years.” 

The forms were distributed late 
last month by the NIAA to its 1,000 


EVERY 


e Size 
e Sales 


e Coverage 


e Cost 


SIZE—Does size carry greatest weight when 
you're picking markets? Then Troy, with its 
A. B. C. City Zone population of 119,324 con- 


TROY MEETS 


TEST: 


sumers [all within a 4-mile radius of Troy's retail 


shopping section), fits the bill. 


SALES—lIf it's dollar volume, the Troy City 


Zone's annual retail sales of 


their share of business and profit for you. 
COVERAGE—Does the degree of coverage 


and number of media required influence you? 


Only one medium is needed in 


T 


$38,896,000 hold 


Troy because The 


wae 8 


east 


— 
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Record Newspapers, the city's sole dailies, go into 
virtually all the 30,738 City Zone homes. 

COST—Assuming all other requirements are 
met, is cost the deciding factor? Then you'll be 
sure to add Troy to your list: for only 12c a line 
you get complete coverage here, making Troy the 
Empire State's lowest cost major market. 


That leaves a greater margin of profit for you! 


J. A. Viger, 
Advertising Manager 


SUBJECT EVER NEW 


_ How to be Popular_ 
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Lever Brothers revives the "How to be 

popular” theme with a Metro-Goldwyn- 

Mayer picture star tie-up, in this current 
copy for Lux. 


members and to about 1,200 leading 
business papers. The forms are in 
the nature of a four-page question- 
naire calling for information on 51 
main points about the publication’s 
circulation, advertising rates, edi- 
torial scope and policy, executive 
personnel and mechanical details. 
Separate blanks have been provided 
for use by publications coming under 
four classifications: ABC; CCA; un- 
audited; and charitable and political. 

Advertisers receiving the forms 
were requested to ask publishers of 
the papers on their lists to furnish 
the information called for on the 
blanks; and the publishers were in- 
formed that they had until Aug. 1 to 
make the filled-in forms available. 
The county breakdown of circulation, 
excepting counties where the count 
is less than 1 per cent of total for 
the state, is optional until Jan. 1, 
1939. 


4 Years in Preparation 


F. O. Wyse, advertising manager, 
Bucyrus-Erie Company, South Mil- 
waukee, and president of the NIAA, 
explained that the form is the result 
of more than four years of work on 
the part of a committee which 
worked with 40 industrial advertisers 
and 20 business paper publishers, the 
Associated Business Papers, Inc., 
Audit Bureau of Circulations, Inc., 
and Controlled Circulation Audit, 
Inc. The purpose of the form is to 
meet a need for uniform publication 
data prepared in a manner to permit 
easy and intelligent evaluation. The 
data requested will enable a quali- 
tative analysis of the publication as 
a whole, which is not possible on the 
basis of ABC or CCA reports alone, 
Mr. Wyse asserted. 

“Business paper publishers should 
welcome the form,” he declared, “be- 
cause it permits us, as advertising 
Managers, to better appreciate the 
value of their papers to our market- 
ing campaigns. And further, it will 
benefit the good element of the busi- 
ness paper industry by making it 
possible for us to eliminate from con- 
sideration those papers unworthy of 
patronage by giving us the reasons 
in indisputable form. Those papers 
which have nothing to hide have 
nothing to fear. 


Agencies Want Detail 


“All that we seek through the pub- 
lishers’ statement form are facts, 
facts that in many cases are already 
established and available because of 
prior request of a number of the 
larger advertisers. The form merely 
gives us this information in a con- 
venient sequence and set-up so that 
we may analyze and draw our com- 
parisons and conclusions intelli- 
gently. 

“It may be supplemented by any 


additional data or literature a pub. 
lisher may wish to furnish.” 

H. R. Van Gunten, director of 
media, Lord & Thomas, gave the 
agency executive’s viewpoint, declar. 
ing agencies favor the form as they 
feel that such detailed information 
is necessary to serve their clients 
properly. Agencies must be prepared 
to answer such questions about pub- 
lications they recommend, and the 
NIAA publisher’s statement form 
puts such information in logical ang 
uniform shape. Similar forms, Mr, 
Van Gunten explained, have been in 
use by agencies for many years, and 
only because they have been needed, 
Other agency men expressed their 
approval of the form and declared 
it would greatly simplify their task 
of selecting publications qualified for 
the job at hand. 

H. A. Morrison, Railway Age, and 
chairman of the Chicago Dotted Line 
Club, expressed the desire of all pub- 
lishers to co-operate with advertisers 
in every way, but was of the opinion 
that all data necessary for the gen- 
eral run of space buying was in- 
cluded in the auditing bureaus’ re- 
ports, rate guides and the ABP Blue 
Book. As to the value of the rate 
per thousand circulation, he felt that 
the value of the buying power repre- 
sented in a publication’s circulation 
is more important and significant. 

W. D. Murphy, advertising man- 
ager, Sloan Valve Company, and sec- 
retary-treasurer of the NIAA, crys- 
talized the thought of the advertisers 
when he likened the statement form 
to a sales presentation, and ex- 
pressed how joyful industrial adver- 
tisers would be if their prospects 
and customers would provide them 
with a similar set of questions cover- 
ing the points they would like to 
know about their products. Looking 
upon the form in this light, he said, 
business paper publishers should be 
grateful to the industrial advertisers 
for making their selling job that 
much easier. 

Other chapters of the NIAA, lo- 
cated in 15 industrial centers 
throughout the country, are planning 
similar meetings to discuss the form 
in order to establish a clear under- 
standing of its purpose and value 
both to publishers and advertisers, 
Mr. Wyse announced. 


Name Committee for 


Coffee Advertising 


Lot Boardman, William S. Scull 
Company, Camden, N. J.; Herbert 
Delafield, Durand - McNeil - Horner 
Company, Chicago, and Berent Friele, 
American Coffee Corporation, New 
York, will represent the Associated 
Coffee Industries of America in the 
advertising committee formed by that 
group and the Pan American Coffee 
Bureau to direct a $600,000 advertis- 
ing program. 

Object of the drive is to increase 
coffee consumption in the United 
States, with funds provided by pro- 
ducing countries. Three members 
from the Pan-American Bureau will 
be appointed shortly. Details of the 
drive will then be worked out, ac 
cording to C. W. Sharpe, Beechnut 
Packing Company, Canajoharie, N. Y., 
chairman. 


White-Lowell Moves 


White-Lowell Company, New York 
agency, has moved to the 27th floor 
of the Chanin bldg. Russell Barm- 
mer, formerly with the New York 
ree Mirror, has joined the copy 
staff. 


Agency for Nott 


Nott Mfg. Company, New York, in- 
secticides, has appointed Charles Ad- 
vertising Service, New York. News: 
papers, magazines and farm papers 
will be used. Joseph Boorster is ac- 


500,00 


MEN 


Chicago. 


annually pay $10,000,000 for dues and the financial upkeep of 
membership is correspondingly great—a purely social investment. 
Tap this enormous buying power through the pages of the Mag- 
azine that these men own and read—The Elks Magazine— 
500,000 A B C50 East 42nd St., N. Y. City—307 N. Michigan Ave. 


count executive. 
O . 


whose buying ability is a 
matter of record. Between 
them they own 1,400 club- 
houses the assessed val- 
uation of which is more 
than $110,000,000. They 


1 Get 


a Fa te Bios eee PS om wpa ae , eee Loe = Bees Reger th ey are ka, Pee ar ~ - 1. 2 oe, HORE P OSE BSP tae 4 ia ae een Pret ae 2 ae ete . irae Cee aaa ian ai eee COR , of ya ¢ PS Se Pee hep hae Oe aa aye Dig Se) 
cr 
ae 
Aas. ee | 
SA Sala 
; Cet SS CE 
7 | 
4 \ ! Po ee 
ee. | 
a s 
a ie _) tit DP , 
fo. # 7, fh 
% c = } oa . J % 
: a | f s $- P 
ed Mais A it, 7 =e a 
: ie é P * Be 7 
ES 14 a i em, Z F 
haa ie ees 7 :— : 
Lge age * . ‘ a> Z z j 
. J pias | 
ie : ‘2 ey dela 
P Din? MOREY MOOT A ; - 
| rd PAAR d ts 4 7 
| Cam tt Peat othe FS ge mn % ei, a 
alt Maes , Dealt AGH LOTEED Tes % -. 
| oe ln We ee es ees AB 
‘ | POE COMMITS ALL YOU we 7 
; ee é = | 
Tigi re y mart ow : PROTEST | 
tm Tone) Soar OO CRORE i 
Be tum Torr fear 6 | 
: : } i women Mae FRET 
| —— ; °7 BGA BT Atel) ttre 
5 
‘ 
s wm Ylapinae Bases 
; —ry- + N 
aware hehe yen ge te oak tes mE eee) 
age Vet het 8 rage = 
Se ian “eh Man ot Bronstoas” 
ms oer ew Moe bewwag om oy 
‘ ere a i 
eaten 
Bee a pete | ‘ i 
Cee as 
sg Ry 
a | 
(2: ier 
- ie Re sities 
te === ———_$—$—<——_—_—_—_— 
2 ss 
roe » 
ean e 
3 say “A 
$33 ee sie 
eee a 
AS ey! 
Hi 
ac fee 
3 ae 
gee na 
‘ a ; 
ey 
Rd + 
BE a 5 
ae 
ee it 
gee Ne eer 
eee, 
He a oa) 
eee eee —————————————————— eee ee eee eee 
tt ta a 
TURD ino i ans 
sina ie hae 
aaa 
a 
3 jee 
acces, coats 
a 
‘ees ad 
v. ‘ 
: : . = te ae : i pia ~ ee . . : re 
ae OE EE | ae. ; e a Pes 
- tari se 4 ABE a eas 
cn Sie ee ee | 
‘ Bi eee : ss ere eee 
a meh et oo ae nas Mek ss cy, : ip fill ea tealigtim ern RE | PAR Yoyo 
phe we gpa =f eg ane gi se te i: an Cas nr A lana ee Pie eae ‘ 
Ret a eee ad "Gy sonata oan Bei’, es ey oa pea A ors is 
ese Fe Bo la aad A Me eee a ' ee itd “Sewer eee |e es 
ae aod Cee an : j ce aa Sees! ais Rte a: : : ue paced MONA 
aera Peek : ? re aula es ; Saas 
ris Foie ee Sallie 
cea al Desi ta res cas 
ae eee iat all mee 3 | 
i ae ae 
i ra nee 
: ar. : er 
- anh “os : s pats FED 
io bs oi a ss : si ‘ E dif eel 
ere cy : ; own 
aaa : : . 
Seer , . 
vege hee Se 
Sas es 
b cee & 
cre aoe = a 
= ot. ~~ 
- —_ = | Re 
ond —s & a 
aes al — AY FF 
a es ee wd: 
OPiS Lae 9 ;— : ’ 
ee => ; : 
Wate? 3 Re”sS & : 
een e- : 3 
(aes eat o” 53 = ; 
is tae iz 
5 tae © % a L: & 
Og pul re 
“5 en Pr attne: Pe 
oe —_ Tt 
ess : a \] a; 
yt ree “4 4 
ne po ¢ ¢ | 
1 3 
ies Se G j 
si 
o = 
oe 
A a A 
SR citi Ae | : 
fee NY 
ig Eagar — 
be Td Sp eee 
oa ea ae z 
sn Eee ee? 
res ee 
PAS ot 
ee eae 
0 Ae 
Nir glee, 
ha eee a ° 
wns pee 
—. uae ie PO 
ee 
a 
7 i 
‘ | Be —— 
; ca 
nea 3 i 
-< - 
ae 4 ee 
ia 4 , Se ee +: : 
. Be ie et 
rs + . eee mn ‘ TS ie ae . i | ». 
THE TBS aioe Fi “THE TIMES Bere ae CRB 
: : : Sea ot apy 
os peed eet Uniost Stee! bot AX 
. = = ’ a . rs Overture in “5 a AS Ss T : Convention 
Ricci a 
Pee a | 
7 = | | WSI Al ER 5 
ae, 
See a we a =< 
ae ne aa |) ta bac eR 
. Regia MORNING =a-giee 8 EVEN/NG Weg 
we ———Clts ae eee as wou es 5 hs or 4 A ras al . 74 
i oe EE SR pet OO BS te + SS et 
: a ane eS Se ac Bo sy ie Teg) 
ae 7 > eae Se ee ee ae —_ a pt . ee  - ‘ 
= i : web h scar ae « as r 
ae a " Z et ea rr : 
5 Ree 
= nae kad 
Bey 4 
P arg ie a 
: 2 7 asS “3 
TEP Soe 
ae, as ie ¥ 
Gate. eae ne a 
Brushes Len ees ene ray sat SBR, " : : ge pe ae: othe SM Fis pease’ 0 Be: a's A ahs Si : ais "3 Bate ae schaabearaer Jf. Se ev e ‘ eM, ge Pat et Wee cr Ge Ms RYE 
ye pS is Pe ey a ets Mem earn sit LN), ae RS ee far se, wah int oR tae : HO os Pat er gre Sona Peo > Cg ag fae Bsc os hatte Sewer ae weh hela tS Wie tah ge ae oR ne Tes errs PU Sei ae wate grgergr a ase é 5 r Olea Sha Nylons S| CaS cape eoe ley La 
itch Chat ee el bee Serer mr ial Cale oC, primar Meee en ety Sue Ray PRM cdl Mines 7 jo alee nom Ut roles that n Reels eee Cay te oe Mg hous, pc A Vii N on in eee pila vei nancy SoS MRR hare oe ae Bi re ray atic! WV glee cee ae Bie ak Retina aS SS ae ree Bese oy 
apeta ie SE: Seater ge ec Seem ee Ne R28 woe SE tO AL a AR al ME 1 a yaw ace ene HN aK ee St eee a he Be Te eee este ties gos PER Je Guin th inet cin OE 5 aig Rte viet : ok rae Ss Ts BM ine Fs Meas s Jeeta: y Fae Sa 2 Br ee 
Teer a Se AL Fol sar eur ne eS ea, Ne ee Feat Svan Coe ike a ee emotes ot aay ae a dr Reta ot Sie | ia - Te ease ey oy, PNR Ta fot . ae poy Nate eae thers cI eos ae Be Cee Toy shes heh ates sp ae i eae bee Are 
i eee se Gk Aad mae ee Pe Bie ea PU retire. one Cae Se aay ea ee Sa Ba s a pe eee a Den: Eee tie hit eee eat ee OR, ay cs ce wheat SOT spars. Ske ae ‘ORs es Pe ae pe eee 
$5 vere Cems : Nt hae : Pee Seg 4h en ees em Sr aes MERRY Nore ene ge ae a fore: ees Reo Sa RE TN pa eee ee hr peta cena ge Mf LON. gree ee ag Pp maase ace pak te re Bee Sel eee aniee CTR OD he gens ke eR ae Ne Ve SES Bea erase 
ASEAN Ta RAR ae ee iS ek A ON esl SR nt aaa Ban cee Oe ue ae eh RR See i ie eda ne aD Ce eer Ne Sb Aa eon ie STI IRR AG ee Od UN We SN 5 IS vee es cate Oh as: imag aE PRCT ACE, ENMU Soe Fae we a p i gs in Sas SC atari a = yh OML  a  e 
: Be ec det octet She ts aie RE aE St he ee eee eee IEE, TOS eae EA CoM Ur a LOT ON Uli ae Ee ne Migs EME RSS CORN Se eS CNM Ce oe OB es a as Boa 5! geet bey RR RAS ito Ra vgs On 
LR as RL TN: ae MERA” Sia UE Sean 1 LS den Rae es be Ncip Ae Agee era Get hr 8 Sk Dake che oh ie es es anes Laan das ee Pee oe re ae Boh Sk eh So eee 5. ag’ ‘ a_i wee ar ae Bhs ey "tees Si He 4 . ; #) s 
ay ROO a PL er tee AAD led [a gee ee Se . > : i ae s Va tes f x ri Ws ; ; “t ‘ ; : 4 : 


York 
floor 
Jarm- 
York 
copy 


January 17, 1938 


ne 


ADVERTISING AGE 23 


At-A-Glance Account af 
DRAMATIC SUCC 


. +» a story headed “Achievement” in 
new program standards for radio... 
recorded in welcome black on the 
ledgers of advertisers .. . written by 
an alert staff of quick-thinking people 
...a@ story whose sequel is showman- 
ship and modern merchandising. A 
“best seller’ with two million loyal lis- 
teners in the KMBC Market, and on 
leading stations of the country! 


KMBC Success 
Story Author: 


\ ARTHUR B. 
CHURCH 


1 President 


fe . 7 f J. LESLIE FOX 


Director of Sales 


GEORGE E. HALLEY 
Director National 
Program Sales 


FRAN HEYSER 
Production Director 


“PHENOMENON— 
Electrifying History” 
— Starring Claude 
Rains, Hugh Conrad. 
World’s most roman- 
tic adventure story, 
load-builder for pow- 
er and light industry. 
Written and produced 
7 KMEC staff mem- 
ers. 


“TEX OWENS, The 
Texas Ranger’’—Sing- 
ing one-man show 
with more friends 
than any other living 
radio personality. Now 
in sixth year with 
Same sponsor. 


Sal 


is “ this wv 


“TEXAS RANCERS’’—Long time all-family favorites, now on coast-to-coast CBS network Sunday 
mornings. Songs the people love, folk music dear to the hearts of millions. 


ir La} ps 
“ar : we . 


“LIFE ON RED HORSE RANCH”’—Transcribed music-dramatic series with a record of two successful 
sponsorships behind it. A sure bet for the all-family audience. 


te 


“ACROSS THE BREAKFAST TABLE’’—Early morning show that steals the audience for the sales 
story of any product the family buys. Twenty-six big weeks for Household Finance. 


The | “Ay 
Program — 


' , BUILDING 
“HAPPY HOLLOW’’—Always a first in the hearts of millions of listeners, ond 
for months top sustaining mail puller on CBS. A truly all-family program, 7 
one of the first of its kind, and still ‘first’ in audience popularity. TESTING 


Station 


KANSAS CITY 
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ADVERTISING AGE January 17, 193 
A E d with veteran representatives calling DECEMBER SALES OF CHAIN STORES 
gency Ti Ss on Lord & Thomas. ' 
‘@ ar 4 J *aj © c ae i 
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. ‘ ° . Pe £1e . 79 97 — & 99 359 C 97,896,582 ‘ : 
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who spent almost half a century with unable to prevent associates of her “Oe O° |e 14,616,480 14,748,356 —0.9 87,871,478 0, 783.583 +13 
. », « « tira . a¢. ‘ _ 9° 4 2999 55 — .533.: 56 é 2.6 u 3.2 
Lord & Thomas, has retired from ac-| 5wy sex, however, from planning one| Lane Bryant ................ 1,250,815 1,299,590 3.8 .14,533,366 .14,082,644 +8.2 
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monthly check as long as she lives. G. C. Murphy. 6.592.228 6.378.875 3.3 42,522,240 37,995,419 + 11.9 
Most of Miss Power's service was | Peterson to MBS NN as aca alae hs 3,854,349 3,778,359 + 2.0 23,237,672 21,732,675 +-6.9 
re me di , a artment. where she| _ M. H. Peterson has joined the sales} J. J. Newberry.. 8,151,816 8,264,857 ie 50,308,533 48,878,917 + 4.0 
, — - nee = oo -_ ; ” 87.130.¢ 19° 275,378.77 258,322,475 +6. 
o de 1] t ts. Whil |department of Mutual Broadcasting| J. ©. Penney.... a 38,004,888 $s.598,008 = ppg th + + nits 
was in charge of all contracts. ile System, Chicago. He was formerly! Peoples Drug Stores...... 3.008.008 yey 7 _59:438.088 93108 ae Poy 
» ve ee ‘ 210% 4 , 7 P . | et eee an ae 7. 97, 666 16. “ 320.2 , ,024,: 
she was self-effacing to an unusual) with van Cronkhite Associates, Inc.,| tSafeway hats 8448 560 5091 1,712 2.5 543,239,325 495,715,293 + 9.6 
Pri 4 is siti *T Fy ~ | Sears ? > *k ‘4 hs - ashe wt 2, Oye ee stile bet o,e200,9be ’ ’ , 
degree, a friendly disposition under Hearst Radio, and Blackett-Sample- | noe tei gs nigeberl ede 6.085.721 5.152.373 118.1 5 5.648.033 $4,495,682 +945 
a shy exterior made her a favorite} Hummert, Ince. Soieroen Sandon eae 7.483.580 7.218.252 127 68,666,615 63,919,188 7.4 
sums Gastare ule Ousely......... <aeuue 3,289,000 + 15.6 37,062,000 25,759,000 + 43.9 
F w Woolworth. be i eer 47,181,651 5,505,958 + 3.7 304,775,189 290,378,407 + 4.9 
Be Le: BME” Th tag Aa EE: SAB. y| *- ; _ eee pidcisee ; vue peiateacteh seat =e 
Phe Bee tee age | - — = ————_ a oe a 
; | re .$349,010,375 $346,067, 682 85) $2,769,462,387 $2,539,877,992 + 9.0: 
*Kleven months, 
+Four weeks ended Dec. 25 and 52 weeks ended Dec. 26. 
§Four weeks ended Dee. 31 and 48 weeks ended Dee, 31. 


between New York and Chicago, host to more than 
7,500 planes in 1937. Air lines connect North, South, 


East and West, carrying 


80,000 passengers yearly. 


ae 


AS ee 


1s Fa sail Bea seat 


Aircraft business also zoom 
growing airplane factories 


war and commerce. Uncle Sam's contracts alone pour 


s... mostly upward in fast- 
building ships for pleasure, 


millions of dollars into Buffalo annually. 


Air industry draws trained workers, engineers, high- 
salaried technicians and executives who contribute to 
a prosperous Buffalo. Aircraft factory employes live 
well, make community air-minded and progressive. 


The Buffalo Evening News is the airplane worker's 


favorite newspaper 


Western 
medium. 


New York's 


most 


. is read by 8 out of 10 Buffalo 


families and because of its wide home coverage is 
advertising 


effective 


‘ures only are reported, was $2,769.- 


| . 
$154,.234.470 was the best since the 
/eompany’s peak showing in 1929 


equal those for the month in 1936. 


LEADING CHAINS 


the 1936 total of $2.559,877,992. 


REGISTER 9.037 
1937 INCREASE 


New York, Jan. 12.—December 
sales of 25 leading chain stores, al- 
though meeting sizeable opposition in 
percentage losses shown by 11 organ- 
izations, totaled $349,010,375, a gain 
of 0.85 per cent over the $346,067,682 
scored by this group in the same 
month a year ago, according to re- 
ports to ADVERTISING AGE today. 

The cumulative total for the group 
exhibited a more favorable trend, 
with all but one reporting increases. 
The year’s sales for these stores, in- 
cluding a few for which 11-month fig- 


462,387, a gain of 9.03 per cent over 


Three Set New Highs 


The J. C. Penney Company, F. W. 
Woolworth Company and_ Spiegel, 
Inc., all established new records in 


their 1937 totals. Penney’s sales for 
1937 were $275,378.771, a gain of 6.6 
per cent over the 1936 total. Wool- 
worth volume was $304,775,189, an in- 
crease of 4.9 per cent, while Spiegel’s 
sales were $55,648,033, a gain of 24.5 
per cent. 

Others to show favorable gains in 
yearly totals were Edison Bros., 20.7 
per cent; Sears, Roebuck & Co., 9.6 
per cent; Montgomery Ward, 15.9 per 
cent; Safeway Stores, 11.8 per cent. 
and S. S. Kresge, 3.7 per cent. 

While December sales of Kresge fell 
off 0.8 per cent, the 12-month total of 


which topped 156 millions. 
Several other major organizations 
failed to show December totals to 


Among those to report losses were 
Montgomery Ward, 0.8 per cent, and 
Sears, Roebuck, 2.5 per cent. 

Gains scored by others, however, 
were sufficient to offset these losses. 
Among those to report increases for 
December were Edison Bros., 13.1 per 


Hearst Radio 
to Represent 
Other Stations 


New York, Jan. 12.--Expansion of 
the sales activities of Hearst Radio, 
Inc., to include representation for 
certain non-Hearst stations was an- 
nounced this week by Elliott Roose- 
velt, recently named president and 
general manager of the company. The 
new division, to be known as Inter- 


national Radio Sales, will be under 
the direction of Hearst vice-presi- 
dent Murray Grabhorn. 


The new organization will be sales 
representative for stations located in 
cities not served by a Hearst outlet 
and will assume responsibility for 
national sales, billing and accounting 
operations of all represented broad- 
casters. 

The organization of International 
Radio Productions, a department of 
International Radio Sales, was also 
announced. Offering transcription 
and program facilities, the unit will 
be under the direction of Howard 
Esary, former program manager of 
KEHE, Los Angeles. Headquarters 
for the department will remain in 
Hollywood. 

Curt Willson, former Hearst sales 
manager, is to be manager of the 
new San Francisco office of Interna- 
tional Radio Sales. Lincoln P. 
Simonds and Frank Fenton, formerly 
with John Blair & Co., New York, 
also became associated with the new 
organization this week, it was an- 
nounced. 


Mitchell in New Post 


Don G. Mitchell, formerly general 
sales manager of the manufacturing 
division of Marshall Field & Co., has 
been named vice-president and direc- 
tor of Catalog Association, Inc., New 
York, merchandising and publishing 
organization serving the automotive 
and hardware industry. He will di- 
rect a subsidiary, National Tie-Ins 
Division. 


cent; M. H. Fishman, 4.8 per cent; 
G. C. Murphy Company. 3.3 per cent; 
Walgreen, 3.7 per cent, and F. W. 
Woolworth, 3.7 per cent. 


~ 
‘ 


Figures for the individual compa- 


nies are shown in the above table. 


Petree Heads Barker 


Neil Petree, a former president of 
James McCreery & Co., New York. 
and of the National Retail Drv 
Goods Association, has been named 
president and director of Barker 
Bros. Corporation, Los Angeles. 
succeeds Paul Onattlande> 
signed last month due to ill health. 


Two Join O’Mealia 

Paul Groeschel, formerly with 
Chas. W. Hoyt Company. Inc., New 
York, and A. F. Boslet, formerly 
with the New York Times, have 
joined O’Mealia Outdoor Advertising 
Company, Jersey City, N. J.. as space 
buyer and sales representative 
spectively. 


He | 


re- | 


Those Dealer 
Portfolios in 
Strong Demand 


New York, Jan. 11.—The relatively 
few salesmen able at present to show 
dealers proofs of consumer advertis- 
ing soon to appear have a big advan- 
tage over competitors, and are able 
to induce retailers to stock a reason- 
able amount of merchandise, R. D. 
Keim, vice-president in charge of 
sales, E. R. Squibb & Sons, told sales 
executives at a symposium at the 
Hotel Roosevelt today on “Building 
Sales Morale for 1938.” 

Other speakers were Frederick B. 
Heitkamp, vice-president, American 
Type Founders Sales Corporation; 
Frank W. Lovejoy, Socony-Vacuum 
Oil Company; Harry Simmons, sales 
manager, Heinn Company, and Capt. 
E. J. F. Glavin, adjutant, Fort Jay. 

Mr. Heitkamp offered nine sugges- 
tions for handling salesmen’s com- 
plaints, which increase in number as 
sledding be¢omes tougher: Encour- 
age them to blow off steam in their 
letters; answer immediately all prob- 
lems with which you are familiar 
and dig in and get the answers to the 
rest; encourage them with real lead- 
ership; provide them with ideas and 
make sure they keep working; sup- 
ply new selling tools which will give 
them an excuse to revisit prospects; 
admit that their jobs are difficult but 
assure them of teamwork in licking 
problems; set a _ long-term plan; 
establish definite objectives for sales- 
men, and finally, get out in the field 
and work with the men on the firing 
line. 

Mr. Simmons said it is still true 
that a definite ratio exists between 
number of calls and orders. Contests 
for salesmen involving cash prizes 
are especially effective now. 

Capt. Glavin emphasized a cardinal 
rule of the army officer: Never ask 
your men to do anything you aren't 
willing to tackle yourself. 


ernization, 
82% 


299, over 


over 1935! 


manufacturers in’ the 


N 1937, the chains invested 
$125,000,000 in store 


Opportunities for equipment 


store field are developing scriber. For copy of out 
fast. Impressive new stores latest issue and full infor- 


are being opened; others are 


CHAIN STORE 


Administration 


93 WORTH STREET 


being remodeled and en 


mod larged. 
936! ‘ 
19336 Get your story to the execu 
tives directly responsible 

through this paid-circulation 
medium which goes person | 


chain ally to each individual sub- 


write or wire. 
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Media Records linage figures for 1937 show the Times- 
Star again leading all other Cincinnati newspapers in 
volume of total display advertising: 


Times-Star ......... 9.558.698 
2nd Evening Paper ... 6.205.867 


Times-Star Lead ..... 3.352.831 


true 
weell 
itests 
yrizes 


Times-Star......... 9.558.698 
Morning Paper ...... 4,244,800 
Times-Star Lead .... . 5.313.898 


dinal 
y ask 
tren't 


Times-Star......... 9.558.698 
Sunday Paper ...... . 4,180,370 
Times-Star Lead ..... 35,378.328 


Times-Star......... 9.558.698 
Morning-Sunday..... 8.425.170 


Times-Star Lead ..... 1.133.528 


During 1937 more than 600 advertisers used the Times- 
Star EXCLUSIVELY. You, too, need the Times-Star 
and ONLY the Times-Star to do your complete selling 
job in this rich $250,000,000.00 market. 


HULBERT TAFT, President and Editor-in-Chief 
NEW YORK: Martin L. Marsh, 60 E. 42nd St. CHICAGO: Kellogg M. Patterson, 333 N. Michigan 
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January 17, 193g 


ats NNPA Members to 
aie Use Business Papers 


POM Business papers will continue as 
we the foremost media for advertising 
4 promotion effort, according to a poll 


e of members of the National News- 
: paper Promotion Association, con- 
ducted by Elsa Lang, promotion 
manager, New York Herald Tribune, 
and NNPA president, to determine 
plans for 1938. 

The survey indicates that  in- 
creased newspaper space will also be 
used. 


Insurance Paper Bows 


Insurance Advertising Conference 
has started publication of J. A. C. 
Bulletin, monthly miniature news- 
paper of four pages. Frank J. Price, 
Jr., Prudential Insurance Company 
of America, Newark, N. J., is editor. 


FOR BUYING AND 
SELLING 


ANNUAL DEALERS 
AMD CONTRACTORS © 


CATALOG AND 


DIRECTORY 
4 ¥, a’ ais ei ay 
he a 


BUILDING SUPPLY NEWS will issue in 
March 1938, to more than 15,000 lumber 
and building supply dealers — who will 
make available to more than 70,000 
building contractors—only Catalog and 
Directory of materials, equipment and 
supplies ever designed for buying and 
selling force of industry. (Advertisement) 


Certainly there is chemistry in radio, 
especially at WHK-WCLE in Cleveland 
where executives spend an unusual 
amount of time in research, analysis, 
test and survey of WHK-WCLE pro- 
grams. They believe wholeheartedly 


that the stations exist to serve the 
interest, convenience and necessity of | 


listeners. 


How well this policy works is best | 


shown by the large percentage of the 
half million radio families in Northern 


Ohio who listen regularly to these andl 


tions and by the fact that some twenty 


Cleveland - originated programs are 
“fed” by WHK-WCLE to a national 
network each week. 


Time buyers in increasingly large, 
numbers are finding WHK-WCLE the 


Rank 
61— 


41- 

70— 
101— 
121— 
105— 
100— 
109— 


| 

i 2] 
—_ 
| 


best way to reach the country’s fifth 


largest market. 


WHK) ~SWCLE 


“eye uw 


H. K. Carpenter, Vice Pres. and Gen. Mgr., 


FREE & PETERS, Inc. - National 
Representatives, 
New York - Chicago - Detroit 


-Drackett Products Company 
43—du Pont, FE. I., de Nemours & Company 


13-—-Ford Motor Company 


16—-General Foods Corporation 


Compiled from Records of Publishers’ Information Bureau, Inc. Copyright, 1938, by Advertising Publications, Inc. 


Aluminum Company of America...... 
Including 
Aluminum Company of America... 
Aluminum Cooking Utensil Co.. 
Aluminum Seal Company......... 
Kensington, Inc. ........ 


107—American Chicle Company. 

93—American Gas Association............ 
97—American Radiator Corporation...... 
132—American Safety Razor Corporation. . 


4—Bristol-Myers Company ............. 
67—Brown & Williamson Tobacco Corp... 
122—Budd, Edw. G., Mfg. Company........ 
133—California Fruit Growers Exchange... 
39—-California Packing Corporation...... 
11—Campbell Soup Company............. 
86—Canada Dry Ginger Ale, Inc.......... 
15G-—COMAGIAN PAGINS .......6 0 cbscccvecee 
BiG BE TG on csc cee cee eiaaen 
117—Champion Spark Plug Company...... 

2—Chrysler Sales Corporation.......... 

Including 


Chrysler Motor Corporation...... 
De Soto Motor Corporation........ 
Dodge Brothers Corporation....... 
Plymouth Motor Corporation... 

I I he gi alee ie W'S 


74—Cluett, Peabody & Company.......... 
27—Coca-Cola Company .............+6.. 
9—Colgate-Palmolive-Peet Company ... 
53—Congoleum-Nairn, Inc. .............. 
146—Corning Glass Works................ 
46—Corn Products Refining Company.. 
Pr eee ee eer ene ee 


Including 
| eae Si eivrahhcete ee a 
eee ee ee ee 


78—Cream of Wheat Corporation......... 
129—Crosley Radio Corporation........... 
58—Cudahy Packing Company:. 
126-—Diek, A. B. COMPARY... 625 66 cs ec ceeee 
34—Distillers Corporation-Seagram’s, Ltd.. 


Including 
Calvert-Maryland Distilling Co.. 
Kessler, Julius, Distilling Co., Inc.. 
Seagram, Joseph E. & Sons, Inc... 


Including 
du Pont Cellophane Company...... 
du Pont de Nemours & Co......... 
du Pont Rayon Company ........ 
du Pont Viscoloid Company vis 
Remington Arms Company........ 
Peters Cartridge Company........ 


-—Eastman Kodak Company..*........ 


Electrolux Refrigerator Sales, Inc.... 
Elgin National Watch Company...... 
Emerson Drug Company........... : 
MI EME Siew atie civ ioe tin a oles 
Poem & GQOMpany. «oi. sissies ety 
Firestone Tire & Rubber Company. oa 
Including 

Ford Motor Company. Pas 

Lincoln Motor Company. 
Frankfort Distilleries, Inc.... 
General Electric Company...... eee 


Including 
Edison G-E Appliance Company.. 
General Electric Company......... 


Mlectric Vapor Lamp Company.... 
Warren Telechron Company..... 
Including 
Baker’s Chocolate .......... 
Baker’s Coconut ..... ae 
Bird’s Eye Frosted Foods. , 
Calumet Baking Powder.... 
ne 
Diamond C praia Salt. 
Dividend Notice 
Grape-Nuts , re 
Grape-Nuts Flakes .......... 
PE 3 4.5 Ses dia wa 
ser Toe Cream Mix.......... 
Jell-O Radio Program......... 
La France Soap Flakes... 
TOR CBRN BVTUG. . «<6. ok ewan 
Maxwell House Coffee. . 
Minute Tapioca ..... 
Post’s Bran Flakes 
Post Toasties .... 


17—American Telephone & Telegraph Co. 1,212,151 
10—American Tobacco Company......... 
54—Armour & Company............-..:: 
56—Armstrong Cork Company............ 
50—Association of American Railroads... 
149—Association of Pacific Fisheries, Inc. 
65—Beech-Nut Packing Company......... 
ee ee eee ee 
87—Bigelow-Sanford Carpet Company. 
72—Bon Ami Company. ny 
140—Bourjois Sales Corporation eee Te 


in 1937 


With Comparative Figures for 1936 and 1935 


1937 1936 1935 
$ 537,191 $ 388,660 $ 164,111 
330,160 180,975 97,564 
147,025 ys) > eee 
48,739 55,230 49,823 
11,267 12,982 16,724 
299,920 214,616 231,796 
353,325 oe: err 
324,365 232,937 158,391 
230,135 211,603 226,076 
965,230 848,561 
1,909,644 1,469,994 1,610,193 
598,279 607,414 546,966 
594,975 532,710 407,463 

604,862 478,809 

205,125 266.780 nonce 
494,780 384,013 138,401 
350,825 116,150 56,650 
368,735 212,120 317,562 
463,495 463,730 520,285 
218,132 136,433 107,154 
2,605,518 2,390,587 1,797,595 
491,405 683,557 451,453 
243,885 ve: er 
234,424 345,710 533,999 
753,109 554,489 339,668 
1,813,543 1,539,209 1,712,661 
385,599 331,160 341,559 
227,791 228,350 190,790 
393,613 365,681 362,295 
261,848 233,995 218,497 


3,395,990 


961,777 
582,963 
704,856 
1,034,374 
112,020 
428 400 
867,325 


. 2,007,690 


600,615 
210,068 
641,468 
295,091 


280,301 

14,790 
407,105 
238,723 
569,362 
240,655 
801,268 


300,400 
500,868 
202.950 
698,332 


199,150 
286,964 
122,145 


21,641 
723,025 
466,775 
313,038 
246,305 
301,697 
313,360 
294,239 

1,579,682 


1,250,474 
329,208 


. 1,047,840 


2,137,287 


262,410 
1,790,072 
10,995 
73,810 
1,405,144 


137,785 
86,756 


18,030 
216,980 


3,356,416 


652,264 
232,029 
1,128,767 
1,275,526 
67,830 
363,510 
761,065 
1,393,380 
536,603 
113,011 
498,182 
292,905 


276,554 

16,351 
359,370 
209,840 
580,227 
183,495 
344,160 


25,910 
1,776 
316,474 
289.400 


573,632 


205,500 
186,070 
113,056 
15,860 
44,625 
8,521 
609,831 
304,600 
199,228 


1,749,701 


1,498,162 
251,539 
562,443 

1,800,325 


208,450 
1,535,265 
56,610 
2,085,122 


18,000 
7,260 
$4,970 
18,975 
521,600 
7,200 


305,418 
184,775 
53,307 
73 204 


2,553,512 


410,305 
233,050 
935,792 
974,365 
313,334 
834,050 
1,115,941 
421,083 
140,410 
294,489 
196 283 


178,458 | 


17,825 
410,994 
197,715 


686,917 | 


174,015 


407,275 | 


27,720 
16,000 


363,555 | 
294,275 | 
578,768 | 


207,000 
142,546 


128,060 | 


4,860 
86,671 
9,631 


765,462 | 
274,750 | 
157 7,868 | 


112,639 | 
401,046 
248,725 
95,041 
953,689 


885,718 
67,971 


458,351 | 


1,473,842 


88,525 
1,337,712 


ee eee 


1,750,782 


109,926 


9,937 


172,413 


46,580 
22,005 
236,916 


116,400 | 
121,105 | 


Rank 1937 
ee eas as dane cae sea 96,991 
ee eer re ee 160,200 
I an ere 23,446 
Swans Down Cake Flour.......... 143,640 
40—General Mills, Inc...............++... 734,021 
1—General Motors Corporation.......... 7,000,666 
Including 
A. C. Spark Plug Company........ 226,032 
Buick Motor Company..........-. 787,971 
Cadillac Motor Car Company...... 464,299 
Chevrolet Motor Company........ 1,058,845 
Delco-Frigidaire Cond. Corporation 150,437 
Delco Products Corporation....... 20,900 
Delco-Remy Corporation .......... 190,650 
,»£thyl Gasoline Corporation........ 462,126 
Fisher Body Corporation.......... 721,253 
Frigidaire Corporation ........... 684,792 
General Motors Acceptance Corp. 3,015 
General Motors Truck Company.. 184,737 
Hyatt Bearing Company.......... 45,900 
Inland Mfg. Company............. 53,045 
New Departure Mfg. Company..... 75,164 
Olde BOtOr Wee s cc ccc ccc cceees 658,315 
Packard Electric Division......... 5,730 
Pontiac Motor Company.......... 439,437 
Institutional Copy Gen. Motors.... 723,672 
Sunlight Electrical Company...... 12,000 
United Motors Service, Inc........ 31,276 
Winton Engine Corporation....... 1,070 
89—General Tire & Rubber Company..... 365,665 
84—Gillette Safety Razor Company....... 386,530 
23—Goodrich, B. F., Company............ 1,034,081 
Including 
Goodrich, B. F., Company......... 934,119 
Goodrich, B. F., Footwear Corp.... 53,211 
Hood Rubber Company ........... 46,751 
Miller Rubber Products Company.. ...... 
22—-Goodyear Tire & Rubber Company... 1,037,379 
i ke ere 273,179 
116—Greyhound Management Company.... 265,172 
15—Heins, H. J., COMpANy.........-.000. 1,540,848 
71—Hudnut Sales Company.............. 465,023 
49—-Hudson Motor Car Company......... 613,971 
127—Hygienic Products Company......... 239,719 
25—-International Cellucotton Prod. Co.... 1,004,497 
Including 
International Cellucotton Prod. Co. 469,284 
eC ON 5.55 os 6 00 6c ane 300 535,213 
63—International Harvester Company.... 507,133 
96—International Silver Company........ 325,713 
37—-Jergens, Andrew, Company........... 776,354 
| Including 
Jergens, Andrew H., Inc.......... 197,080 
| Woodbury, John H., Inc........... 579,274 
147—-Johns-Manville Corporation .......... 208,049 
“JORNOGOR @ JORNGOR. . 06. i. ec. wows 803,273 
Including 
Clapp, Harold H., Inc............. 144,150 
sJonngen & Johnnson............... 659,123 
76—Kelloge COMpANy ...... 2... cesees 413,745 
“MOMGAH COMPERY 2... 666i kecesicer 232,773 
| Including 
| Bauer & Black..... read Cc nie eae 184,161 
PROMGOr BED 6 oies ccc eden’ Cabos 48,612 
79—Lady Esther Company................ 397,484 
| $—Lambert Company .................. 2,180,016 
Including 
Lambert Pharmacal Company..... 1,918,731 
| Pro-phy-lae-tic Brush Company.... 211,285 
36—Lehn & Fink Products Company...... 780,751 
| 14—Lever Brothers Company............ 1,554,540 
| ((—Libby, McNeill @ Libty.............. 409,458 
| 102—Libbey-Owens-Ford Glass Company... 312,412 
| t—Liggett & Myers Tobacco Company... 2,230,120 
59—Lorillard, P., Company............... 568,274 
189—Luft, Geo. W., Company.............. 219,070 
120—McGraw Electric Company........... 253,818 
98-—-McKesson & Robbins, Inec........... 314,510 
145—-Maybelline Company ................ 211,487 
130---Metro-Goldwyn Corporation Pe A tea” 238,03: 
Bees -Metropolitan Life Insurance Company 1,048,036 
23—Miles, Dr., Laboratories, Inc.......... 242,732 
on -Nash-Kelvinator Corporation ........ 857,207 
Including 
yo OS 548,735 
me.winator Division .............. 251,152 
Leonard Division rial Te sa Savas Cats 57,320 
48 —National Biscuit Company............ 618,159 
30-——National Dairy Products Corporation. 835,527 
Including 
Kraft-Phenix Cheese Corporation... 661,525 
National Dairy Products Corp.... 174,002 
I IR kata cetecinge< slacliaea 
Golden State Company............  ...... 
52—National Distillers Products Corp.... 601,816 
Including 
De Kuyper, John, & Son, Inc...... — ...... 
National Distillers Products Corp.. 558,045 
Penn-Maryland Corporation eer 
wow, meen, TA, & OO.............. 43,771 
111—National Lead Company.............. 292,270 
60—Norge Corporation ....... arab Sete 548,250 
125—Norwich Pharmacal Company Ser ee 241,037 


(Continued on Page § 


1936 
60,832 
186,000 
32,921 
253,850 
764,063 
7,289,547 


225,991 
740,930 
490,943 
1,381,677 
27,407 
20,000 
206,775 
341,646 
734,959 
502,868 
132,743 
156,019 
41,500 
54,955 
875,618 
637,854 
656,402 
10,000 
40,000 
11,810 
355,255 
431,148 
671,090 


598,877 


979,946 
144,151 
259,100 
1,378,143 
476,415 
537,011 
195,422 
600,188 


44,926 
555,262 
438,018 
255,938 
818,643 


152,025 
666,618 
195,668 
730,287 


76,675 
653,612 
371,358 
152,780 


114,953 
37,827 
384,332 
1,786,695 


1,589,390 
197,305 
632,222 

1,499,705 
492,047 
212,143 
934,981 
365,588 
156,641 
221,303 
245,455 
151,844 
307,484 

1,023,943 
224,918 

1,088,945 


534,417 
457,928 

96,600 
964,460 
899,754 


536,475 
362,135 


215,375 
211,313 


a 
——, 


The 150 Leading Magazine Advertisers 


1935 
57,996 
265,375 
31,450 
236,188 
975,535 
5,442,668 


128,095 
479,174 
335,080 
1,174,062 
8,155 
19,750 
57,400 
439,826 
591,410 
482,942 
52,458 
41,440 
42,288 
34,808 
486,871 


443,936 


387,762 
26,443; 
27,131 

2,600 

627,786 

241,099 

207,438 

1,329,717 

134,899 

485,578 

149,146 

535,671 


5,388 
530,283 
371,31 
213,468 
753,681 


142,000 
611,681 
107,840 
427,121 


49,530 
377,591 
620,607 
245,810 


212,477 
33,333 
471,161 
1,844,944 


1,672,287 
172,657 
491,955 

1,801,377 
466,010 

87,720 
797,519 
500,77 
144,742 
136,741 
319,682 

76,993 
452,149 

1,023,112 

4,890 
1,137,358 


697,098 
343,380 

96,875 
431,189 
506,089 


306,988 
198,360 
169 
572 
903,762 


4,360 
697,418 
136,605 

65,382 
272,350 
186,750 
933,996 
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about marriage...divorce 


...birth control...money...an 
other human problems 


H.. many American women 
believe in divorce? What do they say causes 
most marital friction? Do they think all States 
should have uniform divorce laws? 


To find the answers to what the women of 
America think on these and other important 
questions, the Ladies’ Home Journal is making 
nation-wide surveys, each a scientific cross- 
sectioning of that curiously human, unpredict- 
able thing, public opinion. This month, every 
month this year, this new series of surveys will 
be provoking interest and attention among the 
3,000,008 women who buy the Journal, the 
many times that number who read it. 


There will be controversy, argument, agree- 


Ladies’ 


Home 


In the February Journal— 
read “What the Women of 
America Think About Divorce.” 


ment, disagreement. There will be protests, as 
well as praise. But above all, the results of 
these timely, soundly conducted surveys will 
create interest. Interest in the Journal. 


Again the Journal leads the field in creating a 
vital contemporary journalism for women. 
Like the intimate, appealing autobiography of 
Eleanor Roosevelt . . . the challenging articles 
on infantile paralysis, infant mortality, syphilis 
... the outstanding monthly departments on 
food, homemaking, fashions . . . “What the 
Women of America Think” is a part and 
parcel of what today’s women want, what 
they are finding in today’s Journal. 


What the Women of America Think... 


IF YOU SELL TO 
WOMEN 


These Journal articles are not only of 
interest to Journal readers, they are 
important reading for any man or 
woman in advertising, any person 
who is involved in selling to the 
women of the country. 


How important is money in per- 

sonal relationships? Read the Journal 
to find their attitude on money. Is 
money less important as people’s in- 
comes increase? The Journal survey 
gives the answer. Do American women 
consider children a burden? What is 
the size of an ideal family? See the 
March Journal. 
The answers to ““WHAT THE WOMEN 
OF AMERICA THINK” are impor- 
tant to you. For what the women of 
America think today has a profound 
influence on what they buy. 


OURNAL 


The Curtis Publishing Company, Philadelphia, Pa. 


e, 
PS 
oe 
ry? 


er eis ee 
nt ae Pin: ae 
ya , tS eae f 
Ly ee ae es alms Sed 
: jaca es ik gore, 
’ 4 ‘ 7 
: — 4 ‘e Sj. — 2 7 
j manana agama emacs 
: * nes se . 2 ¥ SA ae? Fee 7 
. . a . > Be Ps : = ae i one tg 
es 2 iat mee ae Teme Rs 
EE ee wes 
> a es 1 
27 eae 
el : 
ie ie =a = 
sy ee 5 e) 
4 ~ ¢ 
db ae Me 
ded 4 e nee? 
75 a 
5 ae a 
50 mae ce 
35 +, Bae =) m 
7 
68 
95 ¥ 
° 
74 
80 
62 
155 
—_ s 
io0 : 
82 aa : o gc | lie ; ee : = ro Pa 
xv, hi gee eS ia eg " oc EM come : * a 
26 » o> CRE, Seta , a. salsa ios thea Pe. open fe ae 
10 ‘ oe eg oeamn erie z ee aes es at . ie oe ry pe ae a a ae Pe ee Phe si C ea ee 5 ‘gee - 7 > lade 
Se Bott Bh ae ae be ey nee aS 2+ ge: arr Be ge 2s ne Fo a ‘ties pe = a 
942 \ LP 8g RS ee i Sa eS: PE Pa ape oP STs eae Weer fo a 2 aes atin (a ~~ oe 
- g 8 <a dine, x Wan fee: ae gi Kies © tee att he ee ss Aa iy eae PES hes Meals aaa Te aes 5 aia A ee ee ae 20) ea 2 ee Ss leg eg a. 
458 : Spite oth «shia mee — ee SNe gto Bok, esa ae aie Mie ayy. Se as ai ie es 
ES eae tte alia Pika y ae 1” Ears! ase a Ts , eee Ss a ees ? pias Og < ewitie, Paeh Peso it aoe 3 Se a ee ee a eae 
440 7g seer ae oh ae : = eS ae big cide 1D teas aa, 9 aa Pie a KOS Be ee . ae Foon eit ; at eee we get. ae i he i jee 
er ae ib. eS oe a Se aT ere eres ae iiss, 
eee — 4 ; oe We Nghe * cs eon Siete as Se re ei eee a ts ee Pe ae ck a = Maree 
ee ee ae oi bath ee pew pctaew ie Rage ae ee ee ae ee ee ie ee 5 (cosa 
288 Es Lees si ae a ‘ , es en q a Pe Rg ON Se. Petes Waa Scan Seas Yeo ay ne Ci ees ee pis Sees, ” ae aes a ae ae or ian 
aie if rg VE Es oe lemeal , pera.” ae + ; ¥ . - a ly 8 ee eee he hae a - a ie bees ee hae Be ae ee dae Sr thes oe " 
ee eas ae aoe Pas® “so ~« ee a: Sey ee ae Ss rag tO ts esd See AG eS in} Se eat eel oe aber ; 9 i iia ee 
808 eae eo eee Ree, oe gana Bee. bat te ae ae fac 5 ‘ Sear a oo eee OA Rae s pe roe Seas ites 2 OLE C ee ; 
ee he! a ais ps nn te a hoe Sv : ee ge Ae eee wees PA eal x picid ee ihe ht ae 
gE Be ak i Siena ee Se ae i k art way «ae bet nthe wy ee Sas ‘ay re ae ce ne E ee : ; at " 
eos bE SOY Saree a aes oad ee ei Beal a eT: £ . i. ea, F i ee | eae op yd ae es oe Wns nig ST 1 Go Sener 3 . ove 
eae cS ~~. pt aaa le, 2 ete . sein "geek, Oe mG 2 ee Bees PT. eee pe oe : He gi es 
aaa _ ee. ie Gai an en ; ot: 2 wae Bing : ut 3 a " ne + ih acl Ve eked ; 4 BY Ean eee aeiahore. - e 4 antes ae 
PS Se. ae 4 ‘ rig Sic eae Ba os! A ee oe S| eee aie ee m ae | Ye ee an ahs oe 
552 Mie ye 8 a F : 5 cs eons 2S oem <4 Shy ee ie Rote = ateyoe - < 3 es ae) - A 8 oe 7 ip 
DI. es te ie Meg 4 ; ; Regn Serggn t rr ae reheat Sen os ei i comaiemeres 5 te e we oe in cee a (ea re ca cee 
Cony eae : sit eo ie Slit ae Aes tee Bes po ae ee re ys ys a pi aes 8 
591 7 ene a ea ’ ar. wee i ee Mae aR 2 eo ie é 0 ne 2 SES res , ee ye ee ae 
a ais ae fi } = a be fit oe A ‘ Tae 3 ale = sk ee ‘p ra ei en 4 3 nee , fT; i z . 2 at * ion t a a ese pers A ; Br ea : ESV 
000 ae: ln i — _—— ae Ass 1S eae a os é ae fi me fae 
oe 6 fi . a OL SS ER al ee ~” Ve Aes ee eg a ee pees 
150 te ig : ui « ioe 4 7 ‘q e , =. » oe oa reg Th i o » aia? See - * ee aoe ‘ s x * de . 7 $ af < Pe eee 4 ‘> ‘ S ai ig ty wi ie 4 : ae 
Oe oe ees pg Bn as ee a She Oe CM Fea pet tae Ae ea ee te tte 8 be fee ei at . Pe ei 2 aM A sae 
616 4 abe i eam aly ia Bek a a * pS ae So ge $e ies TONE, ite 4 Be 8 i ae ro e th a tae ‘ oe #4 ae ‘eam ; a Slava sats 
or ’ hy ae he . ER Oe isd ag “ita oe Dieta: Dane te Galas ca ee Tent salle ‘ PMR Re ag E'S pee Lee - Se Apparat he 2 Te eS aaa sail 
034 ses ard OO ee 2 7 - es 6 a es os ota | oa a BS Ce ke iy aS A CE iy ss ke ee. ae LS ae ale it Sted = aes 
a eS, Joe ples A0s eae. "i . Se wee . Vie ee teh Sea OSE a ee + a of Se ob aie ey Mes Sida 22 Tere, * Pere cae 21 tee ‘ i em i 
’ eae est on i, a ake Bere st ees Natio ms foams Hep oe ity 5 ae pede ye Re ———- ee... Oe ar mak putes 
AGS eae reo ue Pe ax | SARe eae ew i mares « ‘i : +5 ith SON ee eee | Me Se a. Pp Seba = ee ees 
604 ee eas “yy , . : oe :: ae en ae ee Fie See cae eh as Ne Perea Coe ey Cee Pte Me ee as chy ei te. ir ns 
, Sider as eae ee A, oie —_ ae es Re ee OR gr: Be ad Mg at oe heer CB a grt Aa ek ae oh ee oa re 
» Rak ae 2 fae ee "SS gens Bee ook ot: ie Ceara ae | ee ees She's PE ha aes ‘ coin bsg ok elec ae a Br es Rain, cael See 
sob Sas See 3 —. e Ae i ee (a cae eR a 3 : ; a are Se gegen ee ee pa _ Daa ite rs a toe se ii nekagtar 
ees Bid Mg ug Be a ; . hy ’ be i is ar a ate eee Spe RP oy layla ge 5. RN NS ae LG ae PR ed an . ee see tai A ae ore, give tert >> 
(ek a 7 x ; P : Bee an =i. amen aa 2 gre ene ete ay i Pies >. kites et 6 rae saa EAT Se ee ds a Rr ae ~ i eee 
Pio oe . yar = a ae B®; = = 2 ere oc et Sse. A $3 as Rvs a! Mt gid. 2 5 Sg 8 ae Sey ce pte eo mee ete ee ae PG he eee 
<i ae 5, ied = Mags . cae » : re iia Be ae as en pre ne 8 ain ae iat of ae Rone eee a pe Bis | SIME AS a ey Bie oe aan SOP pete Ad oie sale eh ees fF dak ae 
762 Bete aa hea aeae j . = e % Ss i : we sy ae eee, ai op aie SO ae Bg dE telat, ae ee ea ee : 2 SERRE eR We ah aye i est PS ee a ae 
y oe: oo So . 4 ; 5 . He. RS a a ee RO ae = i a: A la bi a Be Pat vn > Nes Ss Sie py iat Sree ée Rpaeica sé ah ° Ss ets I 
prs rue i. a *S : » ig be: ee Me is ot es hake ee ere oe prt ee. ‘es bes i) ere Sete aa ‘ Dee baes ee ee aa ok a 
443 ie =—l«<2® Be. » oom SC ta Ne ee COLI ae eee re ha. Ome errs 
y2to 2. eag g aa ce . a3 ‘ % iF i ae Renee ; Pee ee Jee poe eeu po ee eee one a SE bh Pe Bs Pn ee 
BS ee a : j : a ge Es : ee ae Parr e e see be ae ek ae ie oe ee ee B Siete h: a i 
4131 Eee oar " Dagk®. i ii aa 2 a io Ee aT ee . nee Sail aue,. iets ate a oe eS Teens 4 chy 
Oe Ran. 7 ee “om eke > Sa Ment san Piet ae WSN Ease fc i abated ; 
600 So ' == 4 — Re ar ol ean ee Saracen ai 
'y 5 roe ae p - ee i re : ee Pie x eS ge Bet Pe ae kl aa) elas tty we ‘e c Ste ee ath ac, aa :, Lee *®. Pa oe: rm 3 
786 Se ER. er =e ae. A ; ics 5, age ae ey a ee PoeEh Yaunee ae ee : 
ae a y a % Re i eas i oh oS Sa ee ae y 7 ae ene ae es eae we ac ae, eve te os eG a ey 
, CA gititied eae ere A ee. ra a a LG aes. ees enti. re eae ie ; eats 8 
yea Se ae i a aS Oa ae tee te % eee ee 3 coral ee eg en 2) 
794 5 A ee z ‘ eee Re i A ee SEES - ieee ee Fem ee oe AN ll Ae cae ae ee he 
1099 ——— Ul (tt : et ae ele SR ee epee wes 
438 Pee a ncaa Se an « ae ete? ea cu Me a 3A Fie eet he on ia, ee ey Le: thee es Ri ie 
’ a fe an ‘ ete Sn ns i i ei seas” ote tg SEN a. 
baa a : ee eee : : Sa ica teh" lft Seta gr ace 6 See eee a i  * - 
Ace yy ae a ae = i —. oS aa Ailes ce Tee on ama awe Se ‘ arr? 
Ce a i. ; : a nr eee ee eae ease n. Sa Ff ee 
899 (ee y : ia a flee ‘ eae © a oe ie oe Spice indy a ea aa ly ade page es a ied ae = 
> P - ae . ae —- er i 5 a oe a othe a 4 geen Pe ge a eee ag ery eee eed | +) ae | aerate x ra. 44 
578 pig | f i Bi ee 5 ai , = ss ot 2, $2) ia ie cd ee eee ail 2 os Se eee 
»e 78 Pee rs a me, ao 4 i : oe a é pa ae “e rk c ye aes i tuatid — Pet FS cers: he tl fs ae z a a 
pores $e Dae! ; ee: ge NaS ae a Sea Bad ee *. a ee ie : <a aa < ee Br Bin i ae ee ee se is eee Rak 
146 steak CR ae ‘. , = > 2 Ota xe ee aaa ee ae oe oe fe. eee j ee , ae shi ae : Eee aa ae eh Se. eee, Rp 
Oe Me. 4 en SS aa ees Bae igs ek oem et ae ela i Ses & ae uty tee eae Ps by ; Le na i Rises es dtay, ra babe 0rd ee 
; aes te oe bs ; “ae eM a oe i a la x Bila S Seb 9) ied tare. oe vale sae Bae % x! oi ‘ oe" 58 ee 
»,671 4 ae es fe ss > ies Z = ae a >> er ae EES Gee aut: : mpg ae : Wee ease ; i ea Sages ee ‘opting See Ss a : 5 ee ; i : ee =< 
cs na be © eA : % ; Pees RE ai eee 13) ea ‘ag wae ee: ee Vault ‘gal ae eg a iar “e ee ee ae : J = 
: a te 4 — ie a = esate ct, Airs: z 5 frie 2 lit i : ate ea ; t pe we acsid ea ‘ 
oe emf %- es a papers. Speen aire ee SUR a ees age fo ve eee een Be gn Cai as us 
5,388 (ans ete GR: Die, f ae : io ees ae Ee cee? 2 Ling Py saee TOE Oe Ns con, oar pie oe tea ie ‘ gee log a rs ae ae ae 
‘ (ot ic ae . Bee es ae eee nS APE Ts OEE LE a ne eam -; ana ay : ae ake aces 
) 283 Nowy % ica Son's! SM BS: ag ty ¥ st Be i Ss 7. =) an a Ch eee at as race bt Boating”. Py cis a «oe, pa ete ne epee jae wa 
Wat Fi Re Pei i, ee 6G ee i. Bs «Sy ee ER ee Pao K a ager Fee Rego rir: oe te 7 cs ae - 
1,31 sont alle ie 4 eS SP ee a 3 ‘ _ eee eee eS = Peete? ae ihe isla aati “i ve ees ee " re 
A Ease dake ae eae rey | Beads: ee a es ee earns Re a 4 a eee ae ae Suda ei. "sate Ay ee anc. ee oes Se ee 
3.46 fs Ck ee Se a ee ee Mee ecaan fee tes .  ———r mia ais eer ee hk Aya ch aera unas a An, abl hes ee me hace ile 
r 8 he fee aor, oo. ae eee elagttae RG oO Sid ies eae st ae ae 1 glee ti 5 ae bs Maye Bo ee eae doa eit 8 vitae oes ait tia a ‘i Biot. : pee” Vee 
3,681 ce rr Da ek 1. ee ae ei 05 ae thet eeMen ere ee Seo noea meen halal 
. eee: - & pete re. ee pee oi Rents ie is hak see an ¥ a ie fa it tn san, ee aa, i 3B eo Pasa teee : Pi a ala Po. a label ee ae aneners pe Bei cd Brcie cha ae ost 
oe ae oe Tee wot ae ae eas 5 RN de oy ae we a Oh ete ee cae an 
mie mane mes He  « at ee oe BS es o_o i nite i ae ASS aa is Shee to 4 LIN a Peo aE site, HE fee eae é ae . 1” aha ae Br at ite AE a . 
a ge sel ae ee ns ee eS Oe ee rae See J tea Sete! "5 RR RE ip <n te ae eS ” es so 2 ee _ : 
2,000 See se eT ‘es re mh Sade on ge. a et . vin? hh ee eee ae ce 
1,681 i, 0 sh es i ess Sen een sae 5 Or i i ee awa est pe ye pee aig Pee ee Sone ees .. a ee ae me eee teat he Naa Lt OS ae eo 
7 ee As ed pot hes ae Menara, ahs oe Ce a ORT ES 2g eee Rooke.” £5 fox eae sf ya oe ae po a i Se ila Canta bis pig) ee eae "ei So Betis 
7,840 kage Naf ie ie ie bie: ST aye Bane es fa 9 a Semen oe ae TS i a ae ‘ieee ee 
; fo tn cuca eM ices Re oy 2 es ee eee — wee oe Oi ee abi ‘le pes” 
‘ Pp ah a ERS agen ER as ree “oer PS es ORES eet 13 ae ee ee. ange UP eae | eR reer ee kes oe 
431 is aed, wee ig. Sea Si Seek wae ee ies ve - ie is he i oe ne «ae ae ane gts Pe, : * : 
eet Ea fee PUES ae ase Wut bat 5 ta ed ee Gees. Age _.. Reet eS eee 6 > fn) he a er = eS eee ree P 
Age Se eae a ans ak peta i aa __—— 3 oe ie nee isd B ae =) mn << oe YS ee re 
ats hee We) Speen i, pare eee ee a _ cat See tal Pee + per eee - 
530 mw ee = cans , % ’ a ae ete 4 -) ee ; PaaS Se Sests Sie each 
" f Bd a ia ” as ee ‘ ; : pm Se ee ih 8 
‘ 591 Eee ; <A ‘i P ih J _ — bi ¥ : EAS. oe ta ag a, ett tye? oe 
’ : vs baie: ose i? ‘ c " _—lhlU sie - ail : ia m oe & me Wet Note eee he ees Sige eae “Sager be ae 
0,607 oe ee ae a —  . _— ll me fue a ' : OS a he cee 
5,810 3 Ne 4 \ og fe ote ae i a ee eee ey i “ ae 
: ae : _ . veer “es Stee pp ates ey ae i 
2.477 Sp a : $ ras i F es oe Rea gg te Ae ee yeaa ae is, 5 eo ee 
A477 ate - oe J ea Pere Sg a ge oa Peele | eae eg ins ea “ee . i 
2339 ott — 86% es cass see | OEE Ae By oe ee Bch, —— 
OO” cee oe — e ee: : te 9 A ie Si cae ee age mat ee 
3 " i 2 i ii ae 5 eee ae es ay od 3 a. Pc: ae pe : 
1,161 i . ey Zs 2 Per ge tg i E ee Ce ea "Mu She: 
4,944 Bax es ae ae re i a _——— , ; /, rae . See + cae. ae f 
ai Fs oe er.” ee ; 5 oe a a fo , a SS an ; 4 sel 
pee a ee a ae a ee cee _ glerceeieate S  —— ae 
2,287 ee eS ae a a. oe. aa 
yeOl Epa o% hs fuer ee br a e 
J . ‘ Bare, Bae, AS eer ee ‘ 
cin ey eae ¥, 
2,65; + ala re 
1,955 zs ? 
nad hie. sli 
1,377 Si i - aal 
. yD 
36,010 
37,720 
r 7 
97,519 
0,778 i 
14,742 ae 
a pag 
36,741 seth 
19,682 ios 
“ cael gs we 
9 Tey 
76,995 De eee 
-o “toes 
52,149 ea 
) Pago oe wee 
23,112 ag 
. nae 
4,890 ° eae 
,0¢ Saure ea 
Se oe a 
ro ' Pits 
87 bbe nen i 
’ ‘Se eee 
Binge (mes 
. Se 
- ‘ 
97,095 ; 
99 
43,380 
e 
96,875 
31,189 
06,089 
Jd, 
06,988 
98,360 
¢ ; 
169 
an 7 
572 Ps 
9 7e° 
103,762 
. 
4,360 
7 - £ 
97,410 
36,605 
& ag9 
65,38 
oO Ee 
‘ ‘ 2,350 a 
oe Fk ; 
86,759 
9 
~ a 
Sy be ee Sas a 
Cath ee rai. ae ae ’ is 
Ely’. Si vere ate he eg Se oF ee eo Re +c sas ee ‘ ies 
oe eaters Ee eas : hres, “eee rice / AE eee 2 " F . a 
- SEAL Wee aaiee yet Pgs Reece a arte eee eit AME eo Fr : 2 ; ‘ ee Nba 
Saree Ae. bane Ras aa = Nd ae : Dh Maint reienae eae 2 ae te Ae ; aiee tis Py oe nian, ed ete) a Ree €! in es ae 
A ia iin, a Panne hak ee hie ne a ewe Fie as rare a Be sey pie Sica ae Pe eat PT te i ee ae j , - 
BEC Coa in Or eek mica SOR lake Oi she Re ae 2 en ar nel ee TNE ait Le R BPs cee gen Fe Wee Wehbe SAE ot e ra 
BO Red REM Fee a es oe mage rer cick cba be Ro eaten oe. 1 Seas ee pee ede ss Sec sgh maiaes a ae Cert Hae OS cape: . naar ae 
a eit a eae ate ee Bevan Ss. fs dh ea et eS Pee 6 Bee gta SREP iota ih eee aa as aA arr PERE bier Uae ie eb a Mi 
: WN Pe + eR ie Pe ane ae Dees pe : Bj ck yea ce ae are te aie BTR et eS Elan Denn t ee ES eR ae Ae cae he ear 
eich aie aaGt BAN ck Ons! abs Ne ate Pie cae RNS ee tee setae) See ang a eA Ue ; eee cis 
: ENS ee Me pee ers Oe Ba ee aa See er AL get ares f IM WORM ce eat ; ps oe 
Sa : ee We ear tore Sees ees Gt See ee Mea hee ee ea Ce Sees ay eee PAG a A ae peer Light ee ies 
35> ee eas i RRP ar mL cit < cole Pe ee ee “Seay pee ee ae ee ¥ SoA coe ameies BE dobar scart Gym ea Oe . Boe ee 
, ‘ ety mae Raye nam LeeLee Sed & eS nee Yeo BRR Ct 2 pa RRL) Girne “ rae es ; anal i bares et eee 
Def : ; : aed ea See ay oe eek AS Bris Loree Slap 8 estat tans Ae eS hee tage ae if eo : ark, 2 Se ee ee ‘ je ele 
% : : ' ‘5 EE: SRO ee Bae ee eee eee PoE os TR ha eter A Oe Ee so AES Ds ae ee hy Spe 
. ees iw Be 1 - Bi Pee. ie Mass soe pes Bee ee wa es grat ee ares Bilis me EC ae "pia ee oO ee ee eee 
vies epee se Saar! ea: itis Ste bee nd pees Se res 1 MBE wees ose ee Hanh a bayesian. i. dest page Pa ood 
* 2 nee Ee m5 ; fy ne ; ‘ art eer ae, ov oe Be Sy 2 ae 4 girs Sie ee shy; re ge rea 
‘ « : v . : * ey 2s 2, . Hes ap : 7 Aer ere is Liner ea ee 


28 


ADVERTISING AGE 


January 17, 


1938 


Oxydol Splits 
Big Prize in 
New Contest 


tank 
2 Cincinnati, Jan. 13.—Ten dally! 116 oneida, Ltd. ........-...+-- 
ee prizes of $100 will be awarded by : : ; : 
Procter & Gamble Company in an 42—-Packard Motor Car Company 
Oxydol contest starting Jan. 17 and | /44--Paramount Publix Corporation........ 
running for 30 days, Saturday and| !15--Park & Tilford .............. 
Sunday excepted, through Feb. 25. 8$2-—-Parker Pen Company...... 
While in many respects, including | 148-—-Pennzoil Company .... 


a provision that evidence of purchase 
must accompany each entry, the con-| ; 
test resembles one staged last Aug- 


73-——Pepsodent Company 
37—Personal Products Corporation 
55-—Philco Radio & 


ust, two important changes were 114—-Pillsbury Flour Mills Company....... 
made. In the last contest, $1,000} 119 pineapple Producers Co-Op. Assn... 
was given to a single contestant,| 14 ponq’s Extract Company.......... 
while in the new one, that sum is] ¢¢ -Pittsburgh Plate Glass Company 


divided among ten. In the first con- 
test, the housewife was asked to fin- 


5——Procter & Gamble Company 
ish this sentence, “I like Oxydo) for 


64—-Pullman Company 


135 
The contest is being promoted in ° 


) 
; > 2—Schenley 
magazine copy, and winners will be 


Products Company 
“the Goldbergs.” 


) 
118—-Sheaffer, 


Denman Promoted 18—Socony-Vacuum Oil Company 


DO YOU KNOW AN 
ARTIST 


@ A young man who would like to be- 
come associated with an Ohio advertis- 
ing agency’ Experience in layout, illus- 


Chase & Sanborn’s Coffee 
Fleischmann’s Dry Gin 
Fleischmann’s Yeast for 


Fleischmann’s Yeast for 
tration and lettering plus a knowledge Magic Baking Powder 

of typography and engravings essential. 

Permanent position. For complete infor- — 


mation write Box 1327, Care ADVER- 
tISING AGE. 


Business BOOMS in 
this New 100,000 City 


Down in Shreveport, Louisiana, 
where a new city directory ‘imesh 


ffiliated Products, Ine 


102,000 people, business continues 
not only good, but booming. 
Retail sales broke all records during | 
the Christmas season, and we ‘re | 
off to a beautiful start for the 
New Year. 


Our | American Home Products Company... 
Including 
Anacin Company 
Boyle, A. S., Company 
Kolynos Company 
Three-in-One Oil 


Company 


Wyeth Chemical Company. 
a and What a Newspaper! American Stove Company......... 
Anheuser-Busch, Ine. 


Arden, Elizabeth 
Ben-Burke, Inc. 
Bendix Aviation 
Bissell Carpet Sweeper 
Book-ot-the-Month Club, 


Advertisers reach our prosperous 
people with ONE paper at ONE 
cost, for The Shreveport Times is 
read in 51,063 homes every morn- 
ing! 


Company... 
Inc. 


market—an optimistic people, 
spending freely. A MUST on 1938 
schedules! 


Canning Peach Industry 
Carrier Corporation 
Celotex Corporation 


Bourd 


Chesebrough Mfg. Company 
Clapp, Herotd, H., Ine... ....5.... 
Clorox Chemical Company... 

; Commercial Credit Company... 
Continental Distilling Corporation 
Continental Oil Company..... 
Crowell Publishing Company 
Cunard-White Star, Ltd 
Cutler-Hammer, Ine. 
| Davis, R. B., Company 

Devoe & Raynolds, Inc... 

Dunn & McCarthy, Inc....... hans 
| Nquitable Life Assurance Society. . 
| Electric Auto-Lite Company 
Florida Citrus Commission. 
| Fairbanks, Morse & Co 
Fisk Tire Company, Inc. 
Fitch, F. W. Company... 

| Florsheim Shoe Company 
| French, R. T.., Company. 
General Shoe Corporation..... 
Gerber Products Company 
Glenmore Distilleries Company. 
Glidden Company ....... 
Gooderham & Worts, 
Graham-Paige Motors Corporation 


¢ 
Shreveport 


Representatives : 
The Branham Co. 


ait te 


Television Corp... 


Addressograph-Multigraph Corporation. 


All-Year Club of Southern California... . 


COrporation. .... oc sca. 


Caterpillar Tractor Company.......... 
A ful sch California Walnut Growers’ Association 
power newspaper —— 4 FCN) Campana Corporation ................ 


| Chesapeake & Ohio Ri: cas Company. 


124—Premier-Pabst Sales Company........ 


washing clothes ” in 25 addi-] ¢¢ —Quaker Oats Company.. ............ 
tional words or less. The new state-| ¢ ‘Radio Corporation of America........ 
ment is more glowing, “I consider} 142Real Silk Hosiery Mills............... 
Oxydol the perfect laundry soap be- 3——-Reynolds, R. J.. Tobacco Company.... 
cause Royal Typewriter Company....... 


80-——-Schick Dry Shaver, Inc.. 
announced daily on the two Oxydol] 19° sonieffelin & Co...... 
radio programs, “Ma Perkins’ and 57—Scott Paper Company................ 


W. A., Pen Company 
Blackett-Sample-Hummert, Inc.| 44  sgney oil Company a 
Chicago is the agency. L. D. Milli-| 95 sherwin-Williams Company 
gan, vice-president, is account execu- 112—Simmons Company 
tive. 128—Simoniz Company ................... 
106—Sloane, W. & J. Selling Agents....... 


Frank Denman, formerly assistant 141-—B. ©. &. COMPAR occ icic ee ccckicwees 
copy director, has been named copy| °!-—Squibb, E. R.. & Sons................ 
chief of Kenyon & Eckhardt, Inc., Including 
New York. er 

_ i: Squibb, E. R., & Sons............. 
ad 12—Standard Brands, Inc. ............... 
Including 


Health... 
Dogs..... 


5 


1937 
293,905 
716,526 
212,530 
280,335 
393,564 
205,127 
458,209 
220,746 
595,430 
276,713 
255,625 
070,952 
492,137 
242,457 
2,312,593 

499,957 
479,157 
469,441 
217,586 
3,003,533 
228,308 
824,400 
395,209 
311,329 
578,857 
257,600 
670,583 
335,247 
286,515 
239,004 
300,828 
1,209,538 
217,989 
831,965 


_ 


75,402 
756,563 


1,759,119 


670,600 
176,415 
568,494 


in 1937 


1936 
221,268 
676,513 
103,037 
173,367 
364,291 
204,510 
360,093 
242,570 
751,984 
387,094 
297,816 

1,155,867 
178,066 
217,864 


2,440,167 


16,175 
506,633 
443,552 

41,840 


3,202,313 


194,854 
517,960 

93,003 
269,081 
584,620 
203,900 
582,170 
362,175 
259,010 
257.613 
294,304 


oro 


9 
ive, 32 


208,851 
764,562 


37,191 
727,371 
2,200,038 


659,150 
95,445 
589,752 
6,126 
600 


(Contiones from Page 26) 
| Rank 


The 150 Leading “Magazine Advertisers 


a 


1935 1937 1936 1935 
205,403 Royal Baking Powder 226,585 288,481 395,426 
106,395 Royal Gelatine Dessert............ 0 «.++-- 376,461 358,726 
59,780 Royal Puddings seen os. 1 eee 30,523 27,363 
01.670 ei Dee TR 8. ks ies ccc tenner 117,025 153,500 136,450 
oct eeq | 90-—Standard Oil Company (New Jersey). 364,094 360,605 463,561 
peenegrad 24—-Sterling Products, Inc. 1,006,426 929,953 1,018,126 
21 1,430 Including 
623,077 Bayer Company 331,807 307,005 269,684 
160,812 Centaur Company 250,340 259,248 254,054 
673,454 General Drug pag ond ctauah 76,008 85,697 90,941 
413.318 Phillips, Chas. Chemical Co. 314,463 229,988 192,528 
109,800 Watkins, R. L., peste oe Se 33,808 48,015 190,089 
1,129,992 Wells & Richardson Company..... «2222+ sw wvees 20,850 
169,550] 35-—-Studebaker Corporation .......... 788,715 554,396 307,465 
53,864] 51—Swift & Co. ... 604,474 709,535 717,017 
2,211,039 | 92—Talon, Inc. ...... 355,098 247,855 303,378 
eahere a 29—Texas Company 851,125 707,430 561,216 
511,159 Including 
317.817 Indian Refining Company 199,000 216,650 189,350 
5,113 TORRE COMPPATIT ooo ccc cccces ..-.- 653,125 490,780 371,866 
2.357.196 | 91—Tyreasurer of the United States....... 358,690 253,736 87,600 
130,513 | 99—Union Carbide & Carbon Corporation. 313,703 359,989 347,116 
341,064 Including 
42,748 Carbide & Carbon Chemical Corp. . 500 4) ae 
186,760 National Carbon Company......... 285,240 300,852 304,387 
488,004 Prest-O-Lite Battery Company.... 26,934 25,466 41,320 
180,700 Union Carbide & Carbon Corp..... 1,029 971 1,409 
302,984| 45—-United States Steel Corporation...... 657,274 414,547 96,967 
111,827 Including 
195,650 Cyclone Fence Company.......... 43,824 38,452 27,047 
228,349 United States Steel Corporation... 613,450 376,095 69,920 
158,645 | 62—United States Rubber Company...... 518,450 491,869 426,127 
655,653 | 88—Vick Chemical Company.............. 366,317 132,464 182,349 
179,331 | 75--Walker, Hiram, & Sons, Inc........ . 421,125 292,316 120,943 
346,553 | 85—Wander Company .........e.eeeeees 383,496 499,888 274,165 
38—Warren Corporation, Northam........ 756,592 662,784 611,363 
34,172} 47—Wasey Products Company............ 637,264 558,812 341,184 
312.381 | 26—-Westinghouse Electric & Mfg. Co..... 927,352 659,066 314,063 
2,474,313 | 143—Williams, J. B., Company............ 214,907 228,034 241,547 
134—Wrigley, Wm. Jr., Company.......... 229,168 162,093 502,380 
508,650 | 138—Yardley & Co., Ltd..............0008. 220,058 189,522 169,830 
SE.386) Go—— TOW, W. Fi, BAG. 6k ccc ccs ck ewes 391,830 321,695 255,046 
985,123 | 104—-Zonite Products Corporation......... 302,672 314,240 243,035 
7,358 
rahe Pees Total of 150 Leaders..............$101,554,745 $90,562,571 $76,814,484 


(Exclusive of 150 Leaders) 


1937 
150,136 
116,829 
164,729 
138,267 


1,686 
17,891 
39,009 
49 681 

153,630 
159,507 
155,097 
169,375 
181,257 
107.863 

23.971 
150,276 
129.050 
168.086 
199,355 
126,795 
120,979 
106,145 
137,170 

144,150 
123.975 
173,112 
180,053 
121,700 
110,487 

164.641 

114,530 
100,684 
106,735 
113,517 
182.075 
116,768 
170,369 
108,725 
147.701 
202.910 
201,110 
122,437 
112,800 
109,677 
166.992 
147,735 
168.300 
108.385 


$ 


1936 
77,422 
98,868 

125,577 


29 


138,32 


1.987 
650 
Ry 354 
400 
S785 
959 


965 
148,787 
133.562 
60,000 
101,197 
131.882 
63.089 
127.175 
49.340 


q” 


$ 


1935 
98: 710| Grant, W. T.,. COMPANY: .. 5.650. ws6 ca 
75. 602) Grove LABOTAtOTI®R «4.5... 6 2.6 66k ice ccs 
112 696 | Gruen Waten Company..............:. 
197,019 | Gulf Refining Company................ 
' Hamilton Watch be 
+ ee Hammermill Paper Company. pedi 
68.200 | Hancock, John, Mutual Life tne. Co. oe 
16,142 | Faart, Bonainer & Mark... 2.66... cece 
75.421 | Hat Corporation of America............ 
37,256 | Hawaiian Pineapple Company.......... 
140:261 | PORN Proguets, TNC: 2.46006 chi ewes 
75,410} Hecker Products Corporation........... 
132,076:| Heublein, F’. G., @ Brother............5 
62,576 | Hoover Company pets 
80,740 | Houbigant Sales Cor poration Haletoisiscrss 
97,984 | Imperial Paper & Color Corporation. . 
25,890 | International Correspondence Sc hools. 
95,762 Including 
122,950 Intern’) Correspondence School. 
102,669 | Woman's Institute of Domestic 


Arts & Science, Inc... 


| International Nickel Company. 
International 
Investor's 
lron 
lronized 
italian 


Shoe Company... 

SVMGICAIG 2... ccuwees- 

Mfg. Company. 
Company 


Fireman 


Yeast 
Line 


Italian Tourist Information Office. . 


Johnson, S.C, 
Kalamazoo Stove 
Kaufman Bros. 
Kelly-Springfield 
Kleinert, I. B., 

Knox 
Kroehler 
Salle 
Lewis, A. H. 
Liberty 
Literary Guild of 


La 


lL.oose-Wiles 
Matson 
Mennen Company 
Minnesota Valley 
5 | Monroe 
| Morris, 
Morton Salt Company 


& Son, Inc 
Company 
& Bondy. Inc.. 
Tire Company. . 
Rubber Company 
Gelatine Company... 
Miz. Company....... 
Extension University... 
Medicine Company 7 
Mutual Insurance Company... 
America 


Including 
Junior Literary Guild... 
Literary Guild of America 
Biscuit Company 
Navigation Line 
Canning Company. . 
Calculating Machine Company 
Philip & Company 


(Continued on Page 


1937 
162,000 
195,362 
140,130 
187,964 
141,715 
177,485 
138,125 
103,310 
on 991 

182,238 
179,019 
178,692 
185,998 
180,660 
108,260 
120,606 
149,273 


124,918 


24,319 
184,867 
123,232 
118,155 
126,756 
190,097 
118,967 
109,389 
117,900 
129,625 
116,749 
122,270 
123,790 
131,361 
151,400 
154,960 
115,205 
101,296 
116,873 


7,243 
109,630 
100,935 
185,267 
152,667 
178,875 
117,520 
169,114 
115,183 
30) 


58,655 
63,166 
128,665 
132,325 
84,707 
69,675 
118,925 
365,936 
147,086 
279,214 
125,281 
253,275 
89,043 
117,083 
149,069 


119,688 


29,381 
171,588 
88,715 
109,275 
105,994 
158,540 
78,501 
92,135 
42,555 
124,322 
69,720 
83,600 
78,945 
168,150 
69,150 
130,710 
160,796 
60,000 
251,706 


16,183 
235,523 
249,242 
197,187 
141,259 
128,390 

53,155 
183,216 
113,208 


Advertisers with $100,000 or More 
Spent in Magazines in 1937 


291,429 
28,356 
24,758 

102,846 

126,180 
77,903 
24,645 
77,963 

319,069 

141,740 

185,167 

122,671 
122,550 
85,375 

101,788 

131,608 


108,282 


185,034 
100,410 
8,960 
194,206 
115,572 
60,083 
63,620 
47,775 
187,998 
26,850 
120,701 
195,663 
97,” 52 
124,790 


16,050 
108,740 
304,679 
190,560 
160,248 

46,380 

34,830 
100,796 
113.287 
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O87 
320 
409 
967 


047 
920 
127 
349 
943 
L165 
363 
1,184 
t 063 
L547 
2,380 
9.830 
046 
3.035 


4.484 


91,429 
28.356 
24,758 
02,846 
26,180 
77,903 
24,645 
77,963 
19,069 
41,740 
85,167 
22,671 
22,550 
85,375 
01,788 
31,608 


120,701 
195,668 
97,520 


124,790 


16,050 
108,740 
304,679 
190,560 
160,248 

46,380 

34,830 
100,796 
113.287 
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~ SHRINKING ATTACKED 


YU NEVER BUY 


MY WEW SUIT) f anorHER THING IN 
i Fi p SHRANK IN 
y; 2) \ THe wasn (2% 
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ii 
THEY CAN'T DO THIS TO YoU 


if your wathables are marked SANFORIZED SHRUNK 


sonveazes 
SHREN 


Na nfe viyed Nhrank 
“ ~oer oF b wow oes 6 


Cluett Peabody & Co. is opening an 
independent consumer campaign for its 
Sanforized-Shrunk process with this maga- 
zine copy hitting the shrinkage bugaboo. 


Sanforized to 
Stand on Own 
in New Drive 


New York, Jan. 12.—Shrunken ma- 
terial, long a consumer bugaboo, will 
be the focal point of a broad promo- 
tional attack launched this month by 
Cluett, Peabody & Company, in be- 
half of its Sanforized-Shrunk process 
which offers consumer protection in 
the varied fields of piece goods, men’s 
and women’s wear, utility clothing 
and home furnishings. 

Whereas, in past years Sanforized 
insertions tied in with individual 
wholesale or retail promotions, this 
year straight institutional type of 
copy will be used and art and copy 
will dramatize everyday experiences 
with Sanforized and non-Sanforized 
materials. 

The national magazine schedule 
will be supplemented with an _ ex- 
tensive program of trade and class 
publications. Included on the maga- 
zine list are Butterick Fashion Maga- 
zine, Capper’s Farmer, Country Gen- 
tleman, Country Home, Esquire, 
Good Housekeeping, Harper’s Ba- 
zcaar, House Beautiful, Ladies’ Home 
Journal, McCall Fashion Book, Me- 
Call’s Magazine, Pictorial Fashion 
Book, Progressive Farmer, Success- 
ful Farming, Vogue, and Woman's 
Home Companion. 

Coincident with the launching of 
the 1938 advertising campaign it was 
announced that market development 
activities will henceforth be handled 
directly by the Sanforized-Shrunk di- 
vision of Cluett, Peabody under the 
supervision of Robert M. Dowling. 
Byron G. Moon Company, Inc., New 
York, will continue to act as adver- 
tising counsel. 


JWT Gets Alkalithia 


J. Walter Thompson Company, New 
York, has been appointed to direct 
the advertising of Alkalithia Com- 
pany, Baltimore, Md., maker of ef- 
fervescent alkalizer. 


— 


If You Sell 
PLEASURE 


© @ @ your best market in 
New York is among the fami- 
lies who read The Sun. They 
Gre the young, alert. active- 
living New Yorkers with the 
good sense to include a full 
Measure of play and pleasure 
in their way of living. 


Che 


_ To Campbell Lampee 

| Carole Stupell, Ltd., New York, 
china and glass, has appointed Camp- 
bell Lampee, Inc., New York, to han- 
dle its advertising. Newspapers, class 
magazines and direct mail will be 
used. 


Wagner Joins Wade 
John Wagner, formerly with Fort 
Wayne Engravers, has joined Louis 
E. Wade, Inc., Fort Wayne, Ind., 
agency, as space buyer and account 
executive. 


Schuman Joins lola 


John Schuman, formerly’ with 
Peck Advertising Agency, Inc., New 
York, has joined B. D. Iola Company, 
Inc., New York, as vice-president in 
charge of copy. 


decision. They warned that some 50- | 
odd stations had not signed contracts 
with local union chapters and said 
that while an extension of time had 


AFM Declares 
Radio Pact in been granted for such stations, the 
F'orce Jan. l 7 committee could not “predict what ac- 


tion would be taken by the union 


should they fail to sign.” 
Principal holdouts are the network 


New York, Jan. 13.—With more 


than 200 contracts from radio sta- key stations in New York City who 
tions in escrow the American Federa- have balked at the increased wages 
tion of Musicians today declared the | qemanded by Local 802. Negotia- 
“IRNA-AFM Plan of Settlement,” a8 | tions are in progress, it was revealed, 
detailed in ApveRTisine AGE, Oct. 24,/4nq indications are that an agree- 
to be effective Jan. 17 and for two! nent will be shortly reached. 
years thereafter. 

Emile J. Gough and Samuel R. 
Rosenbaum, members of the Inde- | Gets Skoot-Mobile 
pendent Radio Network Affiliates’) Sxoot-Mobile, Inc., Chicago, has 


committee, in a letter to all radio sta: /named Albert Kircher Company, Chi- 


tions, informed them of the union’s | cago, to direct its advertising. 


BV ERY 
ADVENTISING 


---and how Advertisers use A. D. of A. Services 
: as a Modern Adjunet to National Advertising 


Clark in Louisville 


C. P. Clark, Inc., Nashville, Tenn., 
has opened an office in Louisville in 
the Martin-Brown bldg. A. Wayne 
Johns, formerly advertising manager 
of Brown-Forman Distillery Com- 
pany, has been named account execu- 
tive in charge of the new office. He 
will also represent Design & Display 
Associates and  Clinton-Leonardt 
Studios, divisions of the Clark com- 
pany. 


To Franklin Simon 


Kay Talbot has been appointed ad- 
vertising manager of Franklin Simon 
& Co., New York department store, 
succeeding W. J. McLaughlin, re- 
signed. She was formerly assistant 
to Mr. McLaughlin and more recently 
has been with John Wanamaker, 
Philadelphia. 


ADA. 


SHOW YOUR CLIENTS how 
A. D. of A. will save them 
money on missionary work... 


We'll contact your client’s trade any- 
where in the United States . . . establish 
new dealer outlets . . . open up new ter- 
ritory ... introduce new products... 
stimulate slow-moving items... inven- 
tory or replace stocks . . . “merchandise” 
consumer advertising to dealers. . . line 
up jobbers and sell merchandise . . . de- 
pendably, quickly, economically. Then, 
consumer advertising becomes more re- 
sultful. The cost is much less than when 
performed by your client’s own mission- 
ary force. Many leading agencies use 
A. D. of A. services to make national 
campaigns practical and more effective. 


WE’LL INSTALL YOUR CLI- 
ENT’S DEALER ADVERTISING 
---and stop the enormous waste 
of store display material... 


A. D. of A. can and is preventing waste 
of advertiser’s dealer display material. 
It’s illogical to expect dealers to put up 
point-of-sale store advertising them- 
selves, yet its use contributes greatly to 
the success of many a campaign. We'll 
put it up... right where it belongs, and 
at the right time in any city or group 
of markets, or with the full force of a 
nation-wide tie-up. And ... your client 
pays only for the display material that 
is put up. Our service practically pays 
for itself in the elimination of waste. 
Tell your lithographer to make deliver- 
ies to A. D. of A., we'll do the rest! 


Write for our book—“ A. D. of A. Manual of Services” 
Ae AERC NR ENA RRL ENR 


SAMPLING SPEEDS SELLING! 


Once you get people to taste or try your 
client’s product, half the battle is won! 
Sampling starts a new product off with 
a bang... strengthens weak territory 
and quickly opens up new markets. Spe- 
cialists in sampling, A. D. of A. is well 
organized, trained and equipped to 
handle every detail of a national or 
local sampling campaign . . . to 20 Mil- 
lion Homes coast-to-coast, or any part 
of them. 


SURVEYS—Call on A. D. of A. for intel- 
ligent, practical dealer or consumer surveys, 
performed by trained men and women, resident 
in the sections they cover, anywhere in the 
United States or Canada. We charge on a per 
call basis, with long-trip travel and other ex- 
penses eliminated. Our Market Consulting Board 
is under the direction of professors of leading 
universities, and we'll gladly co-operate in plan- 
ning the entire survey. 


ADVERTISING DISTRIBUTORS OF AMERICA INC. 
444, MADISON AVENUE, NEW YORK CITY 


PHILADELPHIA, PA. . Fourth & Wood Streets 
79 Knickerbocker Bldg. 
PITTSBURGH, PA. .419 Boulevard of the Allies 
CLEVELAND, OHIO . 1830 St. Clair Ave., N. E. 
INDIANAPOLIS, IND. . . 159 Kentucky Ave. 
CHICAGO, ILL. .. . . 742 So. Wabash Avenue 


BALTIMORE, MD. . 


ZONE DIVISION OFFICES: 


MILWAUKEE, WIS. . . . 1920 W. Vliet Street 
ST. PAUL, MINN. .. . 500 No. Prior Avenue 
ST. LOUIS, MO. . . 1918 Washington Avenue 
KANSAS CITY. MO. .. . . . 809 Oak Street 
SAN FRANCISCO, CAL. . 809 Mission Street 
LOS ANGELES, CAL. . . 1227 So. Olive Street 
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ADVERTISING AGE 


January 17, 193g 


Advertisers with $100,000 or 
More Spent in Magazines in ‘37 


(Continued from Page 28) 


National Ice Headquarters.......... 
New York Life Insurance Company.... 
Noblitt-Sparks Industries, Inc....... 


Northwestern Mutual Life Insurance 


Northwestern Yeast Company....... 


Olson Drug Company......... 
Parke, Davis & Co...... y 
Penick & Ford, Ltd. ........ 
Pennsylvania Grade Crude Oil 
Pequot Mills 
Perfect Circle Company..... 


eee e re eeeeeereee 


Perfection Stove Company.......... 
ER RS oe a ola Wing pp ww ae 
Pinkham, Lydia E., Medicine Company.. 
Portland Cement Association........ 


Progress Corporation ......... 


Prudential] Insurance Co. of America. 
Quaker State Oil Refining Company... 
Ralston Purina Company............ 


Remington Rand, Inc..... 
Rubberset Company 
Santa Fe System..... 
Schering Corporation 


eereser 


Schlitz, Jos., Brewing Company........ 


Scholl Mfg. Company, Inc...... 
Sealed Power Corporation...... 
Selby Shoe Company........... 


Sinclair Oil Refining Company..... 
Singer Sewing Machine Company... 
Smith, L. C., & Corona Typewriters, Inc. 
Somerset Importers, Ltd............ 


Southern Pacific 


Spencer Corset Company, Inc.......... 
ae ee ee 


Stewart-Warner-Alemite Corporation 


ee OO, Be OB oc ac ccecisec ces 
Tide Water Oil Company............ 
Travelers Insurance Company...... ’ 
Twentieth Century Fox Film Corporation 
Underwood, Wm., Company......... 
Underwood Elliott Fisher Company. . 
Union Pacific Railroad............. 
United Artists Corporation.......... 
United States Shoe Corporation..... 


Wahl Company 


Warner Bros. Pictures, Inc.......... 
Weco Products Company............ 
Wellington, Sears Company......... 
Wesson Oil & Snowdrift Sales Company 
Western Cartridge Company........ 
Western Clock Company............ 
Wheeling Steel Corporation......... 
White Rock Mineral Springs Company 
Whitman, Stephen F., & Son, Inc.... 
Willard Storage Battery Company... 
Wont Gho0e Company ..........6s50-- 
Zenith Radio Corporation........... 


Assn..... 


oe. een ee ee ee ee ee ee 


1937 1936 1935 
2. 141,685 oo 
186,279 240,215 192,010 
74 158,551 121,686 102,540 
Co. 111,800 120,716 125,000 
vee 139,553 155,225 156,238 
200,389 180,252 150,208 
153,633 115,333 139,987 
114,996 185,179 176,631 
121,820 126,825 130,098 
-.. 117,450 87,850 94,176 
153,810 97,500 119,385 
i 124,295 126,564 100,611 
a 119,887 113,095 121,146 
194,693 27,966 10,107 
... 122,875 85,662 19,287 
113,013 108,042 2,530 
119,793 100,976 94,812 
189,833 223,516 209,482 
7 120,797 102,014 85,700 
ss 143,302 83,113 164,813 
ae eee 
131,302 47,239 35,581 
i 172,730 161,146 94,225 
160,259 111,789 78,970 
151,353 172,702 203,095 
119,750 122,321 124,733 
127,478 137,535 104,616 
162,600 162,220 44,925 
2. 183,445 167,128 127,703 
182,166 179,604 162,993 
-.. 129,956 38,924 65,385 
121,582 104,800 85,493 
115,250 110,000 105,500 
152,336 81,928 40,795 
124,602 93,728 71,255 
114,039 87,668 79,353 
153,625 120,156 101,450 
153,689 125,311 179,975 
100,611 126,563 83,300 
2. 116,696 95,068 79,402 
... 187,939 151,723 178,470 
_.. 170,814 106,603 82,165 
-.. 104,957 44,867 67,568 
-.. 121,610 105,160 97,735 
-.. 120,450 141,000 94,840 
-.. 118,661 233,621 62,118 
... 208,397 85,248 145,500 
... 186,000 108,902 80,099 
152,900 191,450 166,275 
... 122,315 118,963 119,826 
... 129,650 163,285 93,600 
... 157,960 144,328 15,180 


136,345 106,720 105,270 
183,451 182,330 162,957 
hen 176,905 198,241 119,075 
107,328 53,608 
115,844 72,793 28,069 


.. -$20,345,175 $17,032,025 $13,778,754 


PRIZE CONTEST 
PROVES AID IN 
BUYING SURVEY 


Indianapolis, Jan. 13.—That the 
Indianapolis News, seeking informa- 
tion on the buying habits of its read- 
ers, scored successfully in conduct- 
ing its survey with the aid of $1,500 
in cash prizes, was evidenced today 
as R. M. Reynolds, advertising man- 
ager, disclosed that more than 30,000 
readers had returned completely an- 
swered questionnaires. This was 
better than 20 per cent of the news- 
paper’s circulation. 

Desiring to keep itself out of the 
picture in order to avoid biased 
replies, the full-page copy, announc- 
ing the contest and survey, which ap- 
peared three times in the News ap- 
proximately a month ago, made no 
mention of the newspaper, asking 
that questionnaires be returned to 
the Merchandising Institute. 

The contest theme was effectively 
utilized by offering the prizes for 
those who best completed the sen- 
tences, “I like to shop at be- 
cause,” and “I prefer . . because.” 
The questions could refer to any 
product or to any store, it was ex- 
plained. 


Ask 125 Questions 


Before entering this contest, how- 
ever, readers were required to an- 
swer 125 questions. These questions 
covered purchases of food, cleaning 
supplies, clothing, gasoline, automo- 


biles, drugs and hardware as well as 
many other classifications. 

In addition, each question was 
broken down to provide for complete 
answers. For example, one asked, 
“What soap or other cleaning agent 
do you use for each of the following: 
bath, hands, face, extra dirty hands, 
hair, dishes, silks, woolens, heavy 
laundry and in washing machines?” 

An indication of the diligence of 
entrants in this contest is brought 
out in the fact that each question- 
naire returned was answered in full. 

Prizes have not yet been awarded. 
Judges will be John T. Barnett, pub- 
licity director, Butler University; 
T. M. Overly, manager of the Better 
Business Bureau, and C. R.-Binford, 
promotion manager of the News. Re- 
sults of the survey, when completed, 
will be made available to those in- 
terested in market facts on Indianap- 
olis and surrounding counties, Mr. 
Reynolds said. 


Jesse H. Neal Leaves 
Case-Shepperd-Mann 


Jesse H. Neal has resigned as vice- 
president of the Case-Shepperd-Mann 
Publishing Corporation, New York. 

Prior to joining the company in 
1933, Mr. Neal was general manager 
and treasurer of the American Pulp 
& Paper Association. He had also 
served as first executive secretary of 
the Associated Business Papers, Inc., 
and as secretary of the Advertising 
Federation of America. Present 
plans include a Southern trip to fur- 
ther his recuperation from a recent 
illness. 


Agency for Felters 
The Felters Company, Inc., Boston, 
maker of Beaufelt felt fabrics, has 
appointed J. Clement Boyd, Inc., New 
York and Montclair, N. J., to direct 


its publication advertising. 


$100,000 List 
in Magazines 
Jumps to 143 


New York, Jan. 13.—The list of 
advertisers spending $100,000 or 
more in magazines increased from 
95 in 1936 to 143 in 1937, according 
to compilations made by ADVERTISING 
Ace from figures of Publishers’ In- 
formation Bureau. This is exclusive 
of the 150 leading advertisers whose 
expenditures are reported by PIB. 

The 143 advertisers who spent 
$100,000 or more in magazines in 
1937 had an aggregate advertising 
bill of $20,345,175 in this medium, a 
gain of $3,313,150, or 19.45 per cent 
over the $17,032,025 spent by the same 
advertisers in magazines in 1936. 
The 1937 total compares with $13,- 
972,424 spent by 95 advertisers in 
the $100,000 class in 1936. 


Unusually High Number 


The select list for 1937 contains 
an unusually high number of adver- 
tisers who reached the $100,000 
classification in magazines for the 
first time since pre-depression days. 
Among these are Addressograph- 
Multigraph Corporation, Affiliated 


Products, Inc., Bendix Aviation Cor- 


PRODUCT TESTING 


Herbert T. Hand, Jr. (right), H. B. 
Humphrey Company account executive, 
Chef Carlo Tolini, of the Copley Plaza 
Hotel, and Mrs. Miriam J. Dewey, home 
economist, test entries in a fruit cake 
baking contest for Boston housewives, 
sponsored by Waltham as indirect pro- 
motion for its feminine wrist watch line. 


poration, Book-of-the-Month Club, 
Canning Peach Industry Board, Car- 
rier Corporation, Harold H. Clapp, 
Inc., Continental Distilling Corpora- 
tion, Continental Oil Company, and 
many others. 

Figures for individual companies 
which spent $100,000 or more in 
magazines in 1937 are given in the 


table starting on page 28. 


His Mitel 
New Margarine 
Field Addition 


Mobile, Ala., Jan. 12.—A test cam. 
paign for Blue Plate Margarine, new 
product of Blue Plate Foods, Inc. 
Wesson Oil & Snowdrift Company 
subsidiary, Gretna, la., was launched 
this week in newspapers here, add. 
ing another entry in the active mar- 
garine field. Other newspapers are 
to be added as distribution is secured 
throughout the company’s territory. 

Heralded as “a new-type specially 
churned smooth spread with sweeter, 
milder flavor,” the opening announce 
ment features a premium offer of a 
white six-inch utility bowl given free 
through retail grocers with each pur- 
chase of a one-pound package of the 
new margarine. Other Blue Plate 
products are mayonnaise and salad 
dressing. 


Lown Leaves Greist 


Walter Lown has resigned as di- 
rector of sales of the Greist Mfg. 
Company, New Haven, Conn., to join 
Polaroid Corporation, Boston. 


Charles A. Baratelli, formerly assis- 


tant sales manager, succeeds Mr. 


Lown at Greist. 
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blazes a new path through the department store field .. . 
coverage of major executives, merchandise managers, 
and major department buyers in stores doing a total 
annual volume of $3,997,329,000" . . . new and improved 
format, designed by Heyworth Campbell. famous type 
and design authority . . . lowest rate per thousand cir- 
culation in this field . . . greatest potential return per 
dollar of advertising investment . . . issued the Mth and 
25th of each month... forms close ten days earlier... 
ask for more detailed information ... at 239 West 39th 
Street, New York... Chestnut Street at 56th, Philadelphia 
. . - 1611 Merchandise Mart, Chicago . . . 444 Market 
Street, San Francisco. 


in the Census of 


*Of 44,655 stores 
Distribution. with 


$4.628.883,000 


annual volume, 6.406 stores do 


$3.997.328, 000, than 86% of 
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— ~ 751,642, scheduled in the previous| Forum & Century .........--.+++++- 10.3 4,428 6.5 2,797 
Con ditioning 6 59% JANUARY year. Harpers Magazine................... 26.6 6,321 29.0 6,907 
° ° . Among the monthly magazines, the NI MNS cu occaccecdatuesss 21,940 21,270 
Unit Optional standard group was alone in report- GENERAL 
ing a gain. Lineage for these publi-|*Ace Fiction Group ................ 16.3 3,658 16.9 3,780 
on New Hupp cations was 21,940, an increase of ee B eecreteeeeseet et eoeeeeeereess “=. ert er wes 
: merican DY scvccceccesesccccoses 2 , 9.2 6,273 
3.14 per cent over the 21,270 reported | { nerican Home (National) ......... 17.3 10,959 23.9 15,099 
last year. American Home (Spec. Ed.) ......... 3.1 1,935 4.7 3,000 
Detroit, Jan. 13.—An air condition- | Generals Drop 3.15% ee eee eneeocccccercees = ““ a oa 
OM... ceescecseecscscess ° » . ‘> 
ing unit is now being offered as General magazine lineage totaled | Asia ..............0..0.cceeeeeeeeees 3.9 1,669 7.3 3,145 
optional equipment by Hupp Motor —_——— 590.475, a decrease of 3.15 per cent Better Homes & Gardens............ 23.0 10,358 21.5 9,670 
Car Corporation, W. A. MacDonald, , 3 : 1937 en SO . ska 6 cer kad eee Oo v 13.8 3,080 12.3 2,762 
vice-president and director of sales| New York, Jan. 13.—Apparently from the January, ae i eer 8.2 5,603 8.8 5,972 
announced today affected by delayed campaign plans —— = Sone Eee... ce etercecesescescenes 28 1.668 Re 1.888 
: : . Jomen’ t in ° ° ” SE DO becca ce asacdcesaveesae 5.9 6,8: f 6,405 
The Ewanair-Conditioner, which |@2d unsettled business conditions, 759 a _ ape otggiote vent the | “College Humor ...............0000: 6.0 2,589 5.5 2,370 
has gone through exhaustive tests in |national magazine advertising for one 563 ° hah d Ww ere er ee 36.2 15,539 44.7 19,194 
Hupp’s engineering department for | January dropped 6.69 per cent below Oe Scheduled & year ago. WO! Country Life & Sportsman .......... 37.9 25,456 25.2 16,961 
“s te the wih Giieahad tote the total for the first month of 1937 men’s group magazines experienced | Elks ................cccececececeeees 8.6 3,708 9.9 4,230 
a year, . gs ais the largest percentage loss. The Ee: ERURECOUNRED 2. ce ess cenensedses 74.8 50,278 78.6 52,852 
neated, filtered dehumidified air into |}according to reports released today total for these publications was Esquire (Spec. Ed.) ...............-. 21.5 14,448 19.0 12,768 
the car at from 100 to 150 feet ajby Publishers’ Information Bureau, 103,418 lines, a drop of 29.67 per cent *Extension Magazine ............... i 5,448 7.6 5,225 
minute at average speeds. Since the Inc. , , h ’ ; i t 47 033 Fortune ° a9 “te Cee arrrerreiteaet tT tae oT 85.0 53,720 98.5 62,252 
builds up alr pressure inside . R rom the previous total of 147, R ee ee. ic kekke ache eee 7.5 3,207 4.5 1,930 
system bu Pp p e Total lineage was 1,033,677, a de-| QOytdoor magazines reported 28,085 | Grade Teacher .................0005 8.1 3,588 12.9 5,738 
the car greater than that outside, no | crease of 74,069 lines from the Janu-|}jneg. a loss of 3.97 per cent from i ae SL ss cerke cede enpacees 19.5 12,293 25.9 16,382 
drafts can enter. 193 , rn be House Beautiful & Home & Field.... 19.9 12,576 19.2 12,123 
os akties in tie wet deen 7, total of 1,107,746 reported |last year’s total of 29,245. for the] Instructor ................c:ss++2ee. 11.1 7,619 9.9 6,754 
a > eiaatiainn te ti = by the same publications. same publications. Six mail order|Judge .................cecececeeeees 11.0 4,722 7.4 3,163 
fogging oO 8 y¥ reducing | Weekly magazines, reporting De-|magazines reported 28,496 lines for|*Mechanics and Handicraft ......... 34.1 7,646 22.6 5,060 
the moisture content of the air in sn? ih Pe. cccsveeseceehenee 56.1 12,564 54.7 12,242 
me car, te cumente, the heatiae walt cember lineage, scored a gain of 2.55|the current month. Figures for the|yoose ................... 41 1775 3.5 1.530 
the a baer ‘while the wens by io per cent, the total for the month |individual magazines are shown in| National Geographic ..............-. 20.8 4,941 25.8 6,137 
may being 770,839 as compared with |the accompanying table. Nation’s Business ..............++.. 50.9 21,858 43.4 18,630 
of the system continues to function. *Nature Magazine ..............+.-. 4.7 2,022 4.0 1,721 
WM JANUARY ADVERTISING LINEAGE IN NATIONAL |?poni)82uithge "ooo os Sets 
; Wilson to New York MAGAZINES EY MY Sones écevectavscnentts 11.3 4,862 9.9 4,231 
S. &. hy eee ——— —" “a 1928 1937 POSUIAr BOCHARICS ..... oc cccesccscece 96.2 21,541 94.0 21,062 
rector O rwin, asey 0., Ltd., giant : ‘i *Popular Publications .............. 11.5 2,589 13.1 2,941 
London, England, has joined the cre-| ajerican Mereery 0.0... ye Pages _ F'ine®| Popular Science Monthly............ 33.4 14,334 28.7 12,295 
ative staff of Erwin, Wasey & Co., Atlantic Monthly WT ei Fete a oh 26.2 6,240 25.0 5,951 eee eee se cele ke aah bbe as 33.2 14,236 35.4 15,189 
Inc., New York. Ce EE ee nbd cbedawsaewas 10.9 2,431 11.3 2,539 Scientific American ........+.+.+-.-. 13.4 5,767 11.7 5,000 
: ” Seribner’s Magasine..........2 seoses 20.1 8,618 22.9 9,850 
PE cst caeekee beees bak ee a aMOee® 9.3 3,994 8.4 3,624 
Sports Illustrated & American Golfer 10.2 4,398 8.5 3,653 
OI) TTT EE, ona ccc idseuaswruansandbeies 26.0 17,471 34.1 22,903 
ie gt ee eee 28.6 19,225 35.5 23,868 
*Street & Smith Comb. ............-- 12.0 2,688 10.4 2,325 
[rearing Pietion Unit .....ccesses. 15.7 3,513 15.6 3,504 
Town & Country ...........0eceeeeee 41.2 27,717 43.5 29,225 
ae oa 11.8 7,439 11.0 6,968 
True Detective Mysteries ........... 8.6 3,710 8.1 3,492 
eee csi ccueaekeune 123.0 77,736 122.3 77,294 
} 
: I, oS 1s hangs bas baa ew 590,475 609,635 
4 WOMEN’S 
| Farmer’s Wife ...............-+005: 6.8 4,602 8.3 5,666 
ee TROUROMOORING 6. ni cc cccccccess 45.5 19,511 55.9 23,995 
Ce 5 As vip beara ne Ob SES 71.2 47,875 71.1 47,796 
ee 8.9 6,789 12.7 9,586 
OF POLICY Home Arts Needlecraft ............. 6.7 3.854 5.6 3,813 
DPUMOROEE TEDMRRING. 6.0000 ccc vccvccces 10.5 7,143 14.4 9,823 
Junior League Magazine ............ 9.5 6,002 9.5 5,994 
Ladies’ Home Journal .............. 29.8 20,246 29.3 19,892 
EE .c ck to b60 6006680000 Ode 17.3 7,441 21.5 9,235 
A store's profit comes from merchandise in movement. The purpose of the J] MeCall’s .......-seesseessssessesoees 23.1 15,690 30.8 20,971 
CTO CeCe TT eee 22.5 9,650 27.3 11,703 
DEPARTMENT STORE ECONOMIST is to aid owners. executives and mer- CE Sh iekesinisesroveennesnnds 13.4 9,105 10.7 7,250 
M | Pictorial Review ............seseee: 20.4 14,556 13.5 9,200 
chandise department heads in buying the right merchandise—moving it EE eis ce iccaheceeeeswneakies 18.2 7,818 18.8 8,068 
to the consumer at a rate which conserves its maximum value—at a move- : seue SURED sccccccccsevscessaccceses oes 1 Noe = : ieee 
Ee eee ee era ee 115. 73, 110. » 
ment cost which, from market to consumer, is less than sales income and, i Weman’s Meme Companion ......... 28,3 19,254 29 3 19.945 
hence, returns a net profit. Woman’s World .........cccececeees 8.1 5,490 8.9 6,055 
In achieving a profit, the merchant faces three separate classes of Total group sa areaceeneteeeeeees 289,759 300,563 
w N’S GRO 
problems: Operating—Relations—Merchandising. Fawcett Women's Group 
a ia ae ESE aa a 17.6 7,406 25.4 10,682 
He must have a store pleasing to public convenience. He must see that Motion Picture .........-....... 17.3 7,258 26.3 11,043 
his physical equipment and his credit-granting facilities are so operated — gh Eatarseneeecesysenes = yt = Hy 
. a omantic Magazine ............. ‘ 5, i : 
that they afford the greatest possible service and earn the highest rate Screen Book ........sccccscccces 17.4 7,289 25.6 10,744 
of return. The DEPARTMENT STORE ECONOMIST will aid him by showing m True Confessions sasseeeeeeeess 14.4 6,050 20.5 8,623 
acta en omens Group-— 
him how others are successfully solving operating problems. Love & Romance .............-- 11.8 5,070 20.4 8,752 
Movie Mirror .........-+eeeeeee: 13.6 5,835 24.2 10,383 
He must deal with the public through employees trained not only in the Radio Mirror ...........e.eee00. 13.6 5,828 19.7 8,461 
mechanics of selling and in merchandise knowledge, but also in the cus- a haa dll laa ay me oe nee 
tomer’s viewpoint. He must respect the public’s enlightened attitude toward Modern Magazines— —<Cst—t , , 
labor and, by consistently meeting the personnel problems of his organiza- td +s gull aa +g Here a8 <tr 
tion fairly, openly and with regard for his employees as people rather ns ong e kk weenie shee 14.1 6,046 20.6 8,825 
a Screenland Unit— 
than mechanisms, earn the public's regard. EERE 15.1 6,471 16.6 7,189 
Merchandise markets must be passed in review before his. He must TTT ee 15.5 6,632 17.3 7,439 
know of new and novel offerings. and of redevelopment of staple lines. I i iccardeersen dened 103,418 147,033 
Having selected his goods according to the needs of his locale, he must American Rifleman ...........s000+. 17.6 17,536 eee 
sell them. Aids to successful selling are the ideas and experiences of Ce erry 18.3 ord 20.1 8,602 
ge SPC CTTTUTCC Lee Te Tee 14.5 6,21 cme ees 
other merchants in advertising, display and promotion. pricing, merchan- Hunter-Trader-Trapper .....-....+-- 11.0 +4, 715 es dias 
dise control and clearance. Hunting & Fishing ...............-. 10.1 4,334 11.2 4,789 
TERIOR) BOGPCRTMRD ccc iccnccceceece 10.1 4,352 12.8 5,499 
In an era of change, when the fixed stars of yesterday are clouded or Outdoor Life Beales a ghia nt iaia'a's 12.8 5,490 13.4 6,753 
obscured, it is the purpose of the DEPARTMENT STORE ECONOMIST to gp hag snaiaaiadanasaliable = : = | 
aid merchants in charting a profit course ky carefully checking and pl TM abide 2,085 29,246 
: a) 
reporting the successful navigating of others. oi) cco ceeitensaves 10.2 6,940 
NEO. wrvde ene bs eeeeesees ewe 8.8 5,986 
To properly serve, the publication will be as attractive as a “quality” in ai cs bean ka i gis 5.9 4,122 
magazine—as fast reading as a dependable newspaper—as brief in treat- ee Pace soe WNenaNeee...» ¢° var 
others’ ome Di chek SeESOe EROS a . otis skis 
ment as a digest—and as up-to-date as a telegram. Woodmen of the World ...........-- 5.5 2,342 5.9 2,543 
ae the fulfillment of these aims, we of the DEPARTMENT STORE I NN rain akk mak 28,496 2,543 
re) DECEMBER ADVERTISING LINEAGE 
NOMIST pledge our collective ability and our individual best efforts. Stanistan ty teehee 
1937 " —\ 
*The American Weekly ............. 28.0 53,475 39.8 75,855 
Ne ae ee eee 108.2 46,408 87.5 37,556 
ee ed ead etches pai 139.4 94,805 123.0 83,662 
ss aah eames cap wale 71.5 30,662 35.1 15,048 
OARS REE ESR IR IRS Ra IE AE ES 35.5 14,906 45.1 18,933 
President Ee a ods Ai ed ee ceed 55.2 23,678 52.7 22,622 
a RR SN ae 120.3 76,518 43.6 27,721 
DE SOOPOTyY TPIBOR once ceccecvesesesewns 20.7 49,454 ieee oe 
RG pina RE IN ER aes eee ae 12.8 +8,676 apis sane 
ESE EEE EOI 298.3 127,985 318.1 136,468 
EE 3.5 ae se wk Male gikle we S.0S &6. 505% 34.9 14,986 60.9 26,125 
A CHILTON | New York Times Magazine.......... 22.9 23,872 21.9 27,779 
=. FS The Saturday Evening Post.......... 179.1 121,760 187.3 127,388 
a a a oe i cee e tee wna aed we 16.7 17,226 20.8 1,380 
a = NG a RRR Sap ete eC 211.5 90,744 223.5 5,868 
| Mm] *Unitea States News ............--5: 16.2 33,814 16.8 35,237 
: =S> 2 NS ee kr kd, Sway 8.3 3,560 eve nog 
; —— ; ° ® 
PUBLICATION A ROG: BIOUM: nck cecivessencvenes 770,839 751,642 
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*Figures provided by publisher. 
+Not included in total. 
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Rising Market 
Will Be Focus 
for Air Show 


Chicago, Jan. 12.—Evidence of the 
attention given by major producers 
in the aviation industry to the rapid 
increase in consumer interest ap- 
peared here today in reports that the 
International Air Show, Jan. 28-Feb. 
6, would draw exhibits from more 
than 200 American and _ foreign 
manufacturers. 


To Emphasize Private Planes 


To be staged at the International 
Amphitheater, this show will be the 
first of its type here since 1928. 
Planes for private use will be given 
equal emphasis with those for com- 
mercial use, it was indicated. Sev- 
eral new models are expected to 
make their debut in the former 


UNUSUAL COVERAGE 


Ctroulation This Issae 60,000 
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Standard Material in Homes 
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PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement) 


DOUBLE DEBUT 


Mayor James G. Stewart (left), of Cin- 
cinnati, gets send off from James D. 
Shouse, Crosiey Radio Corporation vice- 
president, as the new mayor prepared 
for an address, marking his election last 
week and coincidental increase of WSAI 
daytime power to 5,000 watts. 


group, among them a “mystery” 
sport plane of Douglas Aircraft Cor- 
poration. 


Practically all manufacturers of 
planes will be represented, it was 
said, together with many companies 
producing subsidiary airplane equip- 
ment. 

Tying in with the “streamlined” 
appearance of the modern plane will 
be several new types of modernized 
displays, according to W. B. Hamp- 
ton, president of Display Corpora- 
tion of America, in charge of dis- 
plays for the show. 

Among these will be a new type 
neon display of Berry Brothers, Inc., 
Detroit, for Berryloid, an aircraft 
paint. Flashing letters, spelling the 
name of the product, will utilize a 
vacuum tube filled with neon gas, 
which features letters in variant 
shades, created by three electrodes 
which flash consecutively. Attention 
power of the display, it was pointed 
out, is enhanced both by the con- 
secutive flashing and by the change 
in colors. 

Two major advertisers, Texas 
Company and Transcontinental & 
Western Air, Inc., will co-operate in 
another display, boosting both the 
virtues of Texaco gasoline and the 
services of TWA transports. 


THE SOUTH 
OFFERS YOU 


IN 1938 


$15,500,000,000 
PRODUCING POWER 
SPENDING POWER 
SALES POSSIBILITIES 


income. 


Tobacco, corn, wheat and other crops, 
livestock and dairy products have brought 
the South’s annual agricultural values to 
over $4,000,000,000. 


The output of Southern mines, quarries 
and wells amounts to over $1,500,000,000. 


The annual value of Southern manu- 
factures, led by textiles, and including iron 
and steel, paper and pulp, chemicals, furni- 
ture, etc., is over $10,000,000,000. 


During the next twelve months the South 
will continue to lead the country in indus- 
trial and commercial growth. Our repre- 
sentatives will be glad to interpret this 
constantly expanding market in terms of 
sales possibilities for your products. 


ATLANTA, GA. 
of Specialized Markets 


ELECTRICAL 


Thovwiah Coverage 


The cotton crop, just harvested, was the 
largest on record and is bringing in, with 
the cotton-seed, over $900,000,000. This is 
America’s leading cash income crop, but 
less than 6% of the South’s total annual 


$10,000,000,000 


Vatue MaNurFActurRES 


$900, 000,006 
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Getting Personal 


From now on Frank Connolly, v.p. and general sales manager, Val- 
entine & Co., will be a feared man whenever he steps on a golf course. 
Somebody let the cat out of the bag at the Valspar sales meeting and 
the word spread rapidly. Frank scored a hole-in-one not so long ago 
at a York, Pa., course... 

At a jolly get-together, last week, a small group of well known 
artists, photographers and advertising men joined in a warm tribute to 
Edward Steichen, who left for a South American tour. Among those who 
offered toasts were Stanley Resor, prexy, JWT; Gordon Aymar, N. W. 
Ayer; Conde Nast and T. J. Maloney. . 

The Boston Luncheon Club, composed of New England admen now 
active in New York, is growing by leaps and bounds. Regular monthly 
sessions are now held at the New York Times building, guided by an 


"FAIR" VISIONS INTRIGUE ADVERTISER 


M. Lee Marshall, board chairman and president of the Continental Baking Com- 
pany, in his New York office, reflects cheerfully on plans for a model bakery the 


company will place in operation at the 1939 World's Fair. Victor E. Marx, 


editor of Bakers’ Helper, was the cameraman. 


advisory committee consisting of William H. Pond, Scripps-Howard 
newspapers; William Cavanaugh, Times; T.L. Steele, Benton & Bowles; 
and Charles Gardner, United Blue Print Company... 


Add to the charmed circle of expert raconteurs of the day the 
name, M. J. Halpern, sec., Oldetyme Distillers. Anyone who can appear 
side by side and hold his own with so renowned a story teller as Harry 
Hershfield deserved a carload of cheers. And that’s exactly what the 
Oldetymer received at last week’s sales meeting. . 


Kerwin H. Fulton, prexy, Outdoor Advertising, Inc., was guest of 
honor at a testimonial dinner tendered by the OAI executive staff at 
the Waldorf-Astoria last Monday night. . 


Where there’s smoke there’s fire. Readers of this department will 
recall a recent note reporting that Glenn Griswold (Business Week) 
leased a new Park avenue apartment. Well, it’s Mr. and Mrs. Glenn 
Griswold now. Until last week she was Miss Denny Prager. They’re 
honeymooning in the neighborhood of Tucson, Ariz., and will be at home 
after Jan. 20... 


John C. Kelly, head of Kelly, Nason & Winsten, sailed last week 
for a Southern cruise with Mrs. Kelly. . . Saturday the Maury Gaffneys 
(CBS) boarded the S. S. Columbus for a West Indian trip... 

Word is going the rounds in advertising circles that Skippy, eight- 
year-old son of Glenn Sutton (McGraw-Hill) may soon be crashing the 
headlines as a golf prodigy. It seems that the Sutton homestead adjoins 
a golf course and Skippy began swinging clubs at a tender age. His 
specialty is banging away at balls knocked into his back yard by 
erratic foursomes. 


Society editors noted this week that Angela McCosker (daughter 
of Alfred J. McCosker, WOR prexy), is sporting “a glittering diamond 
engagement ring and there’s no doubt that Sheldon Van Dolen put it 
there.” 

Wedding bells rang out Friday for Ruth J. Goodman, of Scranton, 
Pa., and Lionel Toll, of New York. She’s the daughter of M. L.-Good- 
man, general manager, The Scrantonian, and president, Anthracite 
News. The groom was graduated from the Pulitzer School of Journal- 
ism, Columbia U. . . 


A New York visitor last week was Clarence Olmstead, radio super- 
visor for Young & Rubicam, who blew in from Hollywood for a month’s 
stay... 


Col. Frank Knox, publisher of the Chicago Daily News, probably 
doesn’t think railroad service is quite as good as the advertising. The 
Colonel’s train from the South got into Chicago just late enough to miss 
connections for Toronto, whither the publisher was journeying to 
discuss the newsprint situation with Canadian moguls. . . 


More wedding bells: A June wedding is planned by Robert A. 
Lindgren, of Denker, Johnson & Fleck, New York agency, and Jean 
Jaster, Glen Ridge, N. J. . . Charles Otis, of Yarmouth and New York, 
publisher of American Banker and Daily Bond Buyer, and Dorothy B 
Milliken, Cambridge, Mass., were married recently. . . The engagement 
of John Burke Wilkinson, of Lord & Thomas, New York, and Frances 
Ingersoll Proctor has been announced. . 


As president of the International Association of Lions, Frank V. 
Birch, v. p., Klau-Van Pietersom-Dunlap Associates, Inc., Milwaukee, is 
keeping plenty busy these days. He has just returned from contact 
tours to Cuba and Hawaii and will leave shortly for Mexico. .. 

Executives of the 1939 Golden Gate International Exposition are 
offering $1,000 in cash to the person submitting the catchiest, snappiest 
name of the amusement zone of Treasure Island at the fair, and the 
contest committee glistens with these names: Clarence R. Lindner, 
general manager, San Francisco Examiner; Paul C. Smith, executive 
editor, the Chronicle; W.N. Burkhardt, editor and publisher, the News; 
Frederick Wagner, publisher, Call-Bulletin; J. R. Knowland, Sr., pub- 
lisher, Oakland Tribune; R. A. Carrington, Jr., publisher, Oakland Post- 
Enquirer; Don Gilman, NBC; Donald W. Thornburgh, CBS; Lewis 
Allen Weiss, Don Lee Broadcasting System, and Ralph Brunton, 
KJBS. .<. 

Wendel H. Welch, assistant service director of Chrysler 
tion, will leave soon for Europe. He’s going on business. . 


Corpora- 
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Coming 
Conventions 


Jan. 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa. 
tion, New York. 

Feb. 8—Annual convention, Cana. 
dian, Association of Broadcasters. 
Ottawa. 

Feb. 18-19—Annual meeting, Inter. 
state Advertising Managers Associa. 
tion, Williamsport, Pa. 

March 21-22—-Annual convention, 
Interstate Circulation Managers As. 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago, 

March 31-April 1—Annual conven. 
tion, Hotel Sales Managers Associa- 
tion, Atlantic City. 

April 26-29—Annual convention, 
American Newspaper Publishers As. 
sociation, New York. 

April 28-30—Annual convention, 
American Association of Advertising 
Agencies, The Homestead, H ot 
Springs, Va. 

May 3-7—-Annual convention, Pre. 
mium Advertising Association of 
America, Chicago. 

May 13-14—Annual 
Advertising Affiliation, 
Ont. 

May 22-25—-Annual convention, Na- 
tional Paper Box Manufacturers As- 
sociation, Hotel Cleveland, Cleveland. 

June 12-15—-Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 

June 26-30—Annual convention, 
Pacific Advertising Clubs Associa- 
tion, Ambassador Hotel, Los Angeles. 

June 26-30—Annual convention, In- 
ternational Association of Display 
Men, Mayflower Hotel, Washington, 
BD. ©. 

Sept. 19-23—Seventh International 


convention, 
Hamilton, 


Management Congress, Washington, 
Dp. S. 
Sept. 21-23—Annual conference, 


sociation, Cleveland. 
Sept. 28-Oct. 1—Annual convention, 


The Homestead, Hot Springs, Va. 


Time, Inc., to Move 


Time, Inc., New York, will consoli- 
date its headquarters offices at 9 
Rockefeller Plaza. The name of the 
new 36 story building will be changed 
to The Time & Life bldg., with Time, 
Inc., occupying the seven top floors. 
The company will occupy the new 
quarters in March. 


Joins Miller Agency 
John R. Warrington, formerly with 
the Spokesman Publishing Company, 


Cincinnati, has been named _ vice- 
president of Harry M. Miller, Inc., 
Cincinnati. 


In Atlanta 
THEY LISTEN TO 


“At the present time we com 
sider the most favorable oppor 
tunities in the Southwest and 


Southeast. We would call 
special attention to Oklahoma, 
Texas and six other states. 


The Farmer-Stockman has 


more than 200,000 circulation 
in its Oklahoma- North Texas 


area. 


THE FARMER- STOCKMAN 


OKLAHOMA CITY 
Representative: E. Katz Special Advertising Agency 
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National Industrial Advertisers As- . 


Association of National Advertisers, _ 
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NEW CONSUMERS: 
FOUNDATION IN 
CAUTIOUS START 


Varied Views on Significance 
Given by Experts 


By EDWARD H. EVERETT 


New York, Jan. 13.—Announce- 
ment of the creation of Consumers 
Foundation, Incorporated, with tem- 
porary headquarters in Newton, 
Mass., as reported in ADVERTISING 
AcE last week, has resulted in the 
expression of widely divergent view- 
points concerning its significance by 
groups Vitally interested in the con- 
sumer movement. 

Incorporated as a non-profit asso- 
ciation the foundation will carry on 
research, educational and interpre- 
tative functions in such a manner as 
not to compete with the work now 
being done by other consumers’ 
groups and agencies, it was _ inti- 
mated. It will be initially concerned 
with a study of the rise and fall of 
consumers’ county councils, 200 of 
which were set up during the reign 
of NRA and of which only 15 survive, 
and with the creation of a number 
of advisory committees representing 
business, farm and labor interests. 

The background of the foundation 
is an important element in its valua- 
tion by groups and interests already 
on the scene. An outgrowth of a 
meeting held last April to discuss 
organizational and functional possi- 
bilities, the foundation shortly there- 
after received the benefit, indirectly, 
of an offer of $25,000 made to the 
Pollak Foundation for Economic Re- 
search, Boston, by the Institute of 
Distribution, New York, composed of 
about 40 mail order and chain store 
companies, for the purpose of con- 
ducting a thorough survey of con- 
sumer representation and to discover 
what kind of set-up seemed best 
suited to answer the consumer needs 
of the day. The results of the sub- 
sequent survey were made available 
to the foundation through Dr. Wil- 
liam Trufant Foster, head of the 
Pollak Foundation, who is also now 
president of the Consumers Founda- 
tion, and led to the creation of the 
organization in its present form. 


Slow Birth Watched 


The gradual evolution of the 
foundation has been eagerly watched 
by various groups interested in or 
affected by the “consumer education 
movement” and its progress during 
the months to come is expected to 
be accorded similar minute attention. 
According to an executive of the 
Consumers Retailer Relations Coun- 
cil, New York, judgment on the sig- 
nificance of the injection of the new 
organization into the picture will 
have to await more complete revela- 
tion of the plans of the foundation 


BUSINESS.-1S _ 
WHAT Yo ‘ 
MAKES SF: 


Direct - Mail - Advertising 
Automatic-Typewriting 
Multigraph-Letters 
Planograph-Letters 
Process-Letters 
Filling-in—Addressing 
Mimeographing 
Folding—Enclosing 
Stamping—Mailing 
Varityping 


-lrepresented an effort on the part of 


NEW DWIN MEMBER 


Baldwin Laboratories is introducing a 

new shoe cleaner member, Dwin White, 

to its Dwin family, with this effective 

package — ~ Yount Company, 
rie, Pa. 


as well as of its actual functioning. 
In his opinion, there is need for an 
agency of its intended scope to inte- 
grate on a national scale the not 
always effective and often conflicting 
efforts of existing groups, individuals 
and companies concerned with con- 
sumer education. 

According to R. A. Robinson, direc- 
tor of research, Crowell Publishing 
Company, New York, who recently 
directed a survey of the movement 
which revealed ramifications and in- 
fluences of much greater extent than 
was generally realized, the idea of 
balancing the consumer interest with 
those of labor, the farm and busi- 
ness, as enunciated by Dr. Foster, is 
a decided step in the right direction. 

“Heretofore,” he stated, “most of 
the consumer groups have been or- 
ganized merely as consumers and 
have devised plans without taking 
into consideration their effect on 
other elements in our national life. 
An instance of this, as Dr. Foster 
has pointed out, is that, as consum- 
ers, we are interested in the lowest 
possible prices for the goods we buy, 
but as citizens we do not want these 
lowest prices if it is necessary to 
have child labor to secure them. 


Kallet Criticism Given 


“With such a co-operative and un- 
selfish ideal there is no reason why 
Consumers Foundation can not intel- 
ligently examine the friction points 


between the manufacturer and the 
consumer and through the co-opera- 
tion of the different elements in- 
volved bring about a harmonious 
solution. If Consumers Foundation 


adheres to its original ideals, it will 
be a salutary thing both for the con- 
sumer and for business.” 

In contrast to these viewpoints 
was the violent denunciation of the 
organization by Arthur Kallet, direc- 
tor of the militant Consumers Union 
of the United States, Inc., who today 
in a statement to ADVERTISING AGE 
characterized the foundation as an 
out-and-out “fraud,” claiming that it 


chain stores and mail order houses 
to use the consumer as a false front. 
“Their support of the foundation,” 
he asserted, “was as mucha matter of 
unfair trade practice as misrepresen- 
tation of their products and sooner 
or later should become a matter for 
action by the Federal Trade Com- 
mission.” Admitting that consumer 
representatives were lending support 
to the organization, Mr. Kallet main- 
tained that it was “unfortunate that, 
despite the resignation from the 
foundation of consumer representa- 
tives who have recognized the true 
character of that organization, others 
continue to let themselves be used 
in this way by the chains in their 
fight against the independents.” 
The fact that the foundation re- 
ceived an original impetus through 
the financial support given, prior to 
its organization, by the Institute of 
Distribution, was explained by Dr. 
Foster as indicating in no way that 
the new organization was tied to 
anybody’s apron strings. Contribu- 
tions, he said, will be accepted from 
individuals, foundations and other 


sources for research activities, in 


much the same way as universities 
accept money from various sources 
and then proceed to spend it in an 
independent manner. 


Harmonize Conflicting Activities 


The purposes of the new agency, 
according to a statement made by 
Dr. Foster immediately following his 
election as president, are to promote 
a proper balance between the con- 
sumer interest and the interests of 
labor, agriculture and industry. He 
said that “there are currently many 
points at which these interests ap- 
pear to conflict, and out of this seem- 
ing conflict proposals are constantly 
being brought forward, not all of 
which would seem to be in the public 
interest. It is our belief that a more 
general understanding of the facts 
will harmonize many such conflicts, 
encourage co-operation, and estab- 
lish public interest as paramount. It 
is our intention to use every agency 
of popular education to drive home 
certain basic economic truths con- 
cerning which there can be no con- 
troversy.” 


Kotex Belt Is 


5 & 10 Package 
Contest Winner 


New York, Jan. 12.—-The Kotex 
belt, product of International Cellu- 
cotton Products Company, was 
ranked first in the Syndicate Store 
Merchandiser’s annual “5 & 10” con- 
test as the best package introduced 
to variety syndicate stores in 1937, 
it was announced today. The Kotex 
belt was selected on the basis of its 
novel shape, high merchandise visi- 
bility, sanitary put-up, low cost of 
production and effectiveness in mass 
display. 

Judges included Miss P. Schultz, 
consumer study department, W. T. 
Grant Company; Mrs. Polly Pettit, 
New York School of Display, and 
Martin Ullman, design consultant. 

Dew nail polish, manufactured by 
Dew Cosmetics, Inc., received second 
place for its unusual shape of bottle 
and economy of labeling. Chic nail 
polish, made by Fort Orange Chemi- 
cal Company, ranked third for its 
merchandising idea of attaching to 
the bottle a finger-nail like tab under 
which the customer inserts her nail 
for shade comparison. 


CBS Forms Educational 
Group to Guide Series 


Columbia Broadcasting System has 
announced the formation of an Adult 
Sducation Board under whose guid- 
ance it will launch a series of educa- 
tional programs in evening hours 
definitely reserved for that purpose. 
The board, headed by Dr. Lyman 
Bryson, and composed of educators 
and publicists, will meet in New 
York on Jan. 17 and 18. 

Among members of the board are 
William Benton, formerly chairman 
of Benton & Bowles, New York, now 
vice-president, University of Chi- 
cago; Henry R. Luce, editor and pub- 
lisher, Time, Fortune and Life; and 
William Allen White, editor and pub- 
lisher, Emporia Gazette. 


TWA Names Holmes, 
Plans ’38 Campaign 
Harold Holmes, well Known in 
aviation advertising circles, has been 
appointed advertising manager for 
Transcontinental & Western § Air, 
Ine., Kansas City, Mo. Previous as- 
sociations of Mr. Holmes include 
Ryan Airlines, Ryan-Mahoney Air- 
craft Corporation and Prudden Air- 
craft Company. He succeeds John 
LoBuono, who has resigned after two 
years of service to join a Los An- 
geles advertising agency. 


“Graphic Arts’? Absorbs 


“Printing Industry” 


Printing Industry, Springfield, I11., 
has been purchased by Graphic Arts 
Monthly, Chicago. 

The combined publications will ap- 
pear with the January issue. 


Coutant Rejoins P&R 


Frank R. Coutant, American Mar- 
keting Association president who 
moved to Brown & Tarcher, Inc., New 
York, a year ago, will rejoin Pedlar 
& Ryan, Inc., New York, Jan. 17, as 
research director. 


IODENT PICKS 
NO. 2 PRODUCT 
FOR "38 STRESS 


(Continued from Page 1) 
ern Magazines, Pictorial Review, Red- 
book, The Saturday Evening Post, 
Time, True Story and Woman’s Home 
Companion. 

Wealer-co-operative newspaper copy 
also may be used later in the year, 
company executives said. 

The emphasis on one of the two 
dental products is a distinct depar- 
ture in Iodent promotion and may 
presage expanded efforts on the part 
of the company to educate the con- 
sumer further on choosing between 
the two products. Heretofore the 
consumers have been using mirrors 
and determining for themselves 
whether their teeth are hard or easy 
to clean, and thence whether they 


The obvious problem of determin- 
ing demand variance between the two 


lem at all, company executives said. 
While no figures have been revealed 
showing the relative sales position of 
the two products, executives of the 
company said that the demand ratio 
has remained surprisingly constant. 
Emphasis in a long range program 
on one of the products represents 
the first effort by the company to 
guide this ratio. 

Vanderbie & Rubens, Inc., Chicago, 
is the agency in charge. 


To “Electrical Dealer’ , 


Roland Cole, formerly consultant 
to manufacturers on merchandising 
and sales promotion plans, has been 
named editor of Electrical Dealer, 
Chicago, succeeding Stanley A. Den- 
nis, resigned. 


Hubbell Moves 
Hubbell Advertising Agency, Inc., 
Cleveland, has moved to larger quar- 
ters on the 10th floor of Carnegie 
Hall. 


should use the No. 1 or No. 2 product. 


products, however, has been no prob- |: 


{Don't Be Odd, 


Tatham Advises 
His Confreres 


Chicago, Jan. 12. — The mystery 
and glamour should be eliminated 
from advertising, Arthur E. Tatham, 
advertising manager of Bauer & 
Black, and president, Chicago Feder- 
ated Advertising Club, told the Chi- 
cago Advertising Managers Club last 
night. 

Too many people have the idea 
that advertising managers are ec- 
centric, Mr. Tatham said. This mis- 
conception is often created by those 
immediately concerned, who are 
sometimes fond of rolling off cost 
figures which, to the uninitiated, rep- 
resent staggering sums. 

Mr. Tatham took the attitude that 
the chief task of the modern adver- 
tising manager is in administration, 
and that he must refrain from exer- 
cising his own writing urge in favor 
of concentrating on his main assign- 
ment. Specialists should be placed 
in charge of each phase of advertis- 
ing, and the manager’s job is to keep 
the entire machine rolling smoothly. 
Mr. Tatham said that the stream- 
lined model of advertising manager 
is free from any personal vainglory, 
and devotes his efforts to making 
money for the company which pays 
his salary. He emphasized the im- 
portance of distributing timely and 
valuable information to subordinates, 
so that they can keep the “feel” of 
their work. 


Orange Show March 17 


The National Orange Show, sched- 
uled for San Bernardino, Cal., Mareh 
17-27, plans an increased appropria- 
tion this year which will inelude 
newspaper, magazine, poster and 
radio advertising. Chet Crank, Ine., 
is in charge of publicity and adver- 
tising for the event. 


New Four A’s Member 


John Falkner Arndt & Co., Ine., : 


Philadelphia, has been admitted to 
membership in the American Asso- 


{¢iation of Advertising Agencies. 
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NEWS 


copies, NOW. 


KAUFMANN 


FLASH. 


iN 


As 


ILLUSTRATION LIBRARY 
NOW IN TWO VOLUMES! 


Copies of Volume | are on the desks of hundreds of Advertising’s keenest. 
Now a companion volume—No. 2, is ready. 


Two large volumes—a total of 206 pages—-over 1700 photographic subjects— 
chosen from thousands of stock prints in our reserve files—worth having 
just to mull over—but, better than that, a literally bottomless well of bril- 
liant, compulsive ideas—yours practically for the asking. 


We will send you both volumes and invoice you $5.00; but on your first 
order for $10.00 or more, this amount will be refunded. 


Write for your 


& FABRY;CO. 


Commercial Illustrative Photographers 
425 South Wabash Ave., CHICAGO; HARrison 3135 
106 West 43rd. Street. NEW YORK: Phone, Bryant 9-6682 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 
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Audit Bureau 
of Radio Has 
An Extra ‘B’ 


Atlantic City, Jan. 13.—Plans for 
an ABBC of radio were unfolded here 
today by William H. Appleby, vice- 
president of Appleby & Appleby. Mr. 
Appleby has plunged in where the 
Joint Committee on Radio Research 
fears to tread with formation of the 
Audit Bureau of Broadcasting Covy- 
erage. 

Coverage audits for all 
will be standardized, based upon a 
combination of two yardsticks, Mr. 
Appleby said. The first is field in- 
tensity, with 0.5 mv/m (millivolts 
per meter) above noise levels as the 
yardstick which will determine cov- 
erage, and the second is a survey to 
determine the number of listeners 
within this area. 

Mr. Appleby scorns listening habit 
and program popularity studies, and 
will confine work of the ABBC toa 
physical measurement of properties 
of radio stations, he said. 


stations 


Branham Represents 
West Virginia Chain 

West Virginia Network has placed 
its national representation with the 
Branham Company, newspaper and 
radio organization. The stations are 
WCHS, Charleston; WPAR, Parkers- 
burg, and WBLK, Clarksburg. 

Branham Company entered the 
radio field two years ago and now 
represents 10 stations. 


Plough Appoints 

Plough Sales Corporation, Mem- 
phis, has appointed Compania Mennen 
de Cuba, Havana, as sales represent- 
ative in Cuba. Sales and advertising 
will be directed by R. R. Diaz, Plough 
export manager, and Oliver Shaw, 
foreign sales manager of The Men- 
nen Company, Newark, N. J. 


Increases 1938 Budget 


Benson & Hedges, New York, will 
increase the advertising appropria- 
tion for Virginia Rounds cigarets this 
year because of its sales record in 
1937. Sunday rotogravure and class 
magazines will be used. Paris & 
Peart, New York, is the agency. 


To Represent WLS 


Radio Station WLS, Chicago, has 
placed its national representation 
with International Radio Sales, the 
Hearst organization which recently 
decided to expand operations beyond 
Hearst stations. The change is ef- 
fective Feb. 1. 


“Tribune” Appoints 
The Tribune, Scranton, Pa., has ap- 
pointed Story, Brooks & Finley, Inc., 
as national advertising representa- 
tive. 


Lue in New Post 


Merald Lue, formerly Cleveland 
representative of Time, has been 
named sales manager of Sound Pic- 
tures Corporation, Cleveland. 


COLLINS. 
MILLER & 
HUTCHINGS 
ING. 


PHOTO-ENGRAVERS 
IN CHICAGO 


RETAIL VOLUME 
DECLINES 2.47% 
FOR PAST WEEK 


Chicago, Jan. 14.—For the second 
week of this year, ending Jan. 8, 
retail display advertising dipped 
slightly to 2.4 per cent below the 
corresponding week of last year, 
according to the ADVERTISING AGE 
Index of Retail Activity. 

This Index, which measures retail 
display advertising in 79 major mar- 
kets shows a total of 17,651,267 lines 
for the period reported against 
18,077,490 lines for the compared 
week of 1937, a decrease of 426,223 
lines. 

Through the first 
this year, the Index 
total of 31,067,252 lines against 
31,627,545 lines for the correspond- 
ing period of last year, a decline of 
560,293 lines or 1.8 per cent. A gain 
of 0.5 per cent is shown for the first 
two weeks of 1938 compared with the 
corresponding period of 1936. 

Cumulative figures for the years 
1936, 1937, and 1938 are now shown 
in the Index and will be carried 
regularly hereafter. 

A study of the individual lineage 
figures for each city included in this 
Index, shown in the tabulation ap- 
pearing elsewhere on this page, will 
reveal some wide variations in per- 
centage of gains or losses over last 
year due to the short period covered. 
After the first several weeks are 
passed the figures should level off 
into more normal comparisons. 


Advertisers 
Best Pickers 
in Appeal Test 


two weeks of 
cities show a 


New York, Jan. 13.—Advertising 
executives just topped agency men in 
their ability to evaluate the appeal 
of six human interest problems pro- 
pounded recently by True Story in 
connection with its book, “How to 
Get People Excited.” <A total of 3,642 
advertising men participated in the 
contest which was promoted through 
ADVERTISING AGE and other business 
papers, 

The final tabulation of answers 
showed that advertisers were 63 per 
cent correct while agency men hit the 
mark to the extent of 62.7 per cent. 
Media representatives took show 
with 61.8 per cent. First 10 places 
were captured by the following: 

L. D. Milligan, Blackett-Sample- 
Hummert, Inc., Chicago; E. C. Ben- 
nett, McCann-Erickson, Inc., New 
York; Sam Thompson, Malted Milk 
Division, Borden Company, New 
York; Sells Stites, Keelor & Stites, 
Cincinnati; J. T. Tattersfield, McJun- 
kin Advertising Company, Chicago; 
KE. J. Banvart, Blackett-Sample-Hum- 
mert; R. V. Beucus, advertising man- 
ager, Andrew Jergens Company, Cin- 
cinnati; Robert Tinsman, president, 
Federal Advertising Agency, Inc., 
New York; Marvin M. Rush, advertis- 
ing manager, Battle Creek Food Com- 
pany, Battle Creek, Mich. 


Samuel Opens Agency 

Edward J. Samuel has resigned 
as commercial manager of WMAS, 
Springfield, Mass., to open an adver- 
tising agency in Springfield. Mr. 
Samuel was formerly advertising 
manager of Fisk Rubber Company, 
and at one time was with Goodyear 
Rubber Company as British sales 
manager in London. 


Schloss Buys Plante 


Schloss Poster Advertising Com- 
pany, Charlotte, N. C., has purchased 
the poster plants of Carolina Outdoor 
Advertising Company in Charlotte, 
Hamlet, Monroe, Pineville, Rocking- 
ham,’ Wilmington, N. C., and Fort 
Mill, S. C. 


“Journal” to Jessop 
Akron Reacon Journal, Akron, O., 
has appointed the Jessop Advertis- 
ing Company, Akron, to handle its 
account. 


Index of Retail Activity in 79 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


% Gain % Gain 
2-Week 2-Week 2-Week or Loss or Loss 

Period Period Period 1938 1935 Week Week % Gain 

Ended Ended Ended over over Ended Ended or 

City Jan. 11, 1936 Jan. 9, 1937 Jan. 8, 1938 1936 1937 Jan. 9,1937 Jan. 8, 1938 Loss 
mere, Gh. ws eeenne are 454,433 478,490 367,486 —19.1 —23.2 264,878 181,888 —414 
Altoona, a cuievseene 180,110 198,821 158,725 —11.9 —20.2 118,258 85,883 —27.4 
ree Ce fhe eves 380,030 391,202 463,274 + 21.9 +18.4 203,238 253,414 + 24.7 
Baltimore, Md. ........ 678,259 689,486 624,406 —7.9 —9.4 109,428 377,175 —7.9 
3irmingham, Ala. ..... 338,842 364,616 428,596 + 26.5 +16.5 179,704 203,000 +1 2.9 
Os MS sy 5sa ene 744,233 697,712 118,002 = +29 412,906 443,630 +7.4 
vay coleng i” See 263,620 238,672 288,848 + 9.6 + 21.0 127,736 166,236 + 30.1 
ee Oe Ee. goces ue es 412,112 454,146 486,836 +18.1 +7.2 277,144 298,032 +7.5 
OS a Serer ree 113,786 145,548 103,377 —9.2 —32.6 91,810 55,520 —39.5 
Cedar Rapids, la. ...... 138,796 153,832 146,678 + 5.7 —4.7 86,324 84,952 —1.6 
Chattanooga, Tenn. .... 195,993 - 234,060 206,237 +5.2 —11.9 117,448 108,874 —7.3 
Chicago, iil erry ey 934,268 922,469 913,436 —2,2 —0.9 549,972 543,302 —1.2 
Crores. Oy oo ccc wwe 565,670 §26,153 514,436 —9.1 —2.3 289,958 303,903 +4.8 
3 639,268 664,867 667,016 +-4.3 + 0.3 389,416 401,966 +3 : 
Pees, DO i cscccsics s00068 che .»eihee : enn 235,113 228,775 —2.7 
i i ickaveveds 693,878 658,105 678,174 —2.3 +30 373,778 360,946 —3.4 
SS erie 460,124 460,586 431,984 —6.1 -6.2 274,232 263,662 —3.9 
Denver, Colo. .......... 383,592 367,685 103,905 +5.3 +9.9 151,140 170,305 = +:12.7 
Des Moines, Ia. ........ 207,509 191,298 198,202 —4.5 +3.6 113,108 114,905 +1.6 
Detroit, Mich, ......... 625,545 654,378 596,333 —4.7 —89 376,107 353,999 —5.9 
Pee TO 6cchscces 86 aches aioe er aes SEE 156,814 162,498 +3.6 
gs $a Sai arate cae 190,260 227,402 279,748 +47.0 + 23.0 126,644 145,726 +15.1 
Evansville, Ind. ....... 377,062 386,554 148,952 +19.1 + 16.1 204,722 252,672 +- 23.4 
Fall River, Mass. ...... 108,401 103,299 97,519 —10.0 —i.6 49,004 47,535 —3.0 
| i eee Aa 235,230 318,094 283,556 —15.4 —10.9 137,928 134,316 —2.6 
Fort Wayne, Ind. ...... 327,341 $29,693 «$36,252 + 2.7 +1.9 188,853 200,690 +6.3 
Gary, Ind. Ree ee rp 186,279 212,482 192,474 +3.3 —9.4 147,678 115,889 —21.5 
Grand Rapids, Mich. ... 310,562 329,840 298,760 3.8 —9.4 178,514 162,414 —9.0 
Greenville, 8. C. .....6: 122,472 197,915 197,596 +61.3 —0.2 101,011 95,326 —5.6 
ree oe 175,104 494,606 523,810 +10.3 +5.9 252,392 280,224 : +11.0 
Indianapolis, Ind. ...... 560,760 576,121 593,040 + 5.8 + 2.9 318,822 331,408 +3.9 
Jacksonville, Fla. ...... 243,236 301,518 282,408 +16.1 —6.3 173,726 135,842 —21.8 
Jersey City, N. J. 61,609 56,436 62,704 +1.8 +11.1 33,830 35,904 +6.1 
Kansas City, Kans. 71,812 78,610 127,351 +77.3 + 62.0 42,070 91,511 +117.5 
Knoxville, Tenn. ...... 324,772 271,278 313,894 —3.4 + 15.7 147,126 153,300 + 4.2 
Little Rock, Ark. ...... 268,216 272,440 - 274,666 + 6.4 +0.8 132,398 133,840 +1.1 
eee re 753,416 768,810 Sineats + 2.0 443,408 451,204 +1.8 
FO eee eee 292,264 260,288 227,108 —22.3 —12.8 161,140 131,460 -—18.4 
Manchester, ee Sa 101,972 89,542 118,440 +16.1 + 32.3 51,768 66,512 + 28.5 
Memphis, Tenn. ....... 355,418 384,93 389,004 +9.4 +1.1 210,588 189,266 —10.1 
Milwaukee, Wis. ...... 249,103 567,817 579,214 +132.5 + 2.0 317,722 313,733 —1.3 
Minneapolis, Minn. .. 584,689 584,239 507,671 —13.2 . 13.1 300,062 281,946 —6.0 
Moline-Rock Island .. 374,360 384,048 437,990 +17.0 +14.0 139,734 146,986 +5.2 
New Bedford, Mass. 127,456 121,100 125,328 —1.7 +3.5 67,130 69,356 + 3.3 
New Haven, Conn. .... = eeeees 312,410 321,664 a +2.9 170,576 168,154 —1.4 
New Orleans, La. ...... 653,787 645,200 593,626 —9.2 —8.0 370,757 332,758 —10.3 
‘Hew York, N. T....;5. 2,026,549 2,059,121 1,967,481 —2.9 —4.6 1,244,952 1,174,409 —5.7 
Srreomiyn, HM. Ti. ecss 200,589 233,995 150,415 —25.0 35.7 135,022 86,927 —35.6 
PIOPEOEN, VR. vvcccceces 320,698 290,920 282,380 —11.9 —2.9 145,600 150,920 +3.7 
2 >’ Se 209,382 218,554 214,805 + 2.6 —1.7 118,069 137,340 + 16.38 
Oklahoma City, Okla. 353,710 361,592 396,130 +12.0 + 9.6 191,716 194,936 +1.7 
a re 327,323 343,718 342,153 +4.5 —0.5 182,308 203,455 +11.6 
Philadelphia, Pa. ...... 939,582 944,823 874,931 —6.9 —7.4 535,447 519,159 —3.1 
Proenix, Arig. ....... 249,606 247,702 293,216 +17.5 +18.4 125,300 153,202 +22.3 
Pecemeenk, FR. « cwccc ccs 732,130 704,984 691,180 —5.6 —1.9 442,120 $25,656 —3.7 
POrtiInnGg, Ore, ..cisees 356,384 433,104 395,566 +11.0 —8.7 235,760 222,306 5.7 
Providence, BR. 1, . ses 435,179 422,305 396,392 —8.9 —6.1 230,454 205,535 —10.8 
Rem@ing, Fe. «...05665. 257,782 298,228 289,940 +12.5 —2.8 170,926 159,558 —6.7 
po a ee 378,112 372,288 347,452 —8.1 —6.7 219,562 203,686 —%7.2 
§Rochester, N. Y....... 597,738 583,985 475,764 —20.4 —18.5 323,269 264,396 —18,.2 
Sacramento, Cal. ...... 345,871 320,026 288,316 —16.7 —9.9 164,948 145,348 —11.9 
San Antonio, Tex. ..... 231,952 248,836 233,472 +0.7 —6.2 129,808 122,111 —5.9 
San Diego, Cal. ....... 562,142 452,802 430,150 —23.5 —5.0 279,608 255,122 —8.8 
San Francisco, Cal, 480,521 464,138 484,753 +0.9 + 4.4 254,681 269,082 + 5.7 
Seattle, Wash. ........ 364,150 342,874 303,520 —16.7 ——11.5 162,414 159,460 —1.8 
South Bend, Ind. ...... 258,493 330,183 271,145 +4.9 —17.9 181,581 150,662 —17.0 
Spokane, Wash. ....... 254,520 283,458 253,246 —0.5 —10.7 150,920 134,288 —11.0 
ie. Me, BO. ace c cass 528,135 613,150 575,895 + 9.0 —6.1 359,800 322,570 —10.4 
St. Paul, Minn. ......+. 490,247 434,466 472,200 —3.7 +8.7 237,963 279,011 +17.2 
myracuee, Bi. FY. wc ccc 315,554 314,835 290,941 —7.8 —7.6 198,453 175,777 —11.4 
*Tacoma, Wash. ...:.. 167,814 228,066 205,870 +22.7 9,7 125,216 110,586 —11.7 
7 A See 314,624 177,324 244,356 —22.3 +37.8 93,016 103,418 +11.2 
PR UM Cr hacia ee lelle 377,683 413,845 395,637 +4.8 —4.4 242,982 223,664 —7.9 
Toronto, Ont., Can. 615,219 558,079 521,180 —15.3 —6.6 352,417 290,707 —17.5 
2) et Sek Sere 109,410 124,250 103,726 —5.2 —16.5 72,674 50,722 —30.2 
2 | a eer 294,980 300,160 338,548 +14.5 +12.8 155,330 167,664 +7.9 
Weentngron, D. C. ..... 1,111,781 1,175,049 1,106,927 —0.4 —5.8 609,517 597,404 —2.0 
Worcester, Mass. ...... 349,692 342,958 408,587 +16.8 +19.1 210,133 220,808 +65.1 
Foungastewn, ©. ....065 175,889 236,323 243,442 +38.4 + 3.0 129,409 140,546 + 8.6 
SO a eg ee 29,835,474 31,627,545 31,067,252 + 0.5 —1.8 18,077,490 17,651,267 —2.4 


+New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 


Give “American Weekly,” 
“Comic Weekly” Figures 


Circulation figures for The Ameri- 
can Weekly and Comic Weekly, 
quoted in the advertisement of Met- 
ropolitan Weekly in the Jan. 10 issue 
of ADVERTISING AGE, based on ABC 
statements dated Sept. 30, 1937, have 
been questioned, due to the omission 
in those figures of the circulations 
of the Rochester American and 
Omaha Bee-News. 

The circulation of The American 
Weekly as of Sept. 30, 1937, was 
5,718,122. This figure, as reported by 
Standard Rate & Data Service, in- 
cludes 40,705, one-half of the net paid 
circulation shown on the March 31, 
1937, ABC publisher’s statement of 
the Rochester American,  discon- 
tinued July 1, 1987. The figure used 
for the Omaha Bee-News, discon- 
tinued on Sept. 28, 1937, was 117,454, 
shown by the ABC publisher’s state- 
ment Sept. 30, 1937. 

Effective Jan. 2, 1938, The Ameri- 
can Weekly is being distributed 
through six additional non-Hearst 
Sunday newspapers with a combined 
circulation, according to Sept. 30, 
19387, ABC publisher’s statements, of 
982,972. 

The of Comic 


circulation the 


Weekly Sept. 30, 1937, was 5,718,122, 
including the circulations of the 
Rochester American and the Omaha 
Bee-News on the basis given above 
for The American Weekly. 


Blair Expands Staff 


Richard D. Buckley, formerly New 
York manager for William G. Ram- 
beau Company, radio representative, 
and William H. Weldon, formerly on 
the sales staff of Station WOR, have 
joined the New York office of John 
Blair & Co., radio representative. 


Gile Joins Chamberlin 


Chester A. Gile, president of the 
Twin City Direct Mail Advertising 
Association, has been appointed di- 
rect mail counselor and account 
executive for Harold S. Chamberlin 
Advertising Agency, Saint Paul, 
Minn. 


Blevin Joins McGillvra 


James Blevin has become Chicago 
manager for Joseph Hershey Mce- 
Gillvra, radio representatives, coming 
from N. W. Ayer & Son, New York. 
He succeeds George Besse, who re- 
signed because of illness. 


Page-Wood Leaves C-E 


Gerald Page-Wood has resigned as 
vice-president in the Chicago office of 
Campbell-Ewald Company, a post he 
has held for the past year. Mr. Page- 
Wood has been active in Chicago ad- 
vertising since 1913 when he joined 
Erwin, Wasey & Co., Ltd. In later 
years he had also served as vice 
president with Roche, Williams & 
Cunnyngham, Inc. 


LARGE MAILING SERVICE 


Specializing in quantity production .. - 
Ask for quotations that will save you a 
lot of money .. . 


NOVELTY LETTER SERVICE 
STuy. 9-7211 38 W. 24th St., N. Y.C. 


DISPLAYS 
Designers & Builders 
CONVENTION -EXHIBITS 
WINDOW, INTERIOR & TRAVELING DISPLAYS 


eee 
ADVERTISER’S DISPLAY STUDIOS 
825 Se. Wabash Ave. - Chicago, lll.-Webster 4236 
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ADVERTISING AGE 


EDWARD R. SHAW. 
PUBLISHER, ABC 
LEADER, TAKEN 


(Continued from Page 1) 


tle for the highest standards in in- 
dustrial publishing. 


McGraw Was Teacher 


He was born in 1870, and went to 
school at Corfu. One of his teachers 
was James H. McGraw, Sr., under 
whom he later began his advertising 
career. After a short connection 
with the McGraw publications, he 
represented a carriage trade publi- 
cation in Cleveland. He returned to 
the industrial field in 1903, when he 
became New York representative of 
The Engineer, later merged with 
Power. 

In 1908 he and Arthur L. Rice pur- 
chased Practical Engineer, Philadel- 
phia, moving it to Chicago. They 
formed the Technical Publishing 
Company, with Mr. Shaw as presi- 
dent and Mr. Rice as treasurer and 
editor. The name of the publication 
was changed shortly thereafter to 
Power Plant Engineering. 

Mr. Shaw was active in organiza- 
tion work, and was a past president 
of the Associated Business Papers, 
Ine. 


ABP Tendered Testimonial 


A testimonial was presented to 
him by the ABP at its 1937 conven- 
tion, in recognition of his excep- 
tional services, the presentation 
being made by telephone, as he was 
ill in Chicago at that time. He was 
also a past president of the Chicago 
Business Papers Association. 

Mr. Shaw was a director of the 
ABC, representing the business paper 
field, for many years, and also served 
as treasurer of the bureau during 
most of its existence. With the late 
Russell T. Gray, Chicago industrial 
agency man, he founded the Engi- 
neering Advertisers Association of 
Chicago. 

He was a member of the Union 
League Club of Chicago. His favor- 
ite sport was horseback riding, and 
he won many prizes for his saddle 
horses, which he himself rode in the 


_ show ring. 


The publisher is survived by his 
widow and two sisters, Mrs. Charles 
Sumner, Corfu, N. Y., and Mrs. Cal- 
vin Wright, Albany, N. Y. 


THOMSON PAYS TRIBUTE 
New York, Jan, 13.—P. L. Thom- 


son, chairman of the board of the 


ABC and public relations director of 
Western Electric Company, said to- 
day: 

“Ed Shaw, pioneer in business 
journalism, lived up to his ideals of 


' honest service to his readers and his 
| advertisers, 
respect of both and recognized lead- 


and thus earned the 


ership in the publishing world. For 
23 years he served the ABC as a 
director and for nearly 20 years as 
the treasurer. 

“Always high-principled, he was a 
vigorous defender of the ideals for 
which the bureau has stood, and he 
save unselfishly of his time and 
*xperience in guiding its affairs and 
Promoting its welfare. No directors’ 
meeting was complete without the 
Presence of genial Ed Shaw, for he 
illowed nothing to interfere with his 


~ WBNX" 


VOOO warts pay ano Nicut 


responsibilities toward the bureau. 
We shall miss him—valiant defender 
that he was for what he believed to 
be right. And we shall miss him as 
our friend.” 


HELPED OTHERS SUCCEED 
New York, Jan. 13—H. Judd 


Payne, executive vice-president of 
Associated Business Papers, Inc., 
said today: 


“Publisher friends of E. R. Shaw, 
and they were legion, feel a deep 
sense of loss in the passing of this 
man who stood for the highest and 
best principles and practices in the 
business he served so well for so 
many years. His unselfish devotion 
to co-operative enterprise whereever 
he saw an opportunity for construc- 
tive accomplishment extended Mr. 
Shaw's influence over a wide area. 

“As a friendly counselor to those 
engaged in business publishing, Mr. 
Shaw gave freely of his own time 
that others might succeed. As a 
citizen he likewise was steadfast in 
clinging to high ideals. In the pass- 
ing of Mr. Shaw, those engaged in 
organized advertising and publish- 
ing have lost the staunch friend and 
faithful ally.” 


FOUGHT FOR FAIRNESS 

Chicago, Jan. 13.—O. C. Harn, 
managing director of the ABC, de- 
clared today: 

“The passing of E. R. Shaw, while 
not without warning to us who have 
kept in touch with him during his 
recent months of suffering, is a 
shock which no preparation can min- 
imize. 

“I knew him as a sturdy, even 
militant fighter for fairness and jus- 
tice in relations between advertiser 
and publisher as administered by the 
ABC board, of which he was a mem- 
ber almost throughout the entire his- 
tory of the bureau. His interest was 
not confined to his own constituents, 
the business paper publishers. As a 
director, he looked upon himself as 
the representative of all publisher, 
all advertiser, and all agency mem- 
‘ers. Every member of the bureau 
has lost a good friend and represen- 
tative.” 


H. S. CALVERT DEAD 

Elyria, O., Jan. 10.— Harry Scott 
Calvert, vice-president in charge of 
the Elyria division of the Pfaudler 
Company, Rochester, N. Y., died last 
week after six months’ illness. He 
was 65 years old. 

Mr. Calvert was president of Elyria 
Enameled Products Company when it 
merged with Pfaudler in 1924. Noted 
for his interest in product research 
and development, he was president 
of the Dairy and Ice Cream Ma- 
chinery & Supplies Association. 


WWL Increases Power 


Station WWL, New Orleans, has 
been authorized by the Federal Com- 
munications Commission to construct 
a new transmitter, increasing its 
power from 10,000 watts to 50,000 
watts on 850 kilocycles. The new 
transmitter will go into operation 
July 1. CBS has issued new rates to 
supersede those on rate card no. 23. 


Rogers Gets Post 


with Hearst Radio 


Naylor Rogers has been appointed 
Chicago manager of International Ra- 
dio Sales, successor to Hearst Radio, 
Inc. He was formerly with Station 
KNX, Hollywood. 

Mr. Rogers succeeds Homer Hogan, 
veteran of the radio industry. 


New Rate Cards Issued 


The Globe and Mail, Toronto, has 
issued new rates cards for both na- 
tional and local advertising, follow- 
ing installation of new presses and 
an increase in page size to 308 lines 
from 208. The new cards specify 
that comic strip copy must appear 
on the bottom of the comics page and 
must be topped with the heading 
“Advertisement.” 


One to Metropolitan 


Co-operative Handcrafts, Ince., 
Puerto Rico, a government subsidized 
organization representing native 
groups of skilled needleworkers, has 
appointed Metropolitan Advertising 
Company, New York, to handle its 
advertising. Newspapers, direct mail 
and business papers will be used. 
Bela St. George, Jr., is account ex- 
ecutive. 


‘TLLEGIBLE’ ART 
GIVES SYLVANIA 
PRIME HEADACHE 


Incidant Emphasizes Need of 
Minute Copy Scrutiny 


Emporium, Pa., Jan. 13.—One of 
the strangest situations which ever 
developed in the advertising business, 
and one which lends forceful point 
to the “you-can’t- be-too- careful” 
school of thought, is outlined in the 
following statement appearing in Hy- 
grade Sylvania Corporation’s house 
organ this week over the signature 
of B. G. Erskine, president: 

“A most unfortunate thing, of 
which you may or may not know, 
has occurred. An advertisement of 
our Tube Division appearing in the 
current issues of QST, Radio News, 


contains in a semi-concealed state 
certain coarse and offensive phrases. 

“In this advertisement there is a 
cut of what purports to be a news- 
paper containing certain body text 
which was supposed to be illegible 
and meaningless. The rough layout 
of this advertisement, which was 
prepared by our advertising agency, 
Cecil, Warwick & Legler, was sub- 
mitted to the S. W. Benson Studios, 
a commercial art firm, for finished 
lettering and drawing. This art firm 
delegated the werk to a free lance 
artist. As to just what happened we 
can not be certain, although we have 
a letter from Mr. S. W. Benson, pres- 
ident of the art firm, in which he 
assumes entire responsibility for the 
act that was committed. The letter- 
ing, whosever it is, is obviously 
the work of an unbalanced mind or 
the result of a perverted sense of 
humor. 


Microscope Tells All 


“Every one who subsequently 
handled this advertisement as _ it 
went through the various stages of 
engraving, proving and final print- 
ing of the publications failed to note 
that the supposedly illegible type, 
when placed under a microscope, re- 
vealed the questionable material re- 
ferred to. 

“To our own organization and to 
our thousands of friends and ac- 
quaintances in this industry it is 
unthinkable that our company could 
possibly have had any conscious part 
in such a deplorable incident, and 
we feel that this explanation should 
make the whole situation clear in the 
mind of anyone whom it reaches. 

“The matter has already been 
called to the attention of the United 
States Attorney for the District of 
New York, and to the attention of 
the Inspector in Charge of the Gen- 
eral Post Office in New York City, 
who now has all the circumstances 
under investigation. Any  subse- 
quent developments having to do 
with the results of the investigation 
being conducted by the Post Office 
Department will be announced to 
you. 

“We realize, in making this state- 
ment, that we may be bringing the 
matter tothe attention of many who 
otherwise would not have been ad- 
vised of it; however, we feel that 
complete candidness is called for and 
we feel confident that our good faith 
will be unquestioned and our good 
will unimpaired.” 

The copy in question occupies frac- 
tional-page space, and the art work 
which is causing the furor takes less 
than two inches total space at the 
top of the column, the objectionable 
matter occupying less than one-half 
inch in depth. 


Senate O. K.’s Auto 


Sales Practices Quiz 


The Senate interstate commerce 
committee has approved a joint reso- 
lution authorizing an investigation 
by the Federal Trade Commission of 
“unethical and unfair” practices al- 


legedly used by some automobile 
manufacturers to stimulate sales. 


Radio Craft and Service magazines. 


Curiosity Appeal 
Scores for Hudson 
Detroit, Jan. 14.—The pull- 


ing power of curiosity appeal 
copy was demonstrated today 


as W. A. James, advertising 
manager, Hudson Motor Car 
Company, disclosed that the 


198-line “blind” advertisement, 
inserted in newspapers of 126 
cities recently on Hudson’s 
new car, pulled 21,457 replies 
within the first 72 hours of its 
appearance, 

Mr. James also disclosed 
that Hudson had spent approx- 
imately 46 million dollars in 


newspaper advertising during 
its career. Of the 21,457 re- 
plies first received on the 


“blind” copy, he added, 3,252 
were from automobile dealers 
not connected with the Hudson 
organization. Brooke, Smith & 
French, Ine., Detroit, is the 
Hudson agency. 


Name Campbell-Ewald 

The National Live Stock and Meat 
Board has placed its advertising ac- 
count with Campbell-Ewald Com- 
pany, Chicago. Radio will be used. 
Kenway Venetian Blind Company, 
Galesburg, Ill., has also appointed 
the agency to handle its account. 


Salmon to Outdoor 
W. Gifford Salmon, formerly with 
Foster & Kleiser Company, New York, 
has joined Outdoor Advertising, Inc., 
New York, as sales representative. 


Proprietary Committee 


Changes Location 


Activities of the Proprietary Asso- 
ciation’s advisory committee on ad- 
vertising have been transferred from 
New York to general association of- 
fices in Washington, D. C. 

The New York office will be con- 
tinued, however, as headquarters of 
the public relations committee, with 
Earle A. Meyer, public relations di- 
rector for the group, in charge. 


NBC Adds WBRE 


Beginning Jan. 30, WBRE, Wilkes- 
Barre, Pa., will become an NBC out- 
let available to advertisers using 
either the basic Red or basic Blue 
networks. Louis G. Baltimore is 
owner. 


Sproat Changes Name 


W. E. Sproat & Co., Advertising, 
Chicago, has changed its name to 
Sproat-Hirschmann-Sproat, the part- 
ners remaining the same. The agency 
has moved to 664 N. Michigan avenue, 
and the telephone number is Superior 
4845. 


Wander Press Moves 


Wander Press, New York, has 
moved to larger quarters at 240 W. 
40th street. The telephone number 
is Bryant 9-2860. 


Your Sales Problem! 


Don’t guess—it can be solved with 
Weick Market Research. For pub- 
lishers, advertising agencies and 
manufacturers. 


ARTHUR C. WEICK CO. 


Sales and Market Analysts . Chicago 


—each with its own staff, and each rendering sales-get- 
ting service to the merchandising field of San Antonio and 


its rich trade territory. 


13,725,166 


lines of paid advertising in 1937 


589, 


904 


lines more than in 1936 


7,265,32 


lines of local advertising, 


which is 


418,516 tre 2% 


2,304,63 


lines of national advertising, 
which is 


68,036 [ee i 56 


4,155,21 


lines of classified advertising, 


which is 


239,424 then in’iss6 


_ Again The Express and The Evening News have 
achieved a yearly gain of more than a half-million lines 
of paid advertising, as compared with 1936. 

The gain for 1936 over 1935 was 2,071,269 lines; for 
1935 over 1934, the gain was 114 million lines. 

These substantial gains year after year reflect the 
home circulation influence, among people who have the 


means to buy. 


; Express and Evening News circulation is circulation 
which gives the advertiser coverage of a great market. 


Sau Antonio Express 
SAN ANTONIO EVENING NEWS 


Jexas’ Foremost Hewspapers 
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ASK CONGRESS 
TO INVESTIGATE 
RADIO INDUSTRY 


Revival of Old Bills Sought 
by Representatives 


Washington, D. C., Jan. 12.—-A Con- 
gressional investigation of the broad- 
cast division of the Federal Commu- 
nications Commission was demanded 
this week by Congressmen Wiggles- 
worth, of Minnesota, and McFarlane, 
Texas, who charged that Frank R. 
MeNinch, recently appointed chair- 
man, has failed to make a start 
toward correction of alleged abuses 
in the radio field. At the same time, 
however, Congressman Woodrum, of 
Virginia, in charge of the appropria- 
tion for the FCC, expressed confi- 
dence that Chairman MeNinch will 
institute corrective measures if given 
enough time. 

The new outburst in the House of 
Representatives is regarded as sig- 
nificant because several inquisitorial 
resolutions and bills before Congress 
have been allowed to languish on the 
theory that changes in FCC person- 
nel would spur that organization to 
the desired action. 

While Congressman Wigglesworth 
has inserted in the Congressional 
Record of Jan. 6 a list of license as- 


COAL-HEAT 
The Steker Magazine 


Judged by any measure . . . editorial 
initiative and leadership, circulation, cover- 
age, er responsiveness, character and 

advertisers, typography and 
make-up, Coal-Heat stands out as the coal 
and stoker industries’ first choice. 


Ha pioneered and led the way in 
encouraging and developing the sale of sto 
k in featuring dustless coal and pro- 
moting the sale of better coal-h g. 
coal-treating and coal-burning equipment, 
Coal-Heat has won the confidence and 
respect of the entire coal and stoker in- 
dustries. 


Edited for a sales-minded group—the 
key merchandisers—Coal-Heat reaches the 
largest group of progressive coal and sto- 
ker dealers in the United States. 


Write for copy of Coal-Heat and infor- 
mation about the big new market for Coal- 
burning Equipment, Heating and Cooling 
Accessories. 


COAL-HEAT 
20 West Jackson Bivd. 
Chicago, Ill. 
Phone: Wabash 9464 


New York: 19 West 44th St. 
Phone: Murray Hill 2-6585 


CALAMITY CAPITAL 
am Y htt ses 


TO THE THIEF WHO SMASHED OUR 
WINDOW AND STOLE R COAT 


ow . ER 


Gus Meyer Company, Ltd., New Orleans, 

capitalized on the breaking of a window 

and theft of a coat last week with an 

open letter in large space newspaper 

copy, complimenting the thief on his 
good taste. 


signments for the year ending Dec. 
15, 1937, purporting to show that 
transfers of radio licenses involve 
payments far in excess of replace- 
ment value, both he and Congress: 
man McFarlane are eager for a Con- 
gressional study of the whole radio 
structure, from its beginning up‘ to 
the present. 

In the list made a part of the Con- 
gressional Record, Congressman Wig- 
glesworth cited the alleged transfer 
of Station KNX, Los Angeles, to 
Columbia Broadcasting System for 
$1,250,000, as compared with an ap- 
praised valuation of $63,000. He also 
charged that the FCC has ignored 
1,140 complaints against various 
radio stations. The FCC pointed out 
in rebuttal, however, that it put 357 
stations out of business during the 
12 months ended June 30, 19387, by 
the simple expedient of refusing to 
renew their licenses. 

Congressman McFarlane charged, 
among other things, that the FCC 
was on the verge of giving two fre- 
quencies now allotted to the Navy 
to one of the radio chains. While 
flaying the FCC for its alleged ineffi- 
ciency, he also paid his respects to 
the Federal Trade Commission, which 
he said had failed utterly to prevent 
unfair competition in the broadcast- 
ing field. 


Eppley Named Manager 


reorge E. Eppley, formerly chair- 
|man of National Conference of State 
/Liquor Administrators and of the 
|}Ohio Department of Liquor Control, 
j}has been appointed Ohio state man- 
|ager for Park & Tilford Import Cor- 
‘poration and Park & Tilford Distill- 
iers, Ine., New York. 


Complete 


SERVICE of 


The above reduced advertise- 
ment for Feltman & Curme was 
prepored entirely by Faithorn 


Y 
A, Under ONE Roof 
G 
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PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 


(1) Ad-Setting, (2) Engraving and (3) 


Printing — all under ONE roof... We think in 
terms of results... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 


farther distant? You can cut your costs, elimi- 


Always the Finest 
at Faithorn 
FINEST ENGRAVING 


FINEST TYPOGRAPHY 
FINEST PRINTING 


nate worry and save TIME, TROUBLE and MONEY 
by having Faithorn do the entire job ... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly is 
NOW...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 


ings—through every step of production. 


You can use one or all— 
just as you wish, but all 
ore here, ready to serve 


FAITHORN CORPORATION 


you... Speed, economy 


Ad-Setters - Engravers - Printers 


and satisfaction assured. 


504 Sherman St., Chicago - Wab. 7820 


DAY AND NIGHT SERVICE 


r 


CORPORATIONS’ 
INCOME REPORTS 
GIVEN PUBLICITY 


(Continued from Page 2) 


554,599; John Lee Tarleton, secre- 
ary, $54,599. 
Geyer, Cornell & Newell—B. B. 


yeyer, chairman, $66,125. 

Lennen & Mitchell—Philip W. Len- 
ien, president, $80,000. 

Ruthrauff & Ryan—F. B. Ryan, 
president, $50,000; W. B. Ruthrauff, 
vice-president and treasurer, $50,000. 

J. Walter Thompson Company— 
Stanley Resor, president, $90,020; 
Henry T. Stanton, vice-president and 
Western manager, $55,025. 

In the media field, Hearst Enter- 
prises, Inc., paid $78,243 to Rodney 
E. Boone, and $52,493 to J. R. 
Hearst. H. M. Bitner, general man- 
ager of Hearst Newspapers, had a 
salary of $64,890. Hearst Magazines, 
Inc., paid $53,310 to William Bige- 
low, editor. 


Edward Klauber, vice-president of 
Columbia Broadcasting System, en 
joyed a 1936 salary of $71,359. Lenox 
R. Lohr, president of Nationa 
Broadcasting System, drew $50,259 


Crowell Publishing Company paid 
$94,926 to President Thomas H 
Beck, $84,927 to Chairman Lee W. 
Maxwell, $60,031 to Vice-President 
Albert E. Winger, and $52,740 to 
Vice-President Gertrude B. Lane. 


Media Men Prosper 


William T. Dewart, president of 
the Frank A. Munsey Company, drew 
$50,961. Frank T. Hopkins, presi- 
dent, National Outdoor Advertising 
Bureau, had a salary of $60,160, and 
William A. Curley, editor-in-chief of 
the New York Evening Journal, drew 
$76,929. Howard Davis, business 
manager, New York Herald Tribune, 
had a salary of $56,160. The stipend 
of K. H. Fulton, president of Outdoor 
Advertising, Inc., was $74,883. 

Charles Price, branch manager for 


Periodical Publishers Service Bu- 
reau, had a salary of $67,013. Ed- 
ward Petry, radio representative, 
had a 19386 pay check of $53,750. 


Henri I. Christal, secretary-treasurer 
of Edward Petry & Co., drew $50,000, 
the same amount going to Edward E. 
Voynon, vice-president. 

Martin J. Quigley, president of 
Quigley Publishing Company, was 
rewarded with a salary of $68,058. 
Readers Digest Association, which is 
not concerned with advertising, paid 
$99,500 each to Kenneth W. Payne. 
second vice-president, and A. E. Grif- 
fith, secretary. Sidney Silverman, 
president of Variety, had $60,000 to 
show for his year’s work. 

A. J. McCosker, president of Bam- 
berger Broadcasting Service (WOR), 
Newark, had a salary of $78,270. 
Fred L. Crane, president, Elizabeth 
Daily Journal, drew $67,300. The pay 
checks of Edward W. Scudder, pub- 
lisher, Newark Evening News, aggre- 
gated $99,214. Some _ Philadelphia 
salaries were reported as follows: 


Chicago Leaders Listed 


F. Wallis Armstrong Company— 
Wallis Armstrong, president, $50,000; 
L. Ward Wheelock, vice-president, 
$50,000; William Bacher, $52,394. 
Curtis Publishing Company—W. D. 
Fuller, president, $59,000; P. S. Col- 
lins, vice-president, $60,750; F. A. 
Healey, vice-president, $53,999. 

Blackett - Sample - Hummert, I n ¢., 
boasted some high-salaried executives 
in 1936, according to the income tax 
records. Hill Blackett, treasurer, 
drew $120,000; J. G. Sample, presi- 
dent, $120,000; E. F. Hummert, vice- 
president, $128,052; L. A. Crowell, 
vice-president, $36,355, and L. D. Mil- 
ligan, vice-president, $45,855. 

Walther Buchen, president of the 
Buchen Company, Chicago, enjoyed a 
1936 salary of $34,510, according to 
income tax returns. Glen Buck, Chi- 
cago agency man, had a salary of 
$23,850. At Aubrey, Moore & Wallace, 
James T. Aubrey, president, drew 


—— 


STATE COPY FIGHTS SICKNESS 


Set information... 


PENNSYLVANIA DEPT OF HEALTH 
PNEUMONIA CONTROL PROGHAM 


* cua 


George H. Earle 


VERNOR 


furniehes Serum 


FREE to the needy. 
dactered bys DOCTOR 


SARA. e 
Edith MacBride-Dexter, M.D., secarraey oF tact 


Stressing availability of free serum, Pennsylvania has launched a state-wide cam- 


paign against death with this poster on pneumonia. 
progressively fought under present plans. 


Various diseases will be 
Barnes and Aaron Advertising Agency, 


Philadelphia, is in charge. 


$31,055 and L. T. Wallace, vice-presi- 
dent, $34,826. Henry A. Hohman, 
president of Beaumont & Hohman, 
had a 1936 salary of $30,000. 

Salaries paid by other Chicago ad- 
vertising agencies were reported as 
follows: 

Charles Daniel Frey Company— 
Charles D. Frey, president, $37,999; 
Morris-Schenker-Roth, Inc. — Phillip 
Morris, president, $28,750; Reincke- 
Ellis-Younggreen & Finn—Arno B. 
Reincke, president, $25,000; Joseph 
H. Finn, vice-president, $34,057; 
Stack-Goble Advertising Agency—E. 
R. Goble, president-treasurer, $60,000. 

The B and B Service Company, 
publisher of Standard Rate & Data 
Service, paid $36,462 to its president, 
Walter E. Botthof, and $35,648 to its 
then secretary, Arthur E. Beirnes. 
Bundscho, Inc., typographer, paid a 
salary of $25,000 to President H. A. 
Knight, and the same to Secretary E. 
G. Johnson. 

Abbott Laboratories, North Chi- 
cago, paid $30,000 to its president and 
one-time advertising manager, S. D. 
Clough. Butler Brothers’ president, 
Frank S. Cunningham, drew $29,750; 
its vice-president, Frederick A. Quell- 
malz, $34,625. 

Better speech was profitable in 
1936, according to the income tax re- 
ported by officers of the Better Speech 
Institute. Neal B. Dunbar, president, 
had an income of $32,545, as did Es- 
telle B. Hunter, treasurer. 

Barron G. Collier, president of Chi- 
cago Elevated Advertising Company, 
had a 1936 salary of $29,000, while J. 
R. Buelt, of the same organization, 
drew $20,463. Bror G. Dahlberg, ag- 
gressive president of Celotex Corpora- 
tion, had a 1936 salary of $75,308, con- 
siderably above the $30,000 paid L. B. 
Manning by Cord Corporation. 


Publishers Fared Well 


In the publishing field, Col. Frank 
Knox, president of Chicago Daily 
News, drew $75,000; Lynn E. Aldrich, 
treasurer, $21,800; Paul Scott Mow- 
rer, editor, $18,166, and George F. 
Hartford, advertising director, $25,- 
200. The Chicago Evening American 
paid $48,796 to M. C. Meigs, pub- 
lisher; $34,787 to W. M. McNamee, 
advertising director; $22,775 to W. J. 
Parker, circulation manager, and $18,- 
512 to E. D. Fulton, business man- 
ager. 

Salaries of other Chicago publish- 
ing executives were reported as fol- 
lows: 


Chicago Herald and Examiner— 


Homer yuck, president, $46,800; 
Emanuel Levi, publisher, $31,000; 
Chicago Tribune—E. M. Antrim, as- 
sistant business manager, $20,000; 


Chesser Campbell, advertising man- 


ager, $55,000; W. E. Macfarlane, busi- 
ness manager, $92,500; D. F. Me- 
Mahon, local advertising manager, 
$50,000; W. R. Blend, classified adver- 
tising manager, $22,000; W. J. 
Byrnes, promotion manager, $22,000; 
Clyde Benham, national advertising 
manager, $32,500. 

Mr. Macfarlane also drew a salary 
of $17,500 as a vice-president of Sta- 
tion WGN, operated by the Tribune. 

The Chicago Journal of Commerce 
paid $26,268 to John D. Ames, its 
president, in 1936. H. H. Windsor, 
president of Popular Mechanics, drew 
$55,000. 

David A. Smart, president of Es- 
quire, drew $75,000 in 1936. The same 
amount was reported for Alfred 
Smart, secretary; Arnold Gingrich, 
editor, and W. H. Weintraub, stylist. 
Alfred R. Patsel, sales manager, had 
a salary of $60,000. 

D. F. Kelly, who has just resigned 
as president of The Fair, Chicago de- 
partment store, had a 1936 salary of 
$60,000 according to income tax re- 
ports. Over at the Boston Store, 
Henry G. Hart, Sr., general manager, 
had the modest salary of $20,000. 

E. M. Schnadig, president, Chicago 
Mail Order Company, drew $50,961 in 
1936. The salary of E. L. Schnadig, 
vice-pesident, was $30,345. 

Marshall Field & Co. paid James O. 
McKinsey, late chairman, $65,000 in 
1936. Frederick D. Corley, president, 
drew $60,000; P. M. McBain, vice- 
president, $30,250; George W. Young, 
vice-president, $20,000; John McKin- 
lay, $90,000. 

Salaries of some of the presidents 
of Chicago corporations were re- 
ported as follows: 

Alfred Decker, Alfred Decker & 
Cohn, $24,166; R. H. Morse, Fair- 
banks, Morse & Co., $112,162; C. A. 
Tilt, Diamond T Motor Company, 
$50,800; George M. Eisenberg, Ameri- 
can Decalcomania Company, $52,000; 
R. H. Cabell, Armour & Co., $103,640; 
C. H. Davis, Borg-Warner Corpora- 
tion, $125,925; H. E.-.Blood, Norge 
Corporation, $150,800; R. F. Ben- 
singer, Brunswick - Balke - Collender 
Company, $24,570. 


“Tribune” to APA 


Poultry Tribune, Mount Morris, 
Ill., has become a member of the 
Agricultural Publishers Association. 


EY BLDG..CHICAGO 
E SUPERIOR 0965 
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GIBBONS KNOWS CANADA 


3 J. J. GIBBONS LIMITED - 
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500,000 MEN 


There are more than 100,000 owners of retail establishments 
among the more than 500,000 reader-owners of The Elks Mag- 
Both as consumers and dealers, the preferences of the 
Elks can be influenced for your product through your adver- 
tising in The Elks Magazine—500,000 ABC—SO East 42nd 
Street, N. Y.—307 N. Michigan Ave., Chicago, Ill. 
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“Help Wanted,” 


eash with order. 


“Positions Wanted,” ; 
“Representatives Available,” 30 cents a line, minimum charge $1. 


The rates for this department are as follows: 


“Representatives Wanted,” and 
Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. 
insertions, 


Write for descriptive folder describing discounts for term 


—— 


HELP WANTED 


POSITIONS WANTED 


WANTED 
Sales Writer on Assignment Basis. 
A person who can write inspirational 
and instruction material for whole- 
sale and retail salesmen. Must have 
successful writing experience. Send 
complete information as well as sam- 
ples of work, t 
Box 1321. ADVERTISING AGE, Chgo. 


ARE YOU A CARTOONIST with an 
idea for One or more series of comics 
suitable for use in a weekly and 
monthly publication? Address 

Box 1322, ADVERTISING AGE, Chgo. 


BUSINESS OPPORTUNITIES 
To Industrial Publishers: if you have 
a sound publication in a worthwhile 
field, and desire to dispose of all or a 
part of it to an advertising executive 
who would become a pert of the pro- 
jucing organization, address P 
Rox 1328, ADVERTISING AGE, Chgo. 


POSITIONS WANTED 

ART DIRECTOR 

and LAYOUT MAN 
over 12 years’ experience in 
leading agencies and publish- 
ers’ advertising departments— 
desires connection in this field. 
Well rounded background, Crea- 
tive ability greatest asset. Be- 
must sell— 


lieves advertising 
works with copy and contact 
men from “scratch.” Your in- 


quiry will bring detailed infor- 
mation. . ; 
Box 1318, ADVERTISING AGB, Chgo. 

ARTIST—ART DIRECTOR a 
A\gency-art service experience _New 
York —Chicago. Layouts, finishes, 
lettering, design. Thorough knowl- 
edge photography and color retouch- 


) nk 1324, ADVERTISING AGE, Chgo, 


4 


if you need an able copywriter who 
uso does proofreading, layout and 
production, I am your man. College 
vraduate, 22. Salary no object. Op- 
portunity to perform essential, Refer- 
ences 


Eee 


“ 


SALES PROMOTION MGR.— Now 
iss't. S.P.M. 9 yrs. exp. all phases 
' Adv., Publicity, H. O. Editor. College 
trained 100 point young man. 

Box 1317, ADVERTISING AGE, Chgo. 


Market and media analyst; statisti- 
cian; mature experience; with agency 
or advertiser. All or part time, — 

Box 1325, ADVERTISING AGE, Chgo. 


Box 1323, ADVERTISING AGB, N. Y.- 


MAIL ORDER COPYWRITER 
WITH AMAZING ABILITY TO WRITE 
ADS THAT MAKE READERS BUY- 
BUY-BUY! 

Here’s the young chap many of you 
have had your eyes on. You've seen 
his “stuff,” and wondered at the 
strategy behind the ads. You asked 
yourself the reasons—the hows—the 
whys—the wherefores of their suc- 
cesses, together perhaps with the 
ways to apply these successful 
methods to your own problems. Let 
him show you WHAT to write—what 
NOT to write; how to plan and write 
factual headlines, hard-hitting copy, 
offers, and “Do-it-now” action stuff. 
Full of ideas, suggestions to boost 
your business. Under 30, a “find.” 
Thorough agency background. Can 
contact clients and bring in accounts. 
If you want to turn ads into more 
inquiries, and “nibbles’’ into more 
orders, write immediately for more 
information or private interview, 

Box 1319, ADVERTISING AGE, Chgo. 


Copywriter-editor seeks Chgo,. agency, 
pub. work. 25. Salary no obj. Jour. 
degree. 

Box 1326, ADVERTISING AGE, Cheo. 
REPRESENTATIVES AVAILABLE 
SEASONED TRADE PAPER 
REPRESENTATIVE 
Available to represent two additional 
publications requiring an aggressive, 
intelligent representation in the East; 
wide contacts with industrials, agen- 
cies will permit both publisher and 
myself to profit. Inquiries invited 
from responsible publishers. Address 
Bok 1320, ADVERTISING AGE, N. Y. 


MISCELLANEOUS 


Why Pay the Same Bills Twice? 
In revising instruction books or en- 
closures, catalogs, price lists, etc., set 
type for changes only, and reproduce 
by newest process, avoiding engrav- 
ing charges for new line illustrations, 
For any and all illustrated advertis- 
ing material. No type, no cuts! ° 
300 COPIES (8%x11”) $2.50 
Additional hundreds only 25c 
Even lower prices for larger 
quantities 
All sizes furnished. Write for samples 
Laurel Process, 480 Canal St., N. ¥. C. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

3rd & Market Sts., Hamilton, Ohio 


Account to Arbee 


Cleveland Cleaner & Paste Com- 

' pany, manufacturer of adhesives, has 
appointed Arbee Agency, Inc., Cleve- 
land, to handle advertising of Gil- 

_berts Improved Poster glue. Busi- 
less papers and direct mail will be 
used. 
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Colorful Fabrics 


AMDEN & CO. 
WON Wells 
CHICAGO 


100% Home Circutation 
GUARANTEED 


bie 4 Advertising Carriers is 
4 seasoned organization — of 
rained and experienced per- 
sonnel, thoroughly familiar 
markets and_ vital 
marketing faetors, employing 
regular adult earriers whose 
work is intelligently organized 
«nd rigidly supervised and 
directed. 


We distribute circulars and 
terchandise samples to the 
hom es, conduct consumer- 
dealer-and-market surveys, and 
offer an effective merchandis- 
‘Nk service to obtain dealer 
di-tribution. 


BIG 4 ADVERTISING CARRIERS 


“42 South Wabash Avenue 
All Phones WEBster 4432 


with our 


Discuss Circulation 


at Chicago Forum 
The first of a series of three eve- 
ning meetings to discuss circulation 
problems, under the sponsorship of 
the Chicago Circulation Round Table 
in conjunction with the Associated 
Business Papers, Inc., was held Jan. 
12. “How to Secure New Subscrip- 
tions’ was analyzed under the chair- 
manship of Virgil Angerman, Science 
and Mechanics, assisted by Stanley 
R. Clague, Modern Hospital; John H. 
Reardon, Popular Photography; Mar- 
tin DeKoning, Popular Mechanics; 
and W. J. Sheldon, Esquire. 
The next discussion, on renewal 
subscriptions, will be held at the Sky 
Top Restaurant, Chicago, Jan. 26. 


Union Delays Portland 


Compositors’ Strike 


The threatened strike of newspaper 
compositors in Portland, Ore., voted 
by the union but delayed when op- 
position of other unions was mani- 
fested, has been delayed again to 
Jan, 2T. 

Officials feel arbitration, originally 
refused by the union, may relieve the 
threat. 


Joscelyn to CBS 


A. E. Joscelyn has been named 
Eastern sales manager of the radio 
sales division of Columbia Broadcast- 
ing System succeeding Arthur Hayes, 
who will devote all his time to de- 
velopment of local business on 
WABC. Mr. Joscelyn was formerly 
Western sales manager of Free & Pe- 
ters, Inc. 


Hamilton Appointed 


Robert L. Hamilton, advertising 
and sales promotion manager, Du- 
more Company, Racine, Wis., has 
been named sales manager. He suc- 
ceeds Leland B. Augustine, who has 
been placed in charge of sales in the 
Chicago territory for the company. 


REGULATION IS 
NEAR AS HOUSE 
OK’S LEA BILL 


(Continued from Page 1) 
secure inclusion of the single word 
shown in parentheses in the follow- 
ing provision: 

“Any person, partnership or cor- 
poration who violates any provision 
of Section 12 shall, if the use of the 
commodity (as) advertised may be 
injurious to health because of results 
from such use, be guilty of a mis- 
demeanor. . .” 

The Lea bill, as adopted, also au- 
thorizes the FTC to take steps to 
prevent dissemination of any adver- 
tisement which is false or dangerous 
to health, pending issuance of a for- 
mal complaint. Magazines actually 
on the presses are exempt upon proof 
of this fact. 

Violation of Section 12 of the bill 
is punishable by a fine of not more 
than $5,000, or six months’ imprison- 
ment, or both. For a second viola- 
tion, the penalties are doubled. 

Publishers, agencies and other 
media are exempt from liability ex- 
cept where they refuse to reveal the 
identity of the advertiser. 

The bill is also startling because 
it makes the advertiser liable for 
facts unrevealed, as well as those 
which are stated. 

Principal advertising 
read as follows: 


provisions 


Advertising Text 


“Sec. 12. (a) It shall be unlawful 
for any person, partnership, or cor- 
poration to desseminate, or cause to 
be disseminated, any false advertise- 
ment— 

“(1) By United States mails, or in 
commerce by any means, for the pur- 
pose of inducing, or which is likely 
to induce, directly or indirectly, the 
purchase of food, drugs, devices, or 
cosmetics; or 

“(2) By any means, for the pur- 
pose of inducing, or which is likely 
to induce, directly or indirectly, the 
purchase in commerce of food, drugs, 
devices, or cosmetics. 

“(b) The dissemination or the 
causing to be disseminated of any 
false advertisement within the pro- 
visions of subsection (a) of this sec- 
tion shall be an unfair or deceptive 
act or practice in commerce within 
the meaning of section 5. 

“Sec. 13. (a) Whenever the com- 
mission has reason to believe— 

“(1) That any person, partnership, 
or corporation is engaged in, or is 
about to engage in, the dissemination 
or the causing of the dissemination 
of any advertisement in violation of 
section 12; and 

“(2) That the enjoining thereof 
pending the issuance of a complaint 
by the commission under section 5, 
and until such complaint is dismissed 
by the commission or set aside by 
the court on review, or the order of 
the commission to cease and desist 
made thereon has become final with- 
in the meaning of section 5, would 
be to the interest of the public—the 
commission by any of its attorneys 
designated by it for such purpose 
may bring suit in a district court of 
the United States or in the United 
States court of any Territory, to en- 
join the dissemination or the caus- 
ing of the dissemination of such ad- 
vertisement. Upon proper showing 
a temporary injunction or restrain- 
ing order shall be granted without 
bond. Any such suit shall be brought 
in the district in which such person, 
partnership, or corporation resides 
or transacts business. 


Protection for Publishers 


“(b) Whenever it appears to the 
satisfaction of the court in the case 
of a newspaper, magazine, periodical, 
or other publication, published at 
regular intervals— 

“(1) That restraining the dissemi- 
nation of a false advertisement in 
any particular issue of such publica- 
tion would delay the delivery of such 
issue after the regular time there- 
for; and 
“(2) That such delay would be due 


to the method by which the manu- 
facture and distribution of such pub- 
lication is customarily conducted by 
the publisher 
sound business practice, and not to 
any method or device adopted for the 
evasion of this section or to prevent 
or delay the issuance of an injunc- 
tion or restraining order with respect 
to such false advertisement or any 
other advertisement, the court shall 
exclude such issue from the opera- 
tion of the restraining order or in- 
junction. 

“Sec. 14 (a) Any person, partner- 
ship, or corporation who violates any 
provision of section 12 shall, if the 
use of the commodity advertised may 
be injurious to health because of re- 
sults from such use, or if such vio- 
lation is with intent to defraud or 
mislead, be guilty of a misdemeanor, 
and upon conviction shall be pun- 
ished by a fine of not more than 
$5,000 or by imprisonment for not 
more than six months, or by both 
such fine and imprisonment; except 
that if the conviction is for a viola- 
tion committed after a first violation 
of such section, punishment shall be 
by a fine or not more than $10,000 
or by imprisonment for not more 
than 1 year, or by both such fine and 
imprisonment; provided, that this 
section shall not apply to products 
duly marked and labeled in accord- 
ance with rules and regulations is- 
sued under the Meat Inspection Act, 
approved March 4, 1907, as amended. 


Client Solely Liable 


“(b) No publisher, radio-broadcast 
licensee, or agency or medium for the 
dissemination of advertising, except 
the manufacturer, packer, distribu- 
tor, or seller of the commodity to 
which the false advertisement re- 
lates, shall be liable under this sec- 
tion by reason of the dissemination 
by him of any false advertisement, 
unless he has refused, on the request 
of the Commission, to furnish the 
Commission the name and post-office 
address of the manufacturer, packer, 
distributor, seller, or advertising 
agency, residing in the United States, 
who caused him to disseminate such 
advertisement. No advertising agency 
shall be liable under this section by 
reason of the causing by it of the 
dissemination of any false advertise- 
ment, unless it has refused, on the 
request of the Commission, to fur- 
nish the Commission the name and 
post-office address of the manufac- 
turer, packer, distributor, or seller, 
residing in the United States, who 
caused it to cause the dissemination 
of such advertisement. 


Defines False Advertisement 


“Sec. 15. For the purposes of sec- 
tions 12, 13 and 14— 

“(a) The term ‘false advertise- 
ment’ means an advertisement, other 
than labeling, which is misleading in 
a material respect; and in determin- 
ing whether any advertisement is 
misleading, there shall be taken into 
account (among other things) not 
only representations made or sug- 
gested by statement, word, design, 
device, sound, or any combination 
thereof, but also the extent to which 
the advertisement fails to reveal 
facts material in the light of such 


in accordance with | 


December Shows 
Promotion Copy 
Decline of 22% 


Chicago, Jan. 13.—Promotional ad- 
vertising carried in the advertising 
press during December declined 22.33 
per cent under November, according 
to a report released here today. 

This report, which measures line- 
age of six publications in the adver- 
tising field, shows 256,578 lines for 
December against 330,358 lines for 
the preceding month, a decline of 73,- 
780 lines. 

Compared with December a year 
ago, when 349,718 lines were carried 
in the measured publications, the de- 
cline for the current month is 84.,- 
140 lines or 24.69 per cent. 

Newspapers led in the amount of 
Space used during December with 
67,354 lines or 26.25 per cent of the 
total. Magazines followed closely 
behind with 58,250 lines or 22.80 per 
cent of the total. Other important 
classifications and the amount of 
space used by each were: radio, 21,- 
308 lines or 8.3 per cent; business pa- 
pers, 18,858 lines or 7.34 per cent; 
advertising production, 17,976 lines, 
and farm papers, 17,640 lines. 

Publications on which this tabula- 
tion is based and their December 
lineage records are as follows: 


AVERTISING AGE .......--..... 93,296 
Advertising & Selling (bw)... 37,562 
PreMerS THE CW) oink ces cease 43,246 
Printers’ Ink Monthly........ 22,806 
Sales Management (sm)...... 32,704 
| eS Pe eres ree 26,964 


representations or material with re- 
spect to consequences which may re- 
sult from the use of the commodity 
to which the advertisement relates; 
but if, at the time of the dissemina- 
tion of the advertisement, there ex- 
ists a substantial difference of opin- 
ion, about truth of a representation, 
the advertisement shall not be con- 
sidered misleading on account of 
such representation, if it states 
clearly and prominently the fact of 
such difference of opinion. Nothing 
in this paragraph shall be construed 
as requiring the making of such 
statement as to difference of opin- 
ion; and failure to so state the fact 
of such difference of opinion shall 
not relieve the government of the 
burden of establishing the mislead- 
ing character of the representation. 
No advertisement of a drug shall be 
deemed to be false if it is dissemi- 
nated only to members of the medi- 
cal profession, contains no false rep- 
resentation of a material fact, and 
includes, or is accompanied in each 
instance by truthful disclosure of the 
formula showing quantitatively each 
ingredient of such drug.” 


COMPLIMENT YOUR PROSPECT 


have your 


PRESENTATIONS 
LETTERED WITH TYPE 
A. B. MUIRHEAD . INC. 


480 Lexington Ave., New York City 
Plaza 8-1385 


IT’S A PITI 


save them 1 


This is no criticism—unless it's 


man show youl 


RAPID 


COPY SERVICE CO. 


Most ad men don’t know 
that Rapid’s new ’Stats 


getting the news around—but the fact is, most ad-men do not 
realize that with the dozen new Rapid short cuts (patent applied 
for on a few) we are in position to chop off enough time on so 
many ad operations that savings of many dollars, and an hour 
of time daily, are common experiences. Let a Rapid Contact 


FUL FACT: 


hour a day! 


a criticism of our slowness in 


7 BRANCHES : NEW YORK, ais erm, 
ton, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison St., STAte 5977. 
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NO SPINACH 1 


In 1937 advertisers put one million dollars = 
more into Puck-The Comic Weekly than i 
ever before...<4nd more advertisers used\\ 


Puck-The Comic eekly than ever before 
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BLOW ME 
P DOWN ! 
HOW WOULD A 
SWAB LIKE ME 
A KNOWED THEY 
HAD A MILLYON 
DOLLARS EXTRY 
LAST YEAR IN THE 
Vy COMIC WEEKLY ! 
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%& A 42% gain in one year! Obviously there is a direct relation- 
ship between this tremendous increase and the sales results 
obtained by advertisers from the space they used in Puck- 
The Comic Weekly. Actual direct returns are primarily respon- 
sible for these increased schedules. 


% What is the secret of this unusual sales effectiveness? 


The greatest single factor is the way people read Puck-The Comic 
Weekly. It’s just human nature to start at the beginning and 
read to the end. The cast of characters in Puck-The Comic Weekly 
is tops in entertainment... an All-Star Cast beloved by millions. 
As each page is turned the curtain is raised on another favorite 
character. That’s why each advertiser’s message enjoys preferred 
position. That’s why each advertiser’s message gets read. 


* Surprisingly, the All-Star Cast wins the attention of twice as 
many adults as juveniles... delivers an audience of 12,702,000 
adults and a circulation bonus of 6,900,000 juveniles! 


%& Each week in six million homes Puck-The Comic Weekly is 
eagerly read by 4,688,000 housewives and 1,680,000 other female 
adults; 4,524,000 husbands and 1,830,000 other male adults; 
3,660,000 male juveniles (under 18 years of age) and 3,240,000 
female juveniles. (Authority: Daniel Starch Survey.) 


% Across America. in the best retail markets, Puck-The Comic 


Weekly gives advertisers whole-family coverage of every fifth 
family. . . the greatest reader-audience in the world. 
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%& Puck-The Comic Weekly has one editorial policy... one cast of 
characters...one make-up...one printing standard from coast to 
coast. The number of advertisements per issue is limited, assur- 
ing each advertiser spotlight visibility. In 1937, Puck-The Comic 
Weekly led all so-called “groups” in advertising volume. 


Complete information is available on how the All-Star Cast has 
captured America’s Buying Majority who determine what 
American retailers stock and sell. Please phone COlumbus 5-2642, 
New York, or Superior 6820, Chicago. 


FOUNDED .1876 


Co MIC WEEKLY 


THE HEARST SUNDAY NEWSPAPERS 


959 Eighth Avenue, New York Palmolive Building, Chicago 
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PROMOTION PLUS FOR ORANGE SHOW HOT STOVE PROGRESS 
28th WATIONAL 
MARCH (7th27th 
at) 
a a a At the annual sales meeting of Thomas J. Lipton, Inc., in Los Angeles, M. F. 
ith ‘Samnty and nti Siler, 0 § Hakr SEN an stem, Sin ne 
broadcast sponsorship with Bob Quinn merchandising department manager. Reid Sterling, another sales executive, is in 
( left), owner of the Boston Bees, receiv- the Cosenreund. 
ing a check for rights to broadcast their 
games from Arthur F. Rush, Kellogg 
New England sales manager. Don Gard- 
ner, N. "<c ae execu- GLASS PANEL ADDS ATMOSPHERE 
CHESTERFIELD FIRE 
A reverent atmosphere is achieved for this painted bulletin of Angeles Abbey 
Mausoleum, Long Beach, Cal., through a center moss glass panel, painted to 
simulate the mausoleum's stained glass reproduction of "The Angeles.’ The 
bulletin was executed by Foster & Kleiser Company. 
2 MOTION APPEAL CETRON BOWS 
~ Wilbur Lewis (left), Columbia Broad- ar 
‘ casting System vice-president in charge 
Sponsors of the San Bernardino annual Orange Show have launched early promo- of programs, goes over jazz ammunition 
tion with these road signs. The maidens are not permanent adjuncts of the for the new Chesterfield series with Paul 
promotion. Whiteman, whose band is starred. 
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This new Bauer & Black metal counter Mission Dry Corporation, Los Angeles, 

display for Blue Jay both attracts and is launching promotion for a new prod- 

entertains the consumer. It has a rocker uct, Cetron, in this attractive package. 

base and the girl, mounted on a spring, The product resembles lemon juice and 

The robot role is reversed in this General Electric washer display, with a seasoned actor simulating the mechanical motions of goes into her dance at the touch of a is recommended for kitchen use and 
a tired housewife. hand. mixed drinks. 


SCHAEFER STRESSES RELATED ITEM APPEAL EXTEND CAMPAIGN TO SELL ALL BUSINESS 


WHAT HELPS BjISINES 


Ye - a 
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Soed Fred 


a Better 


F&M. 
tS prody 
'splay's life. 


Schaefer Brewing Company increases an effective appetite appeal for 
ct through this new display, with related items helping to lengthen the 


The display was created and produced by Einson-Freeman Com- Nation's Business’ institutional campaign to sell all business is being expanded with this poster, complementing its publication 
pany, Long Island City, N. Y. drive, to appear in every community over 5,000 population. 
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ADVERTISING AGE 


; pe 
January 17, 193g 


Crystals Won’t Tell 


This is the time for advertisers to return to basic principles 
in the selection of media. Now, more than ever before, the 
advertiser should know exactly what he is getting for each 
dollar invested. No advertiser should be satisfied to know 
merely the number of persons he is reaching. He should 
ask other questions, among them: 


1. Who are these people? 
2. What is their mode of living? 
3. Can they really afford to buy my product? 


4. How can I reach them effectively and economically ? 


The National. Geographic Magazine can answer these 
questions, and any others you may ask, about the First 
Million Families in America. Today the market represented 
by these families is of primary importance. 


If you are not one of the National Geographic advertisers 
who have discovered the power and responsiveness of this 
market throughout the years, we suggest that you join this 
successful group. 


Sell The First Million First 


THE NATIONAL GEOGRAPHIC MAGAZINE .- wasHINcTON, D.c. 


NET PAID CIRCULATION EXCEEDS 1,000,000 
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